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Rough Proofs 


“It has a zing, a dash, a verve to it 
that no one but Campbell’s has ever 
captured.” 

While “zing” is not recognized by 
the dictionary makers, you’ll have to 
admit it has something. 
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The swing used to be to a well 
known motor car. Now it’s to second 
person singular in copy writing. 
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Perhaps “you” in publication ad- 
vertising corresponds to the height of 
persuasion reached by radio announc- 
ers who address the unseen audience 
as “folks.” 
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Unhappily, many consumers be- 
lieve use of “folks” should be con- 
fined to folk songs. 
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Copy stars of old were more subtle. 
The “you” was there all right, but it 
was implied instead of asserted. 
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“Flattering to the loveliest face,” 
says Candlecraft Studios of Tavern 
candles. 

Obviously what is needed is a can- 
dle which flatters the other kind. 
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If the trend toward “modern” mag- 
azine make-up continues, it may be- 
come necessary to include a road map 
with every issue, to keep the sub- 
scriber on the right track. 
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At present the reader who starts to 
peruse a light love story shortly finds 
himself in the middle of a fountain 
pen advertisement. 
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This conclusion will be logical only 
if it’s a Parker pen—‘The gift your 
loved ones will carry over their 
hearts.” 
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Modern make-up is almost as puzz- 
ling as the humorous stories now 
being printed by some of our best 
newspapers in the guise of a report 
of the day’s happenings. 
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While truth may be stranger than 
fiction, it is hardly as obscure as the 
newspaper yarns which start on the 
front page, but confine the essential 
facts to a jump on Page 26. 
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A drama behind a drama was en- 
acted on True Story’s Court of Hu- 
man Relations the other night. A. L. 
Alexander, sued for divorce, seized 
the opportunity to broadcast a fer- 
vent plea for more understanding be- 
tween those chafing at the bonds of 
matrimony. 
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It is to be hoped that Mr. Alexan- 
der’s polished diction will prove as 
effective as Schoolboy Rowe’s world 
series radio courtship: 

“How’m I doing, Edna?” 
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“1938 will reward fighters.” To all 
such, and theirs—Merry Christmas. 


Copy Cus. 


UNITED DENIES 
EXISTENCE OF 
FAVORED ROUTE 


Air Line Replies to Claims of 
Competitor 


By Murray E. Crain 

Chicago, Dec. 16. — Advertised 
claims that American Airlines, Inc., 
possesses a natural advantege over 
competitors by virtue of its “low 
level route” were sharply contra- 
dicted by United Air Lines this week 
in newspaper copy appearing over 
the signature of its president, W. A. 
Patterson. 

Through J. Walter Thompson Com- 
pany, its agency, United made an 
effort to give “the real facts about 
coast to coast flying” in the same 
markets which have reeeived the 
claims of American. In at least one 
instance, United copy appeared in 
the same issue of a newspaper 
which carried the story of American 
Air Lines, and two pages nearer the 
front. United’s rebuttal will be 
limited to single insertions, how- 
ever. 

Not only United, but all other air 
lines have been considerably an- 
noyed by the “low-level” copy of 
their competitor, and United officials 
took the*View that the company~is 
performing a service to the industry 
by refuting such claims. 

“Naturally the advertising of ma- 
jor airlines is competitive,” said the 
United copy, occupying about the 
same large space as that used by 
American Airlines. “However, in 

(Continued on Page 27) 


Crisco, Bang! 
Protest Made 
by Movie Men 


Columbus, O., Dec. 17. — “How 
would you like it if we—’ was the 
gist of a letter Ohio independent 
theater owners dispatched to Proc- 
ter & Gamble Company today pro- 
testing against Jimmie Fidler’s “one 
bell, two bell’ picture ratings in 
the company’s broadcasts. 

“What would you think if theater 
owners of the country engaged time 
on the air and retained a columnist 
to rate the products of companies 
sponsoring movie commentators? 

“Thus we can imagine Billie Ba- 
zooka, well-known columnist, say- 
ing; ‘Ivory Soap, (bang! bang!) a 
two-bell soap, said to be pure, but 
it comes in a clumsy size and shape, 
has an unpleasant odor and washes 
away rapidly.’ Or, ‘Crisco, (bang!) 
a one-bell shortening, not nearly as 
good as Snowdrift and suitable only 
for cheaper baking operations. May 
be combined with other shortenings 
in a double feature’.” 
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| What afe the REAL FACTS’ | 
about Coast-Coast flying ? 
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UNITED AIK LINES 


United Air Lines replied last week to 

"safety" copy of American Airlines, with 

this copy over the signature of President 
W. A. Patterson. 


National BBB 
to Issue Book 
as Copy Guide 


N@e 2 . ky) Deer Te! toreparation 
of a book of “Advertising Standards,” 
which will assist advertisers and 
agencies in the preparation of truth- 
ful advertising, is one of the most 
important assignments undertaken by 
the National Better Business Bureau, 
the organization said today in issu- 
ing its report for 1937. 

The Bureau said the volume, for 
which no publication date has been 
fixed, is by no means an attempt to 
impose censorship upon advertisers, 
agencies or publishers. On the con- 
trary, the book will serve chiefly as 
a guide to those preparing or pub- 
lishing advertising. 

All Media Represented 


“To accomplish this end,” the Bu- 
reau said, “we will take all possible 
pains and precautions to make the 
volume a compendium of the most 
authoritative information available. 

“In preparing the standards, the 
Bureau is being assisted by an ad- 

(Continued on Page 27) 


Window Display Study 


Released; 


See Broad 


Market Applications 


New York, Dec. 16.—Scientific 
standards for the evaluation of win- 
dow display advertising circulation 
and cost were presented this week 
for the first time by the Advertising 
Research Foundation, following an 
18-month study of retail markets in 
19 different cities and communities 
in all sections of the country. 

Sponsored by the Association of 
National Advertisers and the Ameri- 
can Association of Advertising 
Agencies in co-operation with the 
Lithographers National Association 
and other producers, suppliers and 
installers in the display field, the 
project was carried out through a 
fund of more than $44,000, under the 
direction of Dr. Miller McClintock, 
Albert E. Haase and John Paver. 
The “laboratory” in which the re- 
search was conducted was made up 
of cities and communities ranging in 
population from 15,000 to 300,000. 

In providing a guide for the quan- 
titative and qualitative “auditing” of 
window displays, similar to that ap- 
plied to other major advertising 
media, the foundation developed a 
formula to enable an advertiser to 
determine for himself for any city 
of 450,000 population or less, “the 
number of displays he needs for earth 
desired intensity of distribution; an 
estimate of the circulation each in- 
tensity should generate; and the 
cost per thousand.” 


Analyze 16,578 Spaces 


During the course of the research, 
the report says, statistics and infor- 
mation were gathered and analyzed 
on 16,578 window display spaces, ex- 
posed daily to over 49,533,900 per- 
sons. Available display spaces were 
broken down for each laboratory 
city into component business dis- 
tricts—central business district, sec- 
ondary business district, neighbor- 
hood district and outlying district. 
Field tests to determine the smallest 
number of display spaces into which 
each of the component districts 
could be divided resulted in adop- 
tion of “a rule of ten window display 
spaces.” A unit known as a “dis- 
play district’ was thereupon set up, 
consisting of ten available display 


(Continued on Page 29, Col. 3) 


Last Minute News Flashes 


Kelvinator Agency to Buy Space in Detroit 
New York, Dec. 17.—Geyer, Cornell & Newell, Inc., has transferred 
W. R. Denning to Detroit as space buyer on the Kelvinator and Leonard 


refrigerator accounts. 
tofore. 
Sample-Hummert. 


Nash space will be bought in New York, as here- 
Mr. Denning came to the agency six months ago from Blackett- 


D. K. Chalmers Made 


Manager of Holeproof 


Milwaukee, Dec. 17.—D. K. Chalmers was appointed vice-president and 
general manager of Holeproof Hosiery Company today, succeeding the 
late Felix Lowy. Mr. Chalmers has been with the company for 28 years. 
R. H. Lippincott continues as sales manager. 


Ford to Open 1938 with Splurge in Newspapers 
Detroit, Dec. 17.—A full page in a long list of metropolitan newspapers 
Jan. 2 will represent Ford Motor Company’s bid for a flying start on the 


new year. 


Chrysler Corporation’s plans to advertise local delivered prices 


has aroused so much opposition from distributors that its 1938 strategy 


is still undetermined. 


FAA Permits Liquor Descriptions as “Appetizers” 
Washington, D. C., Dec. 17—The Federal Alcohol Administration today 
modified restrictions on promotion of liquor as an aid to appetite or diges- 
tion by permitting use of “appetizer or aperitif.” Use must, however, be 
limited solely to reference to time and method of consumption and not to 
possible therapeutic or physiological benefits. 


New York, Dec. 16.—Applauding 
the achievement of the Advertising 
Research Foundation in establishing 
,2 factual yardstick for determining 
window display values, advertising 
leaders this week declared that the 
report possesses implications far be- 
yond its application to point of pur- 
chase promotion. 

Albert E. Haase, who was re- 
sponsible for the final preparation 
of the report, in collaboration with 
Dr. Miller McClintock and John 
Paver, told Apvertisinc AcE that in 
his opinion the study accomplishes 
two things: 

“First, it points the way to a new 
day in the use of window display 
advertising by giving advertisers 
factual information on circulation 
and on methods of obtaining differ- 
ent degrees of market coverage; and 
second, it gives a tested procedure 
and plan for obtaining factual infor- 
mation on the ‘inside’ of a retail 
market—information that is of great 
value to sales and advertising ex- 
ecutives for many purposes other 
than the use of window display. 


Advocates Central Bureau 


“Individual advertisers, agencies, 
lithographers and. others can, of 
course, use the procedure as the 7e- 
port gives it and get at the facts it 
will bring to light on individual 
markets for themselves or their 
clients. Such a course would be 
slow and necessarily costly when 
duplication of effort is considered. 

“The quicker and less expensive 
way, it seems to me, would be to 
create a central bureau charged with 
the duty of collecting, verifying and 
presenting the information which 
this study shows can be obtained on 
retail markets.” 

Dr. McClintock referred to the re- 
port as “symbolic of the movement 
in the entire field of advertising in 
the direction of a more scientific and 

(Continued on Page 29, Col. 1) 


Frog Breeders 
Recant So FTC 
Smiles Again 


Washington, D. C., Dec. 16.—The 
diligent Federal Trade Commission 
cleaned up the frog industry today 
before calling it a year and ordering 
turkey and cranberries for Christ- 
mas. A German and a couple of 
Frenchmen at Rayne, La., operating 
under the banner of Louisiana Frog 
Company and American Frog Indus- 
tries, agreed to revise their adver- 
tising in accordance with FTC de- 
mands. 

These companies are engaged in 
interstate sale of breeder frogs, 
which are jumpers with a mission 
in life. It appears that in seeking 
to increase the number of breeders 
who might profit from this jus- 
tifiable ambition on the part of frogs, 
the companies went so far as to say 
that the demand for frogs exceeds 
the supply and that frogs are sus- 
ceptible to no known diseases. 

The FTC shook its head over these 
claims and the advertisers, con- 
fronted with the cold type, also ex- 
pressed some doubt as to its veracity. 
With Christmas coming up, both 
parties decided to let the whole thing 
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B. C. Retailers 
Must Buy Fire 
Sale Licenses 


Vancouver, B. C., Dec. 15.—Adver- 
tising of fake bankruptcy, fire and 
closing out sales was banned in | 
British Columbia today through | 
legislative action. Long-sponsored 
by the Retail Merchants’ Associa- 


tion, the new law does not bar bona 
fide bankrupt or special sales but it 
does require a license to be pur- 
chased by the merchant scheduling 
such events. A license for a 30-day 
sale is $25, for a 90-day sale, $75. 
Applicants must supply under oath 
details of the quantity and quality of 
goods to be offered and must declare 
whether or not the goods are dam- 
aged together with the cause for the 
damage. The names and addresses 
of companies from which goods were 
purchased, prices and all other rele- 
vant details must also be supplied. 
Opposition forces to the measure, 
while admitting that it was a sin- 
cere effort to induce honesty in busi- 
ness, held that such’ regulations 
might better be enforced through 
formation of a Better Business Bu- 
reau. Complaint was also voiced 
against the proviso which required 


George Stroud, General Manager, 
New Utica Clothing Co., Des 
Moines, Lowa. 


Tuere’s no “Pollyanna” to the assurance 
General Manager George 


that ‘made able 


L. & T. Employes 
Get Bonus Checks © 


Chicago, Dec. 16.—All ranks 
in Lord & Thomas were guests 
of the agency at a luncheon at 
Jacques’ exclusive restaurant 
yesterday, at which Santa 
Claus distributed checks for 
a month’s salary to all and 
sundry. 

The only absentee of note was 
A. D. Lasker, president, who is 

| on a world tour, 


= + . - . — 


payment of a license fee by mer- 
chants legitimately scheduling such 
sales. 


Greenfield to Kasko 


Ernest W. Greenfield has resigned 
as vice-president of Philip Klein Ad- 
vertising Agency, Philadelphia, to 
join Kasko Distilling Corporation, 
Philadelphia, as advertising and 
merchandising manager. Albert Gold- 
berg has been appointed general sales 
manager. 


Increases Office Space 
Kenyon & Eckhardt, Inc., New 
York, has taken over the entire fifth 


floor of 247 Park avenue. In addition 
to increasing floor space, the com- 


pany’s offices will be remodelled. 
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LLaY JUNCTION. 


Stroud of the New Utica Clothing Co., back 


up his story of fall business gains with a six 


column announcement in The Des Moines 


Sunday Register. Faith 


future of their state is shared by alert Iowa 


merchants everywhere. 


It is founded on personal observations just 


as definite in Iowa minds as 


observations which moved the Brookmire re- 


port to forecast a 13 per cent gain in Iowa 


in 


the business 


Mew 


ANPA CALLS LEA 
BILL FALSE COPY 
CLAUSE UNSOUND 


Special Message Seeks 
Stronger Self Control 


New York, Dec. 16—Calling atten- 
tion to the “drastic and unworkable” 
definition of “false’’ advertising con- 
tained in the Wheeler-Lea bill, 
passed by the Senate and now pend- 
ing before the House, the American 
Newspaper Publishers Association 
this week pointed the way to more 
effective self-censorship of copy in a 
special message transmitted to 12 
regional publishers’ associations 
throughout the country, 

Particularly objectionable, ANPA 
told its members, is that portion of 
the definition which holds liable to 
heavy punishment any “suggestion 
by statement, word, design, device or 
combination thereof ... also the ex- 
tent to which the advertisement fails 
to reveal facts material in the light 


---and there’s a reason! 


The New Utica’s business has shown increases month 
after month, cimaxed in October with the largest 
month in New Utica history. There are plenty of 
reasons for this substantial increase. Our stocks are 
larger, more complete than ever, We had and have 
confidence in the future, and bought with confidence. 
Because of our large-scale buying and our policy of 
keeping prices at a minimum by passing all savings 
on to our customers, you in return have reciprocated 
by making it possible for us to keep our volume uP 
and our prices DOWN. However, we at The New 
Utica feel that we are no exception to the rule of 
good business, While the New Utica is one of the bright ( 
spots of Des Moines, and Iowa is ane of the bright 
spots on the Nation's business map, business is good 
ali over lowa. Other merchants are also showing 1- 
creases—and deservedly so. These are not mere opti- 
mistic aims, but sound facts based upon figures that 
speak for themselves! 


And be Show You We Practice Whet We Freee 
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compared to last year and a 2 per cent loss in 
the nation as a whole. 


Alert advertisers have only to look to Iowa 
to see the buying surge that more than a half 
billion dollar 1937 farm income has produced. 


They have also only to recall that half the 


families in Iowa read one newspaper, The 


those statistical 


income during the coming 


six months—as too ($1.72). 


Des Moines Sunday Register. 


More than 


315,000 circulation offers to advertisers easy 
capture of one of the leading markets in 


America—at lowest milline rates in Iowa, 


PORTRAYS COVERAGE 


WINDOW OISPLAY CIRCULATION IN THOUSANDS 


POPULATION 


Included in the Advertising Research Foundation window display report is this 
graph, which enables advertisers to peg at a glance circulation produced in 
various population centers with varying intensities of coverage. (Story on Page |.) 


of such representations or material 
with respect to consequences which 
may result from the use of the com- 
modity to which the advertisement 
relates.’ (Italics are the ANPA’s.) 

Under this definition, the ANPA 
pointed out, an advertisement of so 
simple a commodity as milk would 
have to contain the warning “some 
persons are allergic to milk and 
therefore this product may be ex- 
pected to have ill effects on such 
persons.” Likewise, it was said, an 
advertisement of quinine would have 
to contain warning that some per- 
sons after taking five grains may ex- 
perience a ringing of the ears, ‘‘and 
so on further into the realm of im- 
possibility.” 

Discussing ‘voluntary censorship 
of advertising copy,” the ANPA pre- 
sented a written offer made by the 
Proprietary Association’s advisory 
committee on advertising, which 
placed at the disposal of newspapers 
everywhere the facilities of that self- 
censorship body in purging advertis- 
ing columns of objectionable medical 
copy. 

“We think you will agree with us 
in feeling that close co-operation to 
stop unfair or disreputable advertis- 
ing is a very timely suggestion,” the 
proprietary group said. ‘Present-day 
attacks on business include an in- 
creasing number of attacks on ad- 
vertising. While we know that the 
bulk of advertising is decent, one 
bad piece of copy will furnish the 
text for many onslaughts, which re- 
flect upon the integrity of advertis- 
ing as an institution.” 

The Proprietary Association then 
offered its services in reviewing and 
commenting on any medical copy 
about which any doubt exists. Re- 
marking that frequently decisions 
have to be made quickly and there 
may be insufficient time to submit 
questionable copy for approval, the 
advisory committee outlined three 
fundamental principles in connection 
with the acceptability of medical 
copy. These are: 

1. In no case should a product be 
offered for the treatment of serious 
diseases such as tuberculosis, cancer, 
diabetes, heart trouble, pneumonia, 
influenza, or any disease considered 
too serious to be treated by self-med- 
ication. 

2. Medicines should be offered for 
the relief of symptoms and not to 
effect the cure of a condition. Lan- 
guage which implies a cure may be 
considered open to objection. 

3. Claims should not be too broad. 
They should be limited to conditions 
which the product will relieve. 

The offer to assist newspapers 
closed with a reiteration of the Pro- 
prietary Association’s belief in the 
value of advertising and the need 
to do everything possible to protect 
the integrity of ‘salesmanship in 
print.” 

Following this general statement 
of copy standards, the ANPA went 
on to review the rules set down for 
their own guidance by many news- 
papers, in the hope that the material 
may prove helpful to other papers 
contemplating the establishment of 
such censorship. Thirteen points 


were enumerated, seven covering gen- 
eral advertising and the remainder 
referring specifically to medical ad- 
vertising. They follow: 

General advertising: (1) Untrue, 
deceptive or misleading statements 
or illustrations. (2) “Bait” offers of 
merchandise wherein customer is de- 
nied a fair opportunity to purchase. 
(3) Fraudulent or doubtful adver- 
tisements. (4) Offers of something 
of value for nothing; advertisements 
that make false, unwarranted or ex- 
aggerated claims. (5) Advertise- 
ments that are ambiguous in word- 
ing and which may mislead. (6) 
Attacks of a personal character; ad- 
verisements that make uncalled for 
reflections on competitors or their 
goods. (7) Any other advertising 
that may cause money loss to the 
newspaper reader or injury to health 
or morals, or loss of confidence in 
reputable advertising and honorable 
business, or which is regarded as 
unworthy. 

Medical advertising specifically: 
(1) Objectionable medical advertis- 
ing of products containing habit- 
forming or dangerous drugs; offers 
of free medical treatment; advertis- 
ing that makes remedial, relief or 
curative claims (either directly or 
by inference) not justified by the 
facts or common experience. (2) 
“Cures” are not accepted, nor is the 
word “cure” permitted. (3) Adver- 
tising of any preparation which 
might lead to self-diagnosis or self- 
medication of any serious condition 
or illness. (4) Advertising of prep- 
arations, which may be harmless in 
themselves but which either in their 
advertising copy or on their labels 
or in their descriptive pamphlets, 
make grossly unwarranted claims. 
(5) Medical products advertised for 
the relief or cure of disorders which 
in the opinion of the Censorship 
Committee of the newspaper, should 
be treated by a physician. (6) State- 
ments or illustrations offensive to 
good taste or grossly exaggerated. 


JUICY 


When you're enjoying 
those big juicy pecans 
for which central and 
southwestern Georgia 
are world-famous, re- 
member the added in- 
come and purchasing 
power they bring to this 
section—think of the 
juicy market you should 
be reaching through the 
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ADVERTISING AGE 


December 20, 1937 


Chicago Clubs 
Must Pay for 
Broadcasting 


Chicago, Dec. 16.—Demand of 
unions for employment of more mu- 
sicians at higher rates today caused 
Chicago radio stations affiliated with 
chains to strike off the free list 
hotels and night clubs whose music 
has hitherto been carried without 
charge. Hereafter, a weekly service 
fee of $100 will be exacted. 

A free and easy relationship has 
existed between hotels and radio 
stations in the past. The stations 
have accorded as many as 14 pro- 


grams weekly to a single night club 
on the theory that this system 
helped the musicians in the “name 
bands” while providing good music 
for the radio audience. In most 
cases, the club’s only contribution 
was absorption of telephone charges, 
and this has not been universal. 

With musicians’ unions imposing 
rigid demands on radio stations, the 
latter decided to end their contribu- 
tions to the cause and go on the 
business basis which prevails in 
New York, Los Angeles and other 
large cities. Under this arrange- 
ment, the clubs and hotels would 
pay a periodic fee or be dropped 
from radio schedules. 

Stations delivering the ultimatum 
to the local night spots include WGN, 
WMAQ, WENR, WBBM and WLS, 


» 
affiliated with one or another of the 
three major networks. 


Purity Bakeries Names 


Campbell-Mithun Agency 

Purity Bakeries, Inc.. Chicago, has 
appointed Campbell-Mithun, Inc., 
Minneapolis, as its advertising 
agency. 

The account was. previously 
handled by Blackett - Sample - Hum- 
mert, Inc., Chicago. 


Changes in Personnel 

Herbert Ringold, formerly with J. 
M. Korn Advertising Agency, Phila- 
delphia, has joined the copy staff of 


J. Kagel has taken over space buying 
duties for the agency, and Alan A. 
Greenfield is now in charge of pro- 
duction. 


Philip Klein, Inc., Philadelphia. Jesse | 


Joins “Dental Survey” 

William Newman, formerly head 
of his own agency, has been ap- 
pointed Eastern advertising manager 
of Dental Survey, Minneapolis. He 
will be located at 11 W. 42nd street, 
New York. 


Rolscreen Appoints 
Rolscreen Company, Pella, Ia., 
manufacturer of venetian blinds and 
unit casements, has appointed L. W. 
Ramsey Company, Chicago and 
Davenport, Ia., as advertising counsel. 


Fisk Account to Greene 

A. L. Greene & Associates, New 
York, has been named to handle pub- 
lic relations activities of the Fisk 
Rubber Corporation and subsidiary, 
| Fisk Tire Company, Chicopee Falls, 
| Mass. 


‘1 
\( Zhe FLORIDA TIMES-UNION /] 


New York 


With 92°, coverage in urban Jacksonville and 73°, coverage of both urban 
and trading territory markets, the Times-Union gives you absolute dominance of 


Florida's biggest and best 


And, in addition, the Times-Union's statewide circulation penetrates the 
choice buying level of nearly every community in the entire state. This is a plus 


OA. A.A. 


ow Io Enjoy A Prosperous 1938 
In The Florida Market 


The simple key to success in cultivating the Florida market lies in 
remembering that the Times-Union is the backbone medium for any advertising 
campaign that is expected to produce satisfactory results in Florida. 


buying territory. 


value that returns rich dividends to national advertisers. 


Yet with its complete coverage of Jacksonville and Jacksonville's prosperous 
trading territory and its powerful statewide influence, the Times-Union's daily and 
Sunday milline rates are lowest in Florida and among the lowest in the United States. 


Advertisers who are looking ahead to 1938 schedules can easily enjoy a pros- 
perous Florida market by using the Times-Union as their backbone medium to reach 


this growing year-around market. 


Philadelphia 


Che Florida Cimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Dacly — FLorIDA’s LARGEST NEWSPAPER Stunclay. 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Chicago 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Los Angeles 


Seattle 


COAL DEALERS 


FIGHT HIGHER 
FREIGHT RATES 


Ask ICC to Make Railroads 
Prove Case 


Chicago, Dec. 15.—Grant of a 
blanket increase of 15 per cent to 
railroads was challenged by the 
American Retail Coal Association to- 
day in a telegram to the Interstate 
Commerce Commission, following a 
directors’ meeting. The coal organi- 
zation, boasting a membership of 
11,000 dealers marketing 70,000,000 
tons of bituminous coal annually, 
took the position that rate increases 
should have some relation to costs, 
and that railroads should break 
down their costs accurately and seek 
increases on products now being 
handled at a loss. 

Other resolutions adopted by the 
association asked for an accurate 
definition of “a retail dealer,” and 
“retailing.” 

The association discussed the hear- 
ing scheduled for Dec, 21 by the 
National Bituminous Coal Commis- 
sion following a challenge filed by 
John Carson, consumers’ counsel, of 
the prices established by the Com- 
mission, and the probable court ac- 
tion to be taken by Carter Coal Com- 
pany, of West Virginia, which con- 
tends that the price-fixing order of 
the NBCC is illegal. Carter spon- 
sored the suit which resulted in in- 
validation of the first Guffey coal 
control act. 


Expert Gives Views 


K. L. Roberts, secretary, American 
Retail Coal Association, took the po- 
sition that since the Guffey-Vinson 
Coal Act is now law, it should be 
given a chance to function. He is 
also sympathetic with the NBCC, 
which has been confronted with the 
gigantic task of establishing prices 
at the mine for hundreds of differ- 
ent kinds of coal. 

He believes, however, that the 
commission erred in setting prices of 
small sizes of coal used for industrial 
purposes at levels which have thrown 
commercial buyers into an uproar 
and seem likely to divert that sec- 
tion of the market into the arms of 
competing fuels. Many producers 
are so alarmed over the situation 
that they are filing petitions for hear- 
ings faster than the commission can 
hold them. 


Writers Change Name 

Writers Advertising Agency, Den- 
ver, has changed its name to Dan- 
vers-Trunk & Co., effective Jan. 1, 
1938. Fletcher B. Trunk was formerly 
with the Denver office of Airtemp 
Corporation, Detroit. Lou Bowlds 
will head the newly-formed screen- 
process department. 


altimoreans are 
known for their 
loyalties—that goes 
for advertising 
media, too! 


Sn Ballionore, tA 


ON THE NBC RED NETWORK 


AL REPRESE 
RD PETR 


— 
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IT REACHES YOUR 
CUSTOMERS 


Contd lo Conti’ 


More than 5,300,000 fami- 
lies get this magazine each 
week-end... enjoy its top- 
notch fiction and articles... 
stop, look and shop thru 
its brilliant color ads—A 
NATIONAL MAGAZINE 
AUDIENCE THAT YOUR 
PRODUCT NEEDS! 


OF T 


iT LISTS YOUR 


DEALERS 


Cy by City 


Here’s the magazine color 
page that the trade wants 
... that can change dealer 
listings in each of 24 key 
markets... that covers these 
markets 3 to 5 times as thor- 
oughly as other magazines 
—AT PAGE-PER-THOUSAND 
SAVINGS UP TO 54%! 
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ADVERTISING AGE 


December 20, 1937 


Near Start | of 
Expanded ANPA 


Bureau Drive 


New York, Dec. 16.—Launching of 
the projected campaign in behalf of 
newspaper advertising moved a step 
closer to realization this week as the 
special committee on expansion of 
the ANPA Bureau of Advertising met 
here and put the finishing touches on 
a presentation to be used in a major 
drive for new members and greatly 
expanded budget for the bureau. 

At the invitation of members of 
the committee, James G. Stahlman, 
publisher, Nashville Banner, and 
president of the ANPA, attended the 
session and took part in the discus- 
sions. Others who joined the de- 
liberations were Edwin S. Friendly, 
business manager, New York Sun, 
and chairman of the committee in 
charge of the bureau; A. G. Ruthman, 
president, Newspaper  Representa- 
tives Association of Chicago; Col. 
Leroy W. Herron, Washington Star, 
chairman of the bureau’s advisory 
committee and president, Newspaper 
Advertising Executives Association; 
Irwin Maier, Milwaukee Journal; 


FRANK TALK ’ 


“FULL MOON” 


Can't rob you now of Comfort 


rer ry 
a a i 
eC ete 


Cashay Corporation, New York, will lead 

off frank copy in a magazine campaign 

for its new feminine hygiene product 
with this effective illustration. 


Chesser M. Campbell, 
une; Fred G. Pearce, 
Harry D. Reynolds, 
gerald, Inc.; R. H. McKinney, J. P. 
McKinney & Son; John E. 
liam A. Thomson, director of the bu- 
reau; and Allen B. Sikes and Robert 
T. Tate, Eastern and Western man- 


Chicago Trib- 
Altoona Mirror; 


Reynolds-Fitz- 


Lutz; Wil- | 


agers, respectively, of the bureau. 
The campaign, which is expected 
to add several hundred members to 
the bureau’s roster, will be based on 
a graphic presentation of present con- 
ditions in national newspaper adver- 
tising and will stress opportunities 
for further revenue development. An | 


in easel and chart form as well as in 
booklet reprint. Newspaper execu- 
tives will be appointed in each state 
to act as campaign “captains.” The 
co-operation of New York and Chi- 
cago special representatives will be 
sought as well as the aid of members 
of the Newspaper Advertising Execu- 
tives Association. Solicitations will 
also be made to non-members by mail. 


Hales haiatnens Budget 


| With a one-third increase in bed- 
1936, 


| ding business for 1937 over 
Hales Bedding Stores, Inc., New York, 
will increase its 1938 appropriation 
| and use color pages in class maga- 
zines throughout the spring and fall. 
“| Gussow, Kahn & Co. New York, is the 
"agency, 


Program for Vitalis 
“For Men Only,” a half-hour va- 
riety show, will be sponsored by 
Bristol-Myers Company, New York, 
for Vitalis over an NBC Red network 
beginning Jan. 10 at 10:30 p. m. : 


EST 


Tell your Public 
Relations story to 
the influential 
readers of 

HARPERS MAGAZINE 
—the negotiators 
and effective per- 
suaders who mould 


public opinion. 


Are You Ready for 


THE TREMENDOUS NEW JOB 
that confronts ADVERTISING? 


ELIEVE it, or not, the chief function of advertis- 
ing is changing—rapidly—alarmingly. Ad- 
vertising now must sell Business itself, as well as 
products to the consumer. Advertising must help 
Business to protect itself. Advertising must consider 
the attitude of the consumer toward the manu- 
facturer and his corporation. The consumer has 
become the real Chairman of the Board of every 
progressive enterprise. What he thinks is what must 
guide management. Advertising must change—is 
changing! Are you ready for it? Not the “institu- 


tional” advertising of the 


relations” advertising of 1938. 


In one of the most vitally important articles ever 
written for advertising men, business men, and the 
wide-awake citizen, S. H. WALKER and PAUL SKLAR 
discuss the whole question in 


“BUSINESS FINDS ITS VOICE” 


Read it in 


Harpers 


MAGAZINE 


1920’s but the “public 


for JANUARY 


imposing presentation will be ratory 


| 
| 


| 


| the season is far advanced owing to 
| the expected jamming of the road’s 
| facilities in 
| typical day’s shipment 
| York last year 


: ROSY PROSPECTS 
SEEN IN WINTER 
TRAVEL DRIVES: 


Survey Shows 15% Increase 
in Advertising 


$2,459,000 Total 

Gainesville, Fla., Dec. 17.—Karl 
Lehmann, veteran secretary of the 
Lake County Chamber of Commerce, 
today brought local Kiwanis club 
members out of their chairs when he 
presented, during a luncheon address, 
a new survey showing advertising to 
promote Florida’s interests during 
the year will total $2,459,000. 

The state should draw 2,250,000 
winter visitors who will spend $400,- 
000,000, he also estimated. The ad- 
vertising breakdown he _ presented 
included: cities and counties, $519,- 
972; railroads, $350,000; buses, 
$250,000; boat lines, $50,000; air 
lines, $20,000; Florida National Ex- 
hibits, Inc., $150,000; Utilities, $10,- 
000; citrus groups, $950,000. 


By hid H. Everett 


New York, Dec. 16.—With the ex- 
pectation that travel to vacation 
spots will be increased by at least 
25 per cent over last year, budgets 
for promoting travel by train and by 
air are being stepped up approxi- 
mately 15 per cent, a survey of plans 
by transportation advertisers, in- 
cluding Atlantic Coast Line Railroad, 
Seaboard Air Line Railway, and 
Eastern Air Lines disclosed today. 

As the “big season” gets under 

way, Atlantic Coast Line will stress 
winter holiday appeals and fast, fre- 
quent service, at the same time play- 
ing variations upon the general 
theme of the recreational and re- 
juvenating qualities of Florida as a 
resort land. Advertising will like- 
wise feature new trains, the last of 
which, the Everglades, will be put 
into service Jan. 3, and the fast 
schedule of 27 hours and 40 minutes 
maintained by the line between New 
York and Miami. Most of the copy 
will appear in newspapers in the 
New England, Middle’ Atlantic, Qhio, 
and Eastern Canadian areas. Am- 
sterdam Advertising Agency is in 
charge. 


Service Is Stressed 


Paying greater attention to plug- 
ging services it has to offer the 
winter tourist trade, Seaboard Air 
Line will call attention in its adver- 
tising to such mundane matters as 
rates and such luxurious matters as 
de luxe eoaches for over-night sleep- 
ing and facilities for transshipment 
of passengers’ automobiles. Since 
1933 passenger traffic on the line 
has shown a vearly increase over 
the record of the previous year of 
approximately 25 per cent and the 
amount spent on advertising the 
road has each year been relatively 
stepped up, officials said. 

Catering to family trade, copy also 
will call attention to low rates to be 
had on round trip limited-time offers. 
overnight accommodations for non- 
Pullman passengers, and cheap, good 
meals offered such passengers at 
certain hours in the dining cars. 
Copy will likewise carry news of the 
creation of two “Orange Blossom” 
trains, with through service from 
the North both to the West and the 
East Coasts. 


Advertising of the line’s offer to 


transport passengers’ automobiles 
will undoubtedly be pulled before 


this connection. A 
out of New 
was in the neighbor- 
hood of 200 cars. Most of the com- 
pany’s advertising will also go into | 
newspapers in the major areas from 
which it draws its trade. The 
Caples Company is the agency. 
Eastern Air Lines will also spend 


more money this year than last in 
Florida promotion, it was reported, 
with emphasis placed on the sports | 


TO THE COMMUTER 
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Eastern Air Lines’ new tack in promoting 

winter vacation travel in expanded news- 

paper advertising is the suggestion of 
week-end ~ to warm spots. 


aie’ of Florida life. “Spend the 
winter in New York and get your 
summer in week-end doses” is one of 
the slogans which will be plugged 
by the air line this season and which 
will be made graphic and specific by 
such statements as “I landed an 
order in New York Friday—and a 
sailfish in Florida Saturday.” 

By flying, copy will assert, busi- 
ness men more or less tied to their 
desks in New York, Chicago or else- 
where in the cold North can take 
advantage of the big opportunities 
and events in the fields of horse 
racing, golf and deep-sea fishing in 
Florida and not miss a needed day 
at their offices. Federal Advertis- 
ing Agency is in charge of the ad- 
vertising. 

Advertising of the Clyde-Mallory 
Line, through Wendell P. Colton 
Company, New York, will empha- 
size the pleasures of water travel. 
Special cruises to Miami from New 
York, with many including a _ stop- 
over at Havana, will be heavily 
promoted in newspapers from Mon- 
treal, Albany, Springfield, Mass., 
and other cities north of New York, 


to Elizabeth, Trenton, Scranton, 
and others slightly south of the 
metropolitan area. 


Penny Promotes Cigar 

Thompson & Co., Inec., Tampa, Fla., 
cigar manufacturer, has launched a 
direct mail campaign in promotion 
for its new Santurce Perfectos. Each 
mailing piece has an “honest Abe 
penny” attached under the _ letter 
head. Cigar lighters are also being 
offered to customers ordering a box 
of 100 cigars. 


Gen. param Sietinns 


Maj. Gen. Frank Parker has re- 
signed as vice-president of Goldblatt 
Brothers, Inec., Chicago department 
stores. He plans to move East where 
he will devote his time to writing. 


MIDWEST | 
FARM PAPERS 


Verified by Post Office Count 
The Farmer, St. Paul 


Prairie Farmer Nebraska Farmer 
Wallaces' Farmer & lowa Homestead 
Wisconsin Agriculturist & Farmer 
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WABC SALES MEETING—/ £0 9 @.77. 


Seven may seem an ungodly hour to you; but in 
WABC’s market of 14,000,000 people, hundreds 
of thousands of radios are already making the 


morning brighter.* 


Alert advertisers, who have watched the 7 to 9 
A.M. radio audience in the East nearly double 
itself in the past four years, have come to con- 


sider these the golden hours of the day. 


WABC starts the weekday with a 6:45 eye- 
opener. At 7:00, things get going with a bang. 
The WABC Morning Almanac, starring Phil 
Cook, delivers 55 minutes of hilarity, well salted 
with worthwhile tips on this and that. Personal- 
interview studies show this feature the most pop- 
ular early-morning program in the New York 
area. This tested program is available to spon- 
sors, in whole or in part, on WABC locally at the 


low, before-8:00 a.m. rate. 


At 7:55 Commentator Dan Seymour takes over 


A Division of The Columbia Broadcasting 


for five minutes to spread the day’s news. This 


feature is now sponsored by Baume Bengue. 


The 8:00 to 9:00 hour has recently been made 
available for local advertising either as a unit 
or in fractional lots. Washington’s famous Arthur 
Godfrey is sponsored here three days a week by 


Kreml, Barbasol,’Musterole and Zemo. 


This golden hour of easy-to-take music is your 
chance to hold a sales meeting with more house- 
wives at one gulp than you'll find anywhere else 
in the country. And you reach them just before 


the shopping day starts! 
Speak to RADIO SALES about rates and pro- 


grams and time. Transcriptions are accepted. 


System, 485 Madison Avenue, New York 


*The majority of them are in tune with New York’s 
most popular station: the key station of the Columbia 
Broadcasting System. (Surveys over the past five years 
consistently rank WABC first in listeners in New York.) 
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| cott, Inc., industrial research organ- 
ization associated in the development, 
| told ADVERTISING AGE that the new 
|appliance, the result of 10 years’ re- 
search, produces refrigeration as a 
‘by-product of hot water heating. The 
fuel used simultaneously heats and 
Boston, Dec. 16.—With the pur-| refrigerates, thus doing double duty 
chase of a plant in Plainfield, Conn.,|and saving, it is claimed, up to 50 
the Stator Corporation today revealed | per cent. It will be possible to use 
that within six months mass produc- | electricity and fuel oil as well as gas 
tion will be started on a new com-|to operate the machine. 
bination refrigerator and water; Plans are being made for an ex- 
heater. The new machine will be|tensive advertising campaign as soon 
called Stator Duplex. ‘es the Stator Duplex is in production. 
L. F. Whitney, of Comstock & Wes- | While the product will be distributed 


New Appliance 
Is Water Heater 
and Refrigerator 


asad sold nationally, present plans for 
\advertising, Joseph J. Rodell, invest- 
ment banker and president of the 
company said, will limit promotion 
to the New England states until pro- 
duction is speeded up for national 
introduction. No agency has yet been 
named, 


Mathews Joins Decal 


K. L. Mathews has been named 
sales promotion and advertising man- 


ager of American Decalcomania 
Company, Chicago. He was formerly | 
with Erwin, Wasey & Co., and more | 
recently in charge of his own agency. | 


BROADCASTERS 
MAY HAVE TWO 
PAID OFFICIALS 


Washington, D. C., Dec. 16.—Adop- 
tion of the modern idea of a paid 
president, as well as a salaried secre- 
tary, was recommended to members 
of National Association of Broadcast- 


FOR ALL the good things of the earth we shout ‘‘Noel!” and give praise, according to our 


custom, now in December. We thank heaven that the comet which is traveling toward the 
earth has not arrived as yet, or hadn’t at the moment of writing. We are drunk with the mild 
glee of another year rolling by without our getting our thumb caught in a bowling ball and that 


with only two weeks remaining to complete the year, this great station has hit a new high in 


total time sold. We are glad that some hundred odd sponsors have used us with success 
within the year and hereby wish them a choice slice of the fruited cake on Christmas day 


and the days that will follow it. Glad, too, that the points of our skis are still curled up, 


after a summer of neglect; and that the vitamins in beer are tasteless. We are grateful for the 


which was pruned with a dull knife in the 


of the year. 


the same...such as the way 18,000,000 people in the 
nation’s goods sold at retail, and that though they voted to 
than a traditional form of democracy, 4,000,000 of 
the families in this area still own radios. We thank 


heaven, too, for the recovery of our rubber plant 


area we 


tenth month 


more than 1,000,000 letters which people have sent us in the year and hereby acknowl- 


edge their receipt. Thankful that, though many things in life change, some things remain 


serve buy 18%% of the 


continue an experimental rather 


TIMELY TIE-IN 
| “Everybody's Talking” 


“Would you mind coming down to city hall? 
They're having a hard time getting a wit- 
ness to say ‘Yes’ or ‘No’.” 


Note: It’s no trouble at all to say “yes” te 
Whitbeck's 


Central Star Laundry 


21 Northland Ave. Phone Lincoln 3180 


Central Star Laundry seizes the top news 

of the moment in Buffalo, N. Y., a city 

payroll padding investigation, for a 
clever tie-in. 


ers here this week by a special com- 
mittee through Philip G. Loucks, for- 
mer managing director now acting 
as counsel. Success of the Associa- 
tion of National Advertisers and 
American Association of Advertising 
Agencies under such a set-up is said 
to have influenced the committee in 
its recommendations. 

To give members an opportunity 
to vote on the numerous changes pro- 
posed, the committee suggested that 
| the 1938 convention be held in Wash- 
|ington Feb. 14-16. Heretofore June 
| has been the convention month. 

Dues would be based on gross reve- 
/nue of radio stations under the new 
plan, amounting, however, only to 
‘about 14 of 1 per cent, which would 
|yield about $250,000 annually, as com- 
'pared to about one-half of that sum 
‘at present. 
| What is regarded as fairer terri- 
|torial representation would be given 
iby selection of 15 directors from as 
many districts, with six or more at 
|\large to be elected by the member- 
' ship. 

The Bureau of Copyrights would 
'be divorced from the association 
|proper and placed under control of 
an executive committee of six to be 
named by the directorate from its 
/'members. This executive committee, 
/to be comprised of two directors from 
large, medium and small stations, 
apparently will serve as a general 
staff to direct the strategy of the 
NAB. 

The post of managing director, 
now held by James W. Baldwin, 
would be abolished. Standing com- 
mittees would be appointed to handle 
program, labor, sales, legal and tech- 
nical problems. The new president 
| would be selected primarily for mar- 
keting and general public relations 
ability. 


Libel Suit Aftermath 
to General Foods Show 


General Foods Corporation, Ben- 
ton & Bowles, Inc., and NBC were 
named defendants in a libel suit 
filed by a brokerage house in New 
York last week. 

Characters in a Diamond Crystal 
Salt radio show, depicting a broker- 
age house “going broke” and abscond- 
ing with a large sum, bore their 
names, the brokers allege. Amount 
'of damages sought was not defined. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK. PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray Hill 
6-2370 


HOLLYWOOD 


5833 Fernwood 
Avenue 


HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
STAte 0366 
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Cup, a new and 


greater sticking 
ties and 


Vac-Cup-Bac Poster 
Paper handles 
easily on the presses 
and sure turns out 
a swell job. 


ON THE ONE SIDE ... the printing 
side of a good poster paper must do all 
of these things well: handle easily 
through the presses, take the vari-color- 
ed inks to the greatest advantage, - - in 
a nut-shell, give a type of reproduction 
which reflects credit on the artist, the 
agency, the lithographer and the ad- 
vertiser. | 


Vac-Cup-Bac Poster Paper meets all 
of these requirements and insures the 
visible side of the poster doing every- 
thing required of it. 


*, 


«i 


tart ows 


BO as 


<~ 12: 


SOD A ONT re 


Seeeekl: 


iis Park Avenue. iow York. N. 
35 East Wacker Drive, Chicago, Ill 


Vac-Cup-Bac 
3 SERVICE GUARANTEE 
fmm The diamond-shaped Vacuum 


principle in poster paper, 
gives VAC-CUP-BAC 


smoother 
appearance during 
the entire life of 
the poster. 


to every 


exclusive 


quali- 


When you puta 
Vac-Cup-Bac Poster 
on the boards, it 
really sticks up there, 
and flagging is 
practically out of 
the question. 


ON THE OTHER SIDE to fulfill 
its mission properly, a good poster 
must not only be lithographed proper- 
ly but must go on the boards trimly, 
stick smoothly and evenly on the 
panel, and must remain in that po- 
sition without flagging during the en- 
tire posting period. 


Vac-Cup-Bac Poster Paper fulfills 
these important requirements properly. 
That’s why poster plant owners always 
welcome posters lithographed on 
Vac-Cup-Bac. 
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WEST VIRGINIA PULP AND PAPER « COMPANY 


503 Sitickes Street, —_— cee Cal 


Public Ledger Building, Philadelphia, Pa 
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Company, which he heads. Two Join Studebaker 1 may be stimulated through a new 
Reveal Stern The injection of Mr. Stern into 


: channel, it was disclosed today with 
. . Walker G. Everett, formerly wit | revelation of plans of Warner Broth- 

+ ae i poe Roche, Williams & Cunnyngham, Inc. ‘ers to produce a major feature on 
As Bidder FOr |reveaicd in the court petition for 


ms the & rid Chicago, has joined The Studebaker c | tinte theme 
authorization to sell the Star-Trib-| Corporation, South Bend, Ind., as e Aa 7 ; 
Star-Tribune une. This was the first name of an/tor of the “Studebaker Wheel. ™ Wil -QUACKS GAIN The association’s part in the ven- 


RS eS s a pos-|liam H. Bingham, formerly wit ‘ture, according to Dr. Morris Fish- 

ae cae mentioned as a p Willard Storage Battery ee | D bein, editor of the Journal of the 

. Cleveland, has joined the sales pro- | American Medical Association, will 

Providence, R. I, Dec. 15.—David van Sa motion department of the Studebaker HOLLYWOOD Al | include supplying source material 
Stern, Philadelphia publisher, and a Justice Jeremiah I. O'Connell of|truck division. 


. | for the story, detailing methods 
zroup of associates were revealed as|Superior Court will hear the peti- echiemamaian used by the AMA in combating 
£ p ‘ 

proposed purchasers of the Provi-|tion Saturday. The purchase offer 


dence Star-Tribune today, when|it was learned, includes an agree- Records Network Show Warner Brothers ners to Dramatize rauns, aipervisien GF Seth seri 


; : and production and possibly a fore- 
they guaranteed $5,000 for operat-| ment to pay in full the first mort- Through special arrangements with Fraud Fi ht | word for the picture itself. 
ing expenses during the week under | gage, reported to be $121,875; all the Gospel bg vei = ee g | . ; 
a temporary receivership regime. preferred claims including federal, Station KFEL, Denver, will recor AMA Movie “Veteran 
vm  |the hour program off the Mutual net- | ——- 
The temporary receivership came | state and municipal taxes and pay- 


work line each Sunday evening and | ead , a 4 j nki d Eleanor Grif- 
after Walter E. O'Hara, publisher, | roll to Nov. 30; all general creditors | yi) present it the fallewing Sunday mga oe gue a0 ooeine “ae raced writers, are 
climaxed a hot state political fight|a dividend of 20 per cent; all oper-|a¢ 4:30 MST. KFEL does not oper- ; edica f = ” rec eh = she a i: ts te ke to 
with a voluntary bankruptcy petition | ating costs between Nov. 30 and ate when Mutual broadcasts the pro- ee os ch pee sorrel ead and thes Uae io nen & ee Wad 
for the Star-Tribune Publishing | Dec. 18. | gram. | Muni, with release not scheduled for 
: — —=— = —=—>= — ee — — : ‘ ~ | six months or so. 

While this will be the first par- 
ticipation of the AMA in a film 
aimed at the general public, it will 
|not be the association’s first use of 
the medium, Dr. Fishbein pointed 
out. Some months ago the AMA pro- 
duced a picture dealing with the 
proper treatment of syphilis as a 
part of the nation-wide war on that 
disease. This picture, although aimed 
only at the medical profession, has 
secured extremely successful results, 
Dr. Fishbein said. 

Work on the new picture has not 
yet progressed sufficiently, he ex- 
plained, to release details concern- 
ing the actual treatment which will 
be made of medical frauds and frau- 
dulent copy. This, he indicated, will 
be entirely up to the authors, 
although he emphasized that ap- 
proval of the AMA would be neces- 
sary for all parts of the film dealing 
with the association’s work. 

Referring to present activity of 
the AMA on food and drug copy, Dr. 
Fishbein said, “While food and drug 
advertising is better than it used to 
be, there is still room for improve- 
ment.” 


“Peculiar Nutritional Notions” 


He asserted, however, that there 
was still a “considerable amount of 
peculiar nutritional notions incor- 
porated in food copy,” and that a 
most serious problem in the drug 
field was the “uncontrolled sale of 
hypnotics and sedatives.” 

The AMA council on cosmetics, a 
recent venture of the association, 
has not yet reached the final stage 
in its organization, Dr. Fishbein 
‘ added. He indicated, however, that 
it would be far from inactive by 
saying that “cosmetic advertising 
approaches the nearest thing to pure 
folly of anything that I have ever 
read.” The AMA’s yearly publication 
of food products approved for ad- 
vertising in its publication will be 
released within 60 days, he also 


announced. 
‘ Three to KFI 
its i i from widely diversified sources, is unusually Eve Stanley, formerly with NBC 
Because its income, derived a Y ‘ and J. Walter Thompson Company, | 
stable... San Francisco; John C. Jensen, for- 
merly with the Los Angeles Daily 
Q p News, and Harry H. Comer, formerly 
Because its 1,800,000 homogeneous consumers, 92% native born white, with the Los Angeles Times, have 
a : ¥ joined the sales staff of KFI-KECA, 
require no complicated selling plans . . . 


Los Angeles. 


Because its perfect transportation facilities speed the economical distribu- 
tion and sale of advertised merchandise . . . and because ONE habitu- 
ally productive newspaper, The News, delivers entirely adequate coverage Should Know / 
of the market, holds advertising costs to a profitable minimum and does 


the advertising job ALONE .. . 4 2 different types of 


- merchandising and 
Because of these facts the Indianapolis Radius should rate a top position resale helps produced by 
on your 1938 list of MUST markets. “WS” Cover YOUR Sales- 


spot requirements 


For action at point-of-sale .. . 
: for sales-spot materials . . . 
for tie-ups with consumer ad- 


vertising, call a “US” Repre- 
sentative. 


What every Advertising Man 


Our Products Help Sell 


New York: Dan A. Carroll, 110 E. 42d St. Chicago: J. E. Lutz, 435 N. Michigan Ave. Your Preduete 


The UNITED STATES PRINTING and 
LITHOGRAPH COMPANY and DIVISIONS 
HOME OFFICE: 320 BEECH STREET, CINCINNATI, OHIO 
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OUT where the West begins national advertisers find a genial ol’ St. 
Nick that “delivers the goods” every week of the year . . . ASSOCIATED 

WEEKLY. This publication alone gives you dominant control of all the rich 
markets in these seven states. 


In the West each individual consumer is worth nearly 30% more to you as an adver- 
tiser than is the average consumer in the balance of the country. These states supply 
10.3% of the nation’s entire retail sales. However, the West is so big, and its popula- 
tion centers so different in climate and character, that you must cover each market 
individually. We suggest Associated Weekly. 


Associated Weekly has the biggest circulation of any publication in the West, 1,264,680, 
which gives you nearly 48% coverage of all the families in these states ... the 48% 
who are best able to buy and who prefer quality brands. But more than that, Asso- 
ciated Weekly, as the magazine and comic section of a leading newspaper in each 
market, is edited by each paper to appeal to its home town readers. Your advertising 
is not only colorful; it carries conviction to these families; local merchants thoroughly 
merchandise your advertising. 


That's the story... that’s the reason Associated Weekly will give a year ’round boost 
to your sales figures for the West. 


OFFICES . NEW YORK - CLEVELAND - SAN FRANCISCO . LOS ANGELES |_| CHICAGO 
-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 
SKGAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS- TELEGRAM. SAN DIEGO UNION 


PHOENIX, ARIZONA 18, PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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The Window Display Report 


With formal release this week of 
the long-awaited report of the Ad- 
vertising Research Foundation on 
window display circulation and mar- 
ket coverage the advertising indus- 
try has been presented with another 
concrete example of the valuable 
work which may be accomplished 
when diverse groups within adver- 
tising co-operate whole-heartedly in 
the performance of a definite task. 

The window display report, whose 
publication has been delayed so long 
us to cause much comment upon its 
contents, appears to justify com- 
pletely the time and effort spent in 
its preparation. Trodding the path 
opened up by the researches into 
the circulation of outdoor advertis- 
ing, the investigators and_ their 
sponsoring groups have managed to 
develop a well-defined and compara- 
tively trouble-free highway along 
which further research into the win- 
«dow display medium may march 
with confidence that it is proceed- 
img in the right direction. 

Over certain of the investigators’ 
conclusions and methods there will 
undoubtedly be much discussion and 
-controversy, within and without the 
window display field. With the more 
general conclusions as to the uses 


-of window displays and the possi- 


bility of evaluating their circulation 
and market coverage there will 
probably be little dissension; with 
the more specific conclusions on 
actual circulation delivered, number 


-of displays needed for each desired 


intensity of market coverage, and 
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Laundering in Public 


Now the aviation industry, here- 
‘tofore intent upon paddling its col- 
lective canoe in competition with 
other forms of transportation, has 
developed an internal feud, revolving 
around the best route to take in fly- 
ing over the Western mountain 
ranges. Irked by the current adver- 
‘tising of American Airlines, which 
implies that the Southern route over 
which it flies is not only more pleas- 
ant but safer, United Airlines last 
week felt compelled to let off steam 
with a scorching blast in which it 
advised the public not to be misled 
by the advertising of competing 
lines. 

Which is all very interesting. It 
makes good copy for the advertising 
press, and good conversation for 
those newspaper readers who have 


managed to tie the advertising of 


cost per thousand circulation there 
is likely to be less general agree- 
ment. 

Complete agreement by all factors 
in the complex advertising field on 
the findings of any study is too much 
to expect. The important point, 
however, is that another milestone 
has been passed in the attempt to 
place the purchase and use of ad- 
vertising upon a sounder and more 
scientific basis, and all connected 
with the report are to be congratu- 
lated upon helping to take some of 
the guesswork out of window display 
advertising. 

The report deserves the most 
careful study by all concerned with 
consumer marketing, and not alone 
by those who are immediately con- 
cerned with the problems of window 
displays. As its authors say: 

“We believe the implications of 
the research to be broader than the 
question of window display circula- 
tion itself. The application of the 
findings to the various types of 
point-of-purchase advertising, it is 
believed, are obvious. It is also be- 
lieved that further refinement of the 
information brought to light by this 
research might be highly helpful in 
the solution of distribution and sell- 
ing problems such as determining 
potentials of various types of retail 
outlets; in more accurate budgeting 
ot advertising effort, according to 
market opportunities, and in more 
efficient routing of manufacturers’ 
salesmen and missionary men in 
given markets.” 


these two air giants together. But 
does such a public name-calling con- 
test benefit either of the 
ants? We have our doubts. 

Making capital of a competitor’s 
difficulties is undoubtedly a_ very 
pleasant diversion, and frequently, 
as in this instance, has the desired 
effect of making him quiver with 
rage, but it seldom adds much vol- 
ume to the music of the cash regis- 
ter. 


contest- 


Back-biting advertising is particu- 
larly out of place in the air transport 
field, where the primary problem 
now, and for a long time to come, 
is not how to get business away 
from other airlines, but how to in- 
duce more travel on all airlines, and 
particularly a greater sense of secur- 
ity in this mode of transportation. 


, —This Week 
"We have a little trouble with the women drivers, but the men always stop.” 


Aa. 


Radio Getting Rowdy 

It seems to us that one of the 
most noticeable changes in radio 
since the swing to Hollywood began 
has been the increased rowdiness of 
the programs and the much closer 
approach of the scripts to the level 
of the vaudeville stage. Radio gag 
lines these days are filled with dou- 
ble meanings, subtle shadings and 
insinuating nuances which are a far 
ery from the “good, clean fun” to 
which radio once confined itself 
quite carefully. Mae West’s appear- 
ance on the Chase & Sanborn pro- 
gram last week is a case in point. 
We don’t believe any advertiser 
would have had the temerity to air 
her script a couple of years ago. 

We were inclined to think that the 
Mae West airing annoyed us because 
we are inherently old-fashioned, but 
developments sinee the broadcast 
have indicated that all concerned 
made a major mistake in putting the 
script and its suggestive intonations 
on the air. Now the sponsor is re- 
ported snowed under with protests 
from individuals and organizations, 
with more and greater kicks being 
prepared. 

Such lapses from the realm of ac- 
ceptably clean and decent humor are 
more serious than one might assume 
at first thought. They create conver- 
sation and discussion, and put the 
program, the network and the prod- 
uct under a cloud which frequently 
requires considerable time to dissi- 
pate. 


Answer, Please 

We've just seen a copy of the bold- 
est, baddest, toughest “consumer” 
paper yet. It’s called “The Great 
American Bizarre of Life,” and is ed- 
ited by Rthur [sic] Zerick, who dips 
his pen in poison at 317 Investment 
bldg., Pittsburgh. Isolated sentences 
from FTC citations, quotations with 
a sort of grudging credit line from 
the standard books of advertising 
baiters, and a lot of miscellaneous 
material, including jokes with risque 
answers, make up the contents. 

The sheet’s purpose, Mr. Zerick ex- 
plains, is ‘to educate the average 
American to the way he and his wife 
are cheated daily by the big food 
companies. The Federal Trade Com- 
mission and the Food and Drug Ad- 
ministration reports expose these 
grafters and those not up to stand- 
ards. We will publish these reports 
which the newspapers dare not pub- 
lish, as they will lose their bread and 
butter, namely: Advertising. We ac- 
cept no paid advertising whatsoever.” 


libbing 


a good laugh out of a publication like 
this, but it does name names and 
make statements, and it seems to us 
that there has already been too much 
inclination among advertisers to 
laugh off publications of this charac- 
ter. They are growing, in number, 
circulation and influence, and it’s 
time advertisers took notice of them 
to the extent that every misleading 
statement, every unwarranted slur 
and every undeserved implication is 
made the basis of suitable action. 

They can no longer be ignored; 
they must be fought. 


The Free Press 


' There were probably dozens of ad- 
vertising men in the sell-out crowd 
that mobbed Madison Square Garden 
for five nights to thrill to the skill 
and daring of the performers at the 
annual winter sports show. And 
probably hundreds of them at the 
Schmeling-Thomas punchfest, all pay- 
ing unconscious tribute to the power 
of publicity. As far as the sports 
world is concerned, this country has 
always had a “free press’”—remark- 
ably free_and exceptionally generous. 
Once in a while, as in the case of 
the winter sports show, the press 
gets a sop in the shape of 14-line 
ads to run along with the thousands 
of words of news, but mostly even 
the 14-liners are missing. So sports 
advertising continues as a very mi- 
nor, almost non-existent classifica- 
tion, because no sports promoter is 
notably eager to spend any more 
money than necessary gilding the 
lily. 


Jottings 


Ad-libbing called the turn on the 
first public squabble within the air 
transport industry a couple of weeks 
ago, and now the battle of words 
has broken out in earnest. Let’s 
hope it dies quickly, because the fly- 
ing business certainly isn’t going to 
make great progress if each line at- 
tempts to capitalize on the disasters 
of its competitors. . . . Some ingenu- 
ity is required to get “box tops” back 
from products packed in glass and 
tin, such as the current Snowdrift 
offer of Wm. Rogers silverplate. The 
housewife who wants three pieces of 
silverware for 50 cents must cut the 
word “goodness” out of the tin strip 
that comes off when the vacuum- 
sealed can is opened. ... The millen- 
nium has arrived. Haas Brothers is 
advertising Trupak Florida grape- 
fruit juice in San Francisco papers. 
But maybe San Francisco isn’t really 


One’s natural inclination is to get! part of California. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1272. The Golf Market. 


A breakdown of the 5,196 golf 
courses of the country is contained 
in this brochure issued by Golfing 
and Golfdom, with details of prod- 
ucts bought by clubs for members’ 
needs, and a picture of the club mem- 
ber, his occupation and buying abil- 
ity. Coverage of the market and the 
service for advertisers offered by 
these publications are discussed in 
detail. 


No. 1273. Answers to 78 Questions 
on the Western Canadian Farm 
Market. 


The Western Producer, Saskatoon, 
has issued this study compiled from 
2,556 replies to a questionnaire which 
appeared in the publication’s June 10 
issue. These answers cover details 
of readership, radio, car and appli- 
ance ownership, and brand prefer- 
ence. 


No. 1274. Primary Area Map, WHIO. 


In addition to the latest primary 
area map, this folder, issued by 
WHIO, Dayton, contains market data 
for the area, tabulated by counties. 


No. 1245. Go South for Rural Sales. 


A billion dollar cash income for 
Southern farmers in the first seven 
months of 1937 is reported in this 
folder issued by Progressive Farmer 
and Southern Ruralist, with more 
than a billion yet to come from cot- 
ton and tobacco. Details of the pub- 
lication’s coverage of this prosperous 
market are given. 


No. 1255. Let’s Be Practical. 

This brochure, issued by Practical 
Builder, evaluates the importance of 
the building contractor, gives a list 
of products habitually bought by con- 
tractors for new building and mod- 
ernizing, and shows Practical Build- 
er’s coverage of this field. 


No. 1265. 
Mills 
Used? 


Over 75 per cent of all new con- 
struction in the textile industry is lo- 
cated in the South, and Southern 
mills consume more than 70 per cent 
of the total textile fiber used by mills 
of the country, according to this 
folder issued by Cotton. The folder 
lists new textile mills or additions 
since January, 1937, and describes 
Cotton’s coverage of the textile in- 
dustry. 


No. 1247. The Road to New Car 
Sales in New York. 


The New York Sun has issued this 
report of house-to-house surveys con- 
ducted in 27 towns surrounding New 
York, and shows The Sun’s coverage 
of homes of potential new car buy- 
ers. A year-by-year record of leading 
automobile manufacturers, 1925-1937, 
in the Sun, is included. 


No. 1249. 
dustry. 


Seed World has issued two studies 
which should be of interest to manu- 
facturers serving the agricultural 
and horticultural fields. One lists 
the wide variety of items handled 
by the seed trade for resale, with 
the amount of sales in dollars each 
item has produced annually. The 
other determines the items listed in 
the 76,000,000 seed catalogs printed 
each year. 


No. 1271. 10 Acres of Farm Folks— 
Pennsylvania’s Billion Dollar In- 
dustry on Review. 


In these folders, Pennsylvania 
Farmer offers data about the advan- 
tages of its rotogravure farm show 
issue of Jan. 15, which ties in with 
the 1938 Pennsylvania Farm Show 
at Harrisburg. 


In How Many of These 
is Your Equipment Being 


Survey of the Seed In- 
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From the December 
issue of FARM JOURNAL 


Why has the Aluminum Company of America 
selected Farm Journal and Farm Journal alone 
Why has the Aluminum Company of America to carry its story to rural America? 


included rural America in its important 


Because Farm Journal is the one national 
public relations campaign ? magazine that carries to thinking people 
Because it recognizes that public opinion the rural significance of important issues of 
without those who think rurally is not the day—and does it on a 4-day writer-to- 


national opinion. reader schedule. 


FARM JOURNAL 
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Selling Must 
Stress Public 
Good: Bernays 


New York, Dec. 14.—‘The kind of 
salesmanship we stand for today is 
of greater importance than what we 
sell and how much we make,” Ed- 


Public and the Private Interest.’’ De- 
claring that the public’s main con- 
tact with industry is through the 
goods which are sold to it, Mr. Ber- 
nays indicated that it is necessary 
to accept the criterion that the 
public interest is the determining 


|Bernays sketched a number of ex- 
ward L. Bernays, public relations |amples of salesmanship in action. 
counsel, told members of the Adver-| One based upon the public interest, 


tising Club today in discussing “The | 


profit is an essential and logical 
outcome. 

By conducting business along 
these lines, he asserted, “We are 


helping to maintain our traditional 
system, and, if we use any other 
method, we are strengthening the 
enemies of our system.” 

Defining salesmanship as the art 
of “making the private interest and 
the public interest agree,” Mr. 


he asserted, is that of life insurance. 
Because it has been effectively ex- 
plained to the public, he stated, it 
represents to most people a _ satis- 
faction of their own wants instead 
of a source of profit to a seller. 


business awaken to the realization 
that private and public interest must 
| be made to coincide. When this is 
laccomplished the public will cease 
| to feel and express criticism of busi- 
|ness, he maintained. 


Kated Appoints Maloney 
William P. Maloney, formerly com- 
mercial and trade publicist for WOR, 

‘has been appointed director of pub- 
lic relations of Kated, Inc. This or- 

ganization is headed by Kate Smith 
and Ted Collins, producers of the 

“Kate Smith Hour” heard over the 
Columbia Broadcasting System. 


Account to Bridge 
The National Association of Credit 
Jewelers, Chicago, has appointed The 


He made the prediction that | 
American economy will become re- | 


Harry P. Bridge Company, Philadel- 
phia, as advertising counsel. Radio 
will be used. Harry P. Bridge is ac- 


SMALL SUM, BUT 
BIG RETURNS 1S 
ST. LOUIS STORY 


St. Louis, Dec. 16.— Of 155,000 
copies of a booklet printed describ- 
ing attractions of St. Louis, 137,000 
copies were distributed, according to 
the report of the executive commit- 
tee of the 1937 “Visit St. Louis” cam- 
paign, released today. Another index 
of success is provided by reports of 
bridge travel during the summer, 
Municipal Bridge alone being crossed 


factor in every sale and private! habilitated only when industry and! count executive. | by 798,728 pleasure cars in August. 
ts gs ee oe ps. ee 
; Ey nn, ‘ay om, > Pe G r - e 4 : Le, eee 
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programs, t 


ule and 


year 


4—By the 


WBBM is a 50,000-watt radio 


station in Chicago, owned an 
by the Columbia Broadcasting cine 
It carries the full, and eminently enjoy- 
able? CBS program schedule. It carries 
a larger schedule 
WBBM-conceived-and-produced. Good 


this showmanship are said to 
be the main reasons WBBM has for 


s carried more advertising than 


any other major Chicago 
said that advertisers, 
advertisers, sense station-audiences by 


1—World’s largest network. 
2—Ref.: Any radio listener. . 
3—Ref.: Any listener in 


trade-press, by advertisers, by audience. 


5—There are four other 50,000-w 


d operated 


of its own programs, ety 


station’. It is 


especially local 


’ 


WBBM's 5-state primary area. 


att Chicago network stations. 


results, 


local advertising*means lead 


dience. Consistent jeadership further in- 


dicated by WBBM’s local renewal ratio’ 


Surveys, of the unimpeachable varl- 


this leadership of 


teeming with ten per cent of th 


ion’s 
buyers®, and ten per cent of the natio 


And this is specifically® the 
_ easy® to reach for 


sales’®. 
WBBM market® - 
those who use WBBM. 


, also show 


WBBM .. . surveys not only of audi- 


8 
3 Noted, and honored ences’, but of dealers*— drug , foo 
Sate : ive®, Thi ip is fortu- 
hip*. This program sched- automotive®. This benign 
ea ae nately held in a huge, rich market 


6—40% of major-station total, 35 


7-~80-85%-—for years. 


8-—-Details on this point are t 
too important to be confine 
vividly how WBBM advertisers are 
gation. You get them at the nearest * 
a division of The Columbia ee 
Chicazo, Detroit, Los Angeles, San Fran . 


and that WBBM’s leadership in 
ership in au- 


e nation’s 


% more than nearest competitor. 


oo numerous, too interesting, and 
d to a mere foot-note. They tell 
selling one-tenth of the 


NATIVE APPROACH 


BTROKRLEARME 
KRPR~A LTH 


2 .aa 73 ca 
NEW <c-ci:> CRISCO (RSURIAMARAaIN 


Procter & Gamble Company, after a 

successful test last year, renews its series 

with this insertion for Crisco in Japanese 

newspapers published in Hawaii, featur- 
ing illustrations of local users. 


Numerous letters from visitors who 
spent their money and enjoyed their 
stay also fill the 28-page report. 

One impression of the reader is 
that $27,050 will buy a lot of adver- 
tising when it is spent only for space. 
That sum, made available this year, 
was used exclusively for advertising, 
the salary of John Ring, Jr., director 
of the campaign, being borne by the 
Chamber of Commerce, sponsor of the 
effort. The city put up one-half of 
the appropriation. 


Spreading the News 


Newspapers in 60 metropolitan pa- 
pers in 11 states carried three pieces 
of copy; 134 small town papers in 
Missouri and Illinois published three 
more; 12 radio stations in six states 
used seven five-minute  transcrip- 
tions; 24-sheet posters appeared in 
11 states; nine painted bulletins 
caught the eyes of motorists at high- 
way diversion points in Missouri and 
Illinois, and information signs at 45 
gasoline stations offered information 
about what to see in St. Louis. 
Mayor Dickmann made the first ra- 
dio broadcast, and all copy through- 
out the campaign emphasized the 
cordial reception which visitors 
might expect. This was supplemented 
with the story of the attractions 
which easily justify travelers. in 
“staying a few days in St. Louis.” 
Advertising featured the municipal 
opera, big league baseball, the zoo 
and other sights of the town. 
Because of the nature of the ad- 
vertising, many newspapers not only 
accorded it preferred position, but 
used such publicity stories as ‘“‘Tak- 
ing ‘Blondie’ to lunch no job for a 
gigolo.” Blondie turned out to be a 
giant python on display in the zoo. 
One trade paper, Retailers’ Market 
News, carried the story to merchants 
in surrounding territory. 


Hammond Returns 


Godfrey Hammond, formerly vice- 
president and general manager of 
Christian Herald and previously with 
Popular Science Publishing Company, 
New York, has rejoined Popular 
Science Monthly and Outdoor Life 
as executive vice-president. 


Living 4 


gives PRairic FARMER 


an Editorial Ap- 
proach that makes 
its advertising col- 


umns responsive. 


nt Burridge D. Butler Publisher 
1230 Washington Bivd., Chicago 
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HANG UP OUTDOOR ADV 


AND WATCH “SANTA CLAUS PUBLIC 


THIS young fellow personi- 


fies human desire. .. . People 


want more—more—more—of 


NGBEROS Si B59 


all good things; and they buy 


ae 


eagerly when products are 


eld a He 


Pre ee 


temptingly advertised in big, 


colorful, eye-stopping outdoor 


displays. ...Get your share of 
the business by scheduling 


outdoor advertising—now/ 


OUTDOOR 
DVERTISING 
INCORPORATED 


60 EAST 42ND ST.,NEW YORK 


- BOSTO 
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Anti-Advertising 
Expose Is Echoed 


To the Editor: In view of the 
stories which appeared in ADVERTIS- 
Inc AGE last spring on suggested 
reading and anti-advertising teach- 
ings in various schools, you may be 
interested in our new bulletin listing 
consumer buying guides. 

We present an introductory para- 
graph stating that we are listing re- 
cent publications that aim to give 
information about the goods con- 
sumers buy. “Not included,” we 
note, “are theoretical discussions on 
the consumer, consumption, con- 
sumer co-operatives, marketing and 
financing the consumer, on which 
the library has a great deal of ma- 
terial. Consumers Union and Con- 
sumers’ Research, Inc., are omitted 
as the library has only their general 
publications and not the confidential 
bulletins.” 

You will also note that the list 
includes both a broad range of au- 
thentic government and _. business 
publications to aid consumer buying. 

Rose L. VORMELKER, 

Business Research Librarian, 

Cleveland Public Library, Cleve- 

land, O. 
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Industry Writers Revel 

in “Gorgeous, Exquisite” 

To the Editor: We have just com- 
pleted a booklet which is being sent 
to women who, having read our ad- 
vertisements in Good Housekeeping 
magazine, wish to know more about 
Enduro Stainless Steel. 

To an industrial advertiser, the 
preparation of a piece of literature 
such as “Enduro in the Home” 
sometimes comes as a breath of cool, 
fresh air. We shoved aside more 
virile layouts in favor of sea green 
and orchid, forgot our metallurgy long 
enough to indulge in an unrepressed, 
adjectival orgy. We had a circus 
with words such as “gorgeous,” “ex- 
quisite,” “lovely,” “cute” and other 
dandies which, somehow, do not im- 
press engineers, architects, purchas- 
ing agents, etc., with the merits of 
Republic’s pig iron, alloy steels, 
bolts, nuts and other products. 

Now we are ready to get back to 
work. 

C. A. KNISELY, 

Director of Advertising, Republic 

Steel Corporation, Cleveland. 
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Distant Testimonials 
Hold No Enchantment 


To the Editor: Advertising of a 
certain cough medicine company in 
the Chicago area has me mystified as 
to whether its type of advertising is 
ethical and very productive of re- 
sults? 

The company’s advertising consists 
of testimonials with the names and 
addresses of those satisfied users be- 
ing given, bat the thing that I pro- 
test against is the fact that these 
users live in a distant state, giving 
the impression of falsehood and that 
all is not so well in Denmark, get 
me? Poor advertising, I calls it. Is 
the company afraid that someone 
will question the validity of their 
testimonials? 

Harry F. BikNBAUM, 
Chicago, Ill. 

P. S. I sell insurance and not 
cough medicine for a living. 
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Absence of Prestone Not 


From Glycerin Presence 

To the Editor: Your issue of Nov. 
29 carries a very doleful paragraph. 
Under the head “Losing A Market?” 
you remark that National Carbon 
Company is apparently trying to cut 
the commercial throat of its prod- 
uct, Eveready Prestone. 

If this is so, the story is so good 
from a news standpoint that it mer- 
its the same accuracy, at least, as to 
facts. Your deduetion seems to be 
based on the repeated shortage, ‘‘the 
answer being that glycerin is in such 
demand for military purposes that 
there is no available supply for such 
prosaic and peaceful products as an- 
ti-freeze mixtures. If the glycerin 


producers are holding out on ordi- 
nary commercial users,” etc. Again, 
“if motorists can’t get Prestone and 
similar glycerin mixes...” 

Well, this is swell, excepting that 
there isn’t any glycerin in Prestone. 
There never has been any glycerin 
in Prestone, and I am assured that 
there never will be any. Absence of 
glycerin is one of Prestone’s chief 
claims to fame. I’m writing this, of 
course, because we handle the ad- 
vertising, and a story such as yours 
sort of makes us feel we’re not so 
good as we ought to be. 

W. S. ABsort, 

J. M. Mathes, Inc., New York. 

[Editor’s Note: National Carbon 
Company chemists tell us chlorine 
plays an important purt in Eveready 
Prestone composition and chlorine, 
we have heard, has some important 
military uses. Anyway it isn’t gly- 
cerin.] 


a we 
Billy Bock Aroused 
At a Strange Time 
To the Editor: There may be 
nothing unusual about Billy Bock 
prancing through the advertising 
columns in the spring of the year. 
But when the old fellow butts his 
way into advertising pages almost 
100 per cent devoted to Santa and 


Senfimevta last month =e Leisy brewmasters te Mice 
they wen! through the waditional rite of pulting Biliy / wane Meine, | 
Bock fo bed. With lowmy care they had chosen the j rine MARCH ae 
finest malt and hops and rice...watched prowdives = | fee Aa’ ww 4 
the rich dark Iai flowed from huge capper brewing = | iar" omega SO 
eetties. With reverence they hai made ready sion | Bae veer a gat 
glans lines auine vale where thie tamed brew | 1m. on#ies agus te 

now reposes. where will melid until nest Spring. / Renee ne 

All "tucked i ‘te Letey's Bock ...unti mid-March when / - 


4... Abbtehl | 


LEISYS | 


THE BEER THAT'S 


warning of “so many days to Christ- 
mas”—well, perhaps that will in- 
trigue the boys. In any event, the 
Leisy Brewing Company, of Cleve- 
land, is keeping the public from for- 
getting old Billy with copy in Ohio 
newspapers. 
Morrison M. Scort, 

Account Executive, Fuller & 

Smith & Ross, Inc., Cleveland. 

7 bi ra id . 
Radio Man Gives View 
on Newspaper Combine 

To the Editor: The newspaper sit- 
uation in Nashville completely 
changed with the formation of the 
Newspaper Printing Corporation, and 
you may wonder where radio comes 
into that picture. So did we. 

To the present moment, the Nash- 
ville press has not done a great deal 
in the direction of radio publicity. 
Outside of listing the daily schedules 
and including brief program notes on 
Sunday, there was no regular pub- 
licity material for WSM and other 
Nashville stations. 

Under the new set-up, however, 
radio programs and personalities are 
to play a new and more prominent 
role. The Tennessean each morning 
presents a daily column of radio af- 
fairs. This column along-side occa- 
sional art, the schedule listings and 
network-highlights of the evening af- 
ford fairly complete radio news cov- 
erage. The Banner, no longer out on 
Sunday, will publish a large Satur- 
day edition. And each Saturday, the 
Banner will publish a radio page of 
local and network people and pro- 
grams. 

At WSM, this enlarged field for 
local publicity is welcome, particu- 
larly at the moment inasmuch as we 
have just launched many new local 
programs and are broadcasting from 


Letters are welcome. 


Voice of the Advertiser 


This department is a reader’s forum. 


the studios more now than ever be- 
fore. 
JacK HARRIS, 
Publicity Director, Station WSM, 
Nashville. 
vvwy 


There was a Pull in 
This Hosiery Copy 

To the Editor: Speaking of long 
distance copy pull, perhaps this lit- 
tle example from the Fay Hosiery 
Mills, of Elyria, O., may draw a gasp. 
And maybe it establishes some sort 
of a record. 

Way back in 1900, it seems, the 
company ran a small advertisement 
in a woman’s magazine. In 1935, 
Mrs. Jack Lyon, of Denton, Neb., re- 
turned a clipping of the insertion 
with a note saying: “If you still 
make and sell this kind of stocking 
I'd like to have your circular.” She 
also noted the date of the insertion 
but not the name of the magazine. 
And it happened so long ago we do 
not know what the publication was. 

GeorGce O. GOULD, 

Production Manager, E. D. Wol- 

aver Advertising, Cleveland. 
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Here’s the Story 


on Alike Illusion 


To the Editor: Perhaps you'll get 
a kick, too, out of these two recent 
advertisements that to us bear a 
marked similarity. Naturally, the 
stock photograph of the girl does 
much to help the illusion, but we 
notice additional similarities, such as 
—the photo is at the right... the 
original photo was reversed in both 


cases ... the photo is placed at an 
angle ... the heading breaks into 
the picture . . . the sub-heads are 
flush with the body copy which in 
both cases is squared up and does 
not follow the line of the halftone. 
There is no doubt about this being 
merely a coincidence since the ad- 
vertisements appeared close together. 
STANLEY WHITEWAY, 
Advertising Manager, Proctor & 
Schwartz, Inc., Philadelphia. 
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© get results out of radio 
you've got to know how to 


make it work! 


All rolled together, the radio 
and advertising experience of 
We 


know the whys and wherefores 


our staff totals 140 years. 


of almost every big success and 
every big flop in the industry. 
We'd like to share this informa- 


tion with you. 


isn't written across our doors. 
But we like nothing better than 
to do just that kind of work, 
with anybody who’s trying to 


Whether 


advertiser or an 


go places in radio. 
you are an 
agency man, please don't hesi- 
tate to ask us for any dope that 
will help you in any way what- 


soever. 
And please be assured that your 
inquiry will not bring a swarm 


of us buzzing around vour ears! 
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No, the word “Consultants” 
CHICAGO NEW YORK 

180 N. Michigan 110 E, 42nd 8t. 
Franklin 6373 Lexington 2-8660 


DETROIT SAN FRANCISCO 
New Center Bldg. One Eleven Sutter 
Trinity 2-8444 Sutter 4353 


LOS ANGELES 
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You old-timers well remember the 
“gas-jet’’ days of printing and engraving. 
When newspaper halftones were a gam- 
ble and Ross-board drawing got the call. 
When nobody ever dreamed of an en- 
graving plant right in the heart of the 
agency district. 
When a money-back guarantee for en- 
gravings was unheard-of. 
When “the boy is on the way” meant 


most anything. 


CHICAGO 


Engraving is a business today, just as 
Marshall Field & Company or J. Walter 
Thompson Company is a business. Many 
of the things that make it a business were 
pioneered by Collins, Miller & Hutchings 
men. The money-back guarantee for one. 
We make this guarantee as proof of confi- 
dence in ourselves. 

We're etching to get ahead. May we have 
an order? 


COLLINS, MILLER & HUTCHINGS !¢ 


207 NORTH 


MICHIGAN AVENUE 
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Radio Session 
Is Devoted to 
Fault-Finding 


Chicago, Dec. 14.—-The stage was 
set for improvement in radio last 
week as the result of a conference 
called by Bobby Brown, program di- 
rector of WBBM, and attended by 
representatives of advertising agen- 
cies and other stations. 

The three dozen executives attend- 
ing agreed on the general principle 
that something is seriously wrong 
with radio. Some blamed stupid 
writers; others, stupid agencies; 
still others, stupid sponsors. 

Frank Rand, of Columbia Broad- 
casting System, exploded a bomb- 
shell by suggesting that fellows like 
himself, in positions of authority, 
may be at fault, too. Mr. Rand took 
the attitude that the firmly-en- 
trenched radio executive is too 
anxious to maintain the status quo, 
and is often impervious to sugges- 


tions which filter in from the out- 
side. 
The accusing finger seemed to 


point with special emphasis at spon- 
sors. Because these fellows pay the 
bills, they seem to think they know 
just what 


a Trijale- Threat 
Poster by Continental 


ontinent. 


LITHO GRAPH ‘CORPORATION. 


ad 


should be handed the)! 
a S . 
hee Le ee eae 
MAEM Phi, LO 


Xmas Cheer by General Electric 


THE SEAL OF LITHOGRAPHIC MERIT 


public through the loud speakers, it 
Usually they are 


enced by the judgment of the wife’s 
third cousin, or perhaps by the BUILDS B FR 


golden curls of an ambitious singer. 
More of these fault-finding ses- 
sions are promised for the future. 
It is even suggested that a short- 
hand expert be retained to set down 
the discussion in black and white. 


Huntress is Chairman 


for San Antonio Drive 
Frank G. Huntress, publisher of | 
the San Antonio Express and Nevs, 
has been appointed chairman of the 
commission to recommend distribu- 
tion of the city’s $100,000 municipal | Chicago, Dec. 14—American com- 
advertising budget. . —— | panies’ advertising in foreign coun- 
Authorization to raise this fund by |— - Let : : 
a tax not to exceed five mills per | tries is not only building immediate 


| 
$100 taxation was recently voted. 


of Dual Benefits 


| Sales but establishing a solid market 
tenance pevener-anervag through elevating living 


UAW May Start Co-op standards in those nations, Thomas 


United Auto Workers’ Union may J. Watson, prs sident . nantcteend 
set up a national co-operative asso- ‘tional Business _ Machines Cor pora- 
ciation for purchases by its members | tion told the World Trade Confer- 
of groceries and gasoline next year, | ence here last week. 

President Homer Martin told the Other highlights in the session 
UAW Buick local in Flint, Mich.,| attended by 800 exporters and repre- 


last week. ; sentatives from Great Britain, 
| Africa and Latin America, 


‘an analysis of export 


South 
included 
markets and 
|export sales promotion methods and 


Ahrens to “Shears” 


R. J. Ahrens has resigned from é * 

the Chicago sales staff of American | @ddresses by E. 1. Bacher, Chambet 
Hairdresser, New York, to join Shears | of Commerce foreign commerce de- 
and Packaging Parade, Chicago. |partment manager; Alexander V. 
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Watson Tells Foreign Traders 


LIVING ABROAD 


| motion 


| tries, 


be manufactured in any other 
| country.” 

Pointing out that the United 
States has but 6 per cent of the 
world’s population, although it 
manufactures 50 per cent of the 


et 


COOLER TELLS WARM STORY FOR ARROWHEAD 


Related attention getters in a thermometer and magnified water cooler feature 
this effective new painted bulletin in Los Angeles for Arrowhead Spring Water. 


——___., 


Dye, director of the Bureau of 
Foreign and Domestic Commerce, 
and W. H. Stanley, vice-president of 
William Wrigley, Jr.. Company. Mr. 
Stanley’s address is reported else- 
where in this issue. 


Streamliner Shows Advance 


As evidence of progress made in 
other lands, Mr. Watson recalled 
that the first thing he saw after 
crossing the border into Bulgaria 
early this fall was a_ streamlined 
train of American design and that 
in every country he visited he found 
concrete evidence of progress and 


piling a survey intended to show the 
extent of “overlapping” services now 
offered. 

Another move which has been suc. 
cessful in the development of for- 
eign trade is the bureau’s system of 
commercial “contact” men extending 
to every region of the world. At 
present, 100 such agents are com- 
missioned to develop and report on 
foreign trade and foreign trade pos- 
sibilities. This service, it was 
pointed out, is closely allied to the 
diplomatic service, although its fune- 
tions are entirely separate. 


Teamwork Need Cited 


improved standards of living on the | 
| American pattern. 


“Through American advertising, 
pictures, radio and_ other 
means of communication,” he de- 
clared, “we are playing a very im- 
portant part in assisting to improve 
standards of living in other coun- 
introducing many things that 
we can manufacture to better advan- 
tage in the United States than can 


world’s manufactured products and 
consumes more than 90 per cent of 
these at home, Mr. Watson empha- 
sized that even a slight improvement 
in living standards among the 94 
per cent of world population outside 
this country means a_ tremendous 
increase in the opportunity for 


Speaking on “Teamwork in World 


Trade,’ Mr. Dye emphasized the 
changing conditions under’ which 
foreign trade is conducted today, 


pointing out that the foreign trader 
is no longer always able to protect 
himself by his own efforts. Need 
by the latter for governmental pro- 
tection, accompanied by the govern- 
ment’s need for full information on 
traders’ interests were urged by Mr. 
Dye. 

Commenting upon 
for individual states 
ties to protect local commerce as 
against other parts of the United 
States and foreign countries, Mr. 
Dye said that, while many of these 
activities were contrary to law, the 
best remedy was through enlight- 
ened public opinion and voluntary 
action on the part of such states and 
communities. The ultimate solution, 
he pointed out, must be that which 


the tendency 
and communi- 


United States’ exports. 

World peace, he asserted, is close- | 
ly bound up with standards of living | 
and world trade. 


of goods and services between na- 
tions is essential to elevates living 
standards, he added, although em- 


phasizing that he is not a proponent | ; 


of free trade but 
tirade agreements. 


Report 200% Increase 


The conference sessions on ex- 
port market analyses were generally | 
optimistic in tone, bearing out cur- | 
rent statistics 
foreighk commerce of the United | 
States has increased approximately 
200 per cent in the past three years | 
and that the volume for 1937, accord- | 
ing to latest estimates, will top six | 
billion dollars. 

Mr. Bacher commented on 
proved co-operation on services of- 
fered American exporters by the 
Department of State and Bureau of 
Foreign and Domestic Commerce. 


im- 


gives the greatest good to the great- 
est number. 


A freer exchange | Co-operative Drive 


Promotes Harvard Square 
A campaign promoting Harvard 
| Square, Cambridge, Mass., as a log- 
ical shopping area for residents of 


rather of equitable | Boston and vicinity has been suc- 


‘cessfully undertaken through the co- 
| operative efforts of 13 representative 
merchants in the shopping center. 

| Newspaper, radio, direct mail and 
/outdoor advertising feature the slo- 
|gan, “Shop Harvard Square First.” 
| J. Clifford Reilly Company, Boston, 


which show that | handles the campaign. 


| New UniveX Camera 


to Bow in January 


A new quick-action candid type 
folding camera will be marketed 
shortly after the first of the year by 
Universal Camera Corporation, New 
York. 

The price on the new model, AF-4, 
will be $1.95. It is expected that this 
model will receive a big share of the 


He expressed the view that the 
future would see the bureau fune- 
tioning as the chief promotional 
agency for American business, while | 
the Department of State served as a 
protective body. 

This plan of dual functioning is 
far from perfection as yet, he added. | 
Toward clarifying the situation, he | 
explained, the Chamber of Com- 
merce of the United States is com- 


UniveX still camera advertising 
budget for 1938. 


COMPLIMENT YOUR PROSPECT 


have your 


PRESENTATIONS 
LETTERED WITH TYPE 


A. B. MUIRHEAD, INC. 
480 Lexington Ave., New York City 
Plaza 8-1385 


Industrial 
Advertisers 


the 


Have direct access to the desks of 
large-scale Central West buyers through 


Chicago Hournal of Commerce 


pages of the 
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$9,500 CONTEST 
SENDS LEONARD 
ON SALES QUEST 


Detroit, Dec. 16.—A $9,500 limerick 
contest, intended to give dealers an 
opportunity to break down sales re- 
sistance of housewives, will feature 
early 1938 advertising of the Leon- 
ard refrigerator division of Nash-Kel- 
vinator Corporation, Sam C, Mitchell, 
director of advertising and sales pro- 
motion, announced today. Magazines 
and newspapers will be the primary 
media. 

The contest, involving a first prize 
of $1,000 and 88 other awards of 
cash and merchandise, will require 
contestants to write the last lines of 
10 limericks to be included. Each 
contestant must visit a Leonard deal- 
er’s show room to obtain an official 
cartoon and limerick booklet. 


Stress 10 Points 


In addition to featuring the con- 
test, advertising will point to Leon- 
ard as “the biggest bargain in re- 
frigerators today,” and emphasize 
one of its 10 sales points in each 
piece of copy. Many dealers are ex- 
pected to tie in with the campaign 
with local competitions, local win- 
ners being eligible for a national 
award. 

Collier’s, Liberty and The Satur- 
day Evening Post will carry the 
Leonard campaign, with key city 
newspapers also being embraced by 
the schedule. The agency is Geyer, 
Cornell & Newell. 

Leonard has organized “in depth” 
for the 1938 campaign, urging dis- 
tributors to concentrate on wide dis- 
tribution and emphasizing the neces- 
sity of bringing salesmen up to a 
stage of high efficiency. 


Wholesalers Are Busy 


Discussing the former, Mr. Mitch- 
ell said that a recent survey in four 
small Ohio towns revealed an elec- 
tric refrigerator saturation of less 
than 20 per cent. He urged whole- 
salers to take time to tell their 
stories in the smaller towns, where 
competition is much less keen than 
in large cities. 

To aid in this effort, as well as to 
keep present dealers enthused, whole- 
salers will send 35,000 personalized 


COAL-HEAT 
The Stoker Magazine 


Offers you direct contact with 
the rapidly growing Stoker In- 
dustry. 


Stoker sales in 1936 were dou- 
ble those in 1935 and four times 
ahead of 1934. Increased con- 
sumer demand is opening an 
immense new market for all 
kinds of coal-burning equip- 
ment, heating and cooling ac- 
cessories. 


Write for copy of COAL- 
HEAT. See what is happening 
in the basic fuel and heating 
market. 


COAL-HEAT 
20 West Jackson Bivd. 
Chicago, Ill. 


Phone: Wabash 9464 


New York Office: 19 West 44th St. 
Phone: Murray Hill 2-6585 


NAILS CONSUMER 


This new counter display for Blue Bird, 

Inc., division of Consolidated Drug Trade 

Products, Inc., Chicago, features cellu- 

loid tips tinted to the varying shades of 

the nail enamel. Zipprodt, Inc., created 
and produced the display. 


messages to dealers during the year, 
with the aid of the Leonard promo- 
tion department. These messages will 
carry the photograph of the individ- 
ual distributor. 

Two slide-sound films will be em- 
ployed in training of salesmen. One 
will discuss features of 1938 models 
and the other will tell most effective 
methods of demonstrating the prod- 
uct to consumers. In addition, a 
study sales course and pocket sales 
albums will be available. A new type 
of floor display which helps the sales- 
man through every step in the sale 
will be provided dealers. 

One Leonard innovation which will 
be given considerable emphasis in 
1938 is the “Food Fit” shelves, which 
are instantly adjustable. Each slides 
out easily, simplifying storage of any 
bulky food. 

Suggested retail installed prices for 
zone 1 range from $118.95 to $261.95. 


Agencies Affiliate ; 
Get Maxfield Account 


Fulton, de Garmo & Ellis, Inc., 
New York, has been organized and 
will service the accounts formerly 
handled by the de Garmo Corpora- 
tion and the Arthur H. Fulton Com- 
pany, Ine. Offices are at 30 Rocke- 
feller Plaza. 

Maxfield’s Wine Cellars, Naples and 
New York, has named the new agency 
to direct a campaign for its vintage 
tokay. 


Plymouth Announces 


738 Commercial Line 


Copy will break soon in magazines 
promoting the new commercial cars 
of Plymouth division of Chrysler 
Corporation, Detroit. 

The 19388 line includes a commer- 
cial sedan, commercial pick-up and 
commercial car chassis. J. Stirling 
Getchell, Inc., Detroit, is the agency. 


Biggest December Issue 


The December issue of Country 
Life & The Sportsman contains the 
greatest advertising lineage of any 
Christmas number of the magazine 
since 1929, the publisher has an- 
nounced. 


Forms Tempo Pictures 
Robert W. Marks, formerly adver- 


tising manager of Schenley Import 
|Corporation, New York, has organ- 
|ized Tempo Pictures at 303 W. 42nd 
street, New York. 


CUSTOMERS AND FRIENDS IN 


PLEASE ACCEPT AS PERSONAL, THIS COLLECTIVE GREETING TO OUR 


NELSON, GARRATT & COMPANY 


EXCLUSIVE DISTRIBUTORS 


GOLDENROD BRAND 


THE ADVERTISING FRATERNITY 


Corley Directs 


Field’s Plans; 
Vaile Resigns 


Chicago, Dec. 15.—The chairman- 
ship of Marshall Field & Co. was 
abolished at a board meeting yester- 
day, Frederick D. Corley, as presi- 
dent, thus becoming chief executive 
of the big organization. Hughston 
M. McBain was elected first vice- 
president, in charge of the manu- 
facturing division, with headquarters 
in Chicago. Charles C. Bunker, a 


vice-president, who has been in 
charge of New York offices, was 
transferred to Chicago to assist Mr. 
Corley as merchandise manager of 
the retail store. 

The resignation of Horace S. 
Vaile as comptroller was accepted, 
Kenneth E. Armstrong being desig- 
nated to assume his duties. Mr. 
Vaile, an analyst of the first water, 
came to Field’s in 1936 from United 
States Steel Corporation. He is 
commonly accorded credit for sel- 
ling the steel company on the reor- 
ganization plan designed to elimi- 
nate duplication in sales operations. 
Prior to serving U. S. Steel, Mr. 


Vaile was with McGraw-Hill Pub- 
lishing Company. 

President Corley worked closely 
with the late James O. McKinsey 
while the latter was dictating reor- 
ganization plans designed to secure 
even greater prestige for the Field 
brands. Whether he will continue 
execution of this strategy has not 
been indicated, however. 


Gets Wilson Cabinet 


Wilson Cabinet Corporation, 
Smyrna, Del., manufacturer of dairy 
cooling and refrigeration equipment, 
has appointed Carter-Thomson Com- 
pany, Philadelphia, as advertising 
counsel. 


ine 


OF 


the Salt Lake Market Area! 
it’s thronged with Christmas buyers who 
have already done their shopping in the 
pages of their city newspaper! ) 


We don’t mean to imply that every block 
along this “Main Street” is built up solidly 
with stores. The whole point of our mes- 
sage is that the vast Salt Lake Market 
Area, embracing all or parts of four states. 
is truly a single city for all practical adver- 
tising and merchandising purposes. 


The Salt Lake Tribune 


MORNING AND SUNDAY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


... With a “Main Street”’ 
7000 Blocks Long! 


Ten blocks to the mile—700 miles stretch 
along “Main Street” in this unique city, 


(Right now 


UNIFIED 
*BIG CITY 
MARKET 


A single city because it is tightly unified 
geographically and commercially! A single 
city because it is tightly unified by a com- 
mon traditional background! 
city because it is tightly unified by one 
metropolitan newspaper! 


Couple those facts with the further fact 
that this metropolitan medium—The Salt 
Lake Tribune-Telegram—has one of the 
lowest milline rates in the entire publish- 
ing field, and you have a most interesting 
setup for profitable promotion of your 
goods or services. 


Salt Lake Telegram 


Member, ASSOCIATED WEEKLY 


A single 


EVENING ONLY 


Color Representatives: 
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French Claim 


for Bourjois | 
Is Forbidden 


Washington, D. C., Dec. 16.—The 
“harmless trade puffing” hitherto | 
tolerated by the Federal Trade. 


Commission is in for more severe 
scrutiny, a decision against Bour- 
jois, Inc., and its subsidiary, Bar- 
bara Gould Sales Corporation, in- 
dicates. 


The FTC ordered these companies | 


to discontinue representing that 
Evening in Paris talcum powder, 
Barbara Gould irradiated face pow- 
der or skin food is manufactured in 
Paris, even though all are made 
largely from imported ingredients. 
Under the ruling, the companies 
are prohibited from using “Paris” 
or “France,” or any illustration in 
advertising or on packages to suggest 
that these products are imported. 
Therapeutic claims are also hit. 


Asks Added Power 


Station WOWO, Ft. Wayne, Ind, | 


owned and operated by Westinghouse 
Radio Stations, Inc., Pittsburgh, Pa., 
has applied to the Federal Communi- 
cations Commission to increase its 
power from 10,000 to 50,000 watts. 


| 
| 
| 


WHAT’S INSIDE 
THE SHELL TOLD 
BY EGG COUNCIL 


Takes Hard-Boiled Approach 
to Consumer Education 


New York, Dec. 16.-—“The Proud | 
Story of the Humble Egg,” a 16-page 
pamphlet adorned with spritely ani- 
mated-egg illustrations, was issued | 
anonymously this week by the Na- | 
tional Egg Council, recently-organ- | 
ized promotion body. The booklet, | 
with an initial printing of 50,000, is 
intended for distribution principally | 
to pupils, teachers, and housewives 
regularly practicing the intricate art | 


‘of cookery, and the source was de- 
leted, said the sponsors, because it 
lis of “no importance.” 

Publication at this time is part of 
an aggressive program to educate 
purchasers to act upon its dictum 
that New York state “Grade B” eggs 
are the most economical to buy at 
this time of the year when the sup- 


RURAL CONSUMER OF TOMORROW PUT INTO SPOTLIGHT 


As part of the International Livestock Show festivities in Chicago, Cyrtis Publishing Company feted the “consumers of 
tomorrow” in the rural field with Philip S. Rose (left), Country Gentleman editor; Robert Morford, national 4-H Club 


ply of “Grade A” 
the price out of reach of the masses. 

In this connection, the booklet 
points out that all three New York 
state grades “must by law be pure 


ARTISTS °® 


A LARGE, EFFICIENT AND 
COM PLETELY EQUIPPES 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


\——— eno —_—/ 


workmen 


All Departments 


COPYWRITERS °®* 
PLANNING ® 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising | 


ENGRAVERS @* 
PHOTOGRAPHING 


OUR SERVICES 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 


(This Dept. is equipped to de- 
liver to the post office or custom- 


ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 


(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 


(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from ail parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. | 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


RIGHT PRICE 


Because of su 
facilities and efficient | 


Polk and La Salle Streets 


ELECTROTYPERS 


OUR | 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists | 
Pamphlets | 
Proceedings 
Directories | 
Histories 
Books 
Broadsides 
Folders 
Circulars 
and 
General Printing | 


erior | 


management 


Chicago, Illinois 


,) council 


“many intelligent housewives, how- 
ever, still think they must use Grade 
A eggs, or none at all. This is penal- 
izing the pocketbook as well as the 
family, because Grade B eggs are 
comparable with Grade B milk, and 
should be viewed in the same light.” 
Delving into the problem of “what 
is a fresh egg?” the booklet elucidates 
by stating that “a new egg is not 
always fresh, and a fresh egg is not 
always new. A one-day-old egg which 
has been allowed to lie one day in 
a hot hen house or retail store may 
not be as fresh as an egg kept for 
six months under scientifically con- 
trolled refrigeration. The mere fact 
that a truly fresh egg more than 30 
days old (according to New York 
state definition) cannot be called 
‘fresh’ is no reason why it may not 
be a better buy than a brand new 
one.” 

Tells Varied Uses 


The booklet is replete with miscel- 
laneous information regarding eggs 
and hens. It seems that eggs are 
good to eat raw as a throat assauger 
(in case you make your living sing- 
ing at the “Met’); that egg shells 
package complete _ skin-beautifying 
facials (for which the booklet gives 
instructions for using); that they 
are used in egg nogs for replenishing 
energy (if you are little like diva 
Lily Pons who, it says, burns up 
energy like a highspeed dynamo); 
and that they make extra fine sham- 
poos. 

Under the heading of “Hints on 
Cooking Eggs,’ the authors. say, 
“The Society for the Prevention of 
Cruelty to Eggs opposes cooking at 
too high temperature for too long 
time. Eggs by nature are gentle and 
sensitive, but when abused can be- 
come very hard-boiled indeed. Tough 
eggs are invariably the product of 
wrong environment. It is as brutal 
to boil eggs as to boil tea.” There 
then follows bright instructions on 
how to boil, fry, scramble eggs and 


for baked eggs royale, vegetable egg 
dinner, eggs benedict, lemon egg pud- 
ding, french toast, zabaglione and 
egg milk shake. 

The booklet is only one of many 
promotional shots being fired by the 
in the campaign which, it 
is said, has already resulted in a 
tremendous increase in consumption 
of eggs of all grades in the New 
York area. 

The promotion is. moreover, hav- 
ing more than local influence, inas- 


how to make omelettes, and recipes | 


ate on a national scale, is already 
actively co-operating with groups in 
other centers. Further plans of the 
council, it was indicated, will be re- 
leased shortly. 


Boyd, Caron, Porosky 


Join Kelvinator 


John Boyd, John H. Caron and 
Walter M. Porosky have joined the 
advertising and sales promotion staff 
of Kelvinator division of Nash-Kel- 
vinator Corporation, Detroit. 

Mr. Boyd was formerly with Geyer, 
Cornell & Newell, Inc.; Mr. Caron 
was formerly a member of Aarons, 
Still & Caron, Inc., Detroit agency, 
and Mr. Porosky was professor of 
salesmanship, marketing and adver. 
tising at the Detroit Institute of 
Technology. 


Places Sports Copy 


Schedules of winter sports adver: 
tising are being placed in magazines 
and newspapers by Wales Advertis: 
ing Company, Inc., New York, for 
Plymouth Ski Club, Frontenac Ski 
Slopes and Pemigewasset Hotel, all 
of Plymouth, N. H. The agency is 
also placing copy for the Austrian 
State Tourist Department, Lake 
Placid Chamber of Commerce, Mirror 
Lake Inn and St. Moritz Hotel at 
Lake Placid, Skytop Club, Skytop, 
Pa., and for Lakes Region Associa- 
tion of New Hampshire. 


Roberts With NBC 


W. Donald Roberts, formerly with 
| J. H. MeGillvra and Free & Peters, 
|station representatives, has joined 
the national and local station sales 
division ,of National Broadcasting 
Company, New York. 
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ADVERTISER. 


A REAL OPPORTUNITY FOR A 


AGEMENT. 
ADDRESS IN CONFIDENCE—BO 


MAY BE EARNED BY AN HONEST. AGGRESSIVE SALESMAN 


PLANT LOCATED IN MIDDLE WEST—EQUIPPED WITH MODERN 
TWO COLOR PRESSES OF LARGEST SIZE. 


CAN MAKE SALES THAT WE WILL PRODUCE AT COMPETITIVE 
PRICES. SINCERE COOPERATION BY ACTIVE OWNER-MAN- | 


MONEY 


IF HE WILL CONTACT THIS 


LIFETIME CONNECTION IF YOU 
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FINDS DIRECT 
FOREIGN COPY 


CONTROL BEST 


|Doremus & Co., 


Wrigley Expert Opposes Dealer 
Placements 


Chicago, Dec. 14.—To gain max- 
imum efficiency from an advertising 
pudget in foreign territories, 


Gets Puritan Mills 


Puritan Knitting Mills, Inc., New 
York, marufacturer of men’s sports- 
wear, has appointed Kimball, Hub- 
bard & Powel, Inc., New York, to di- | 
rect its advertising. 


Myler with Kiernan 


Marshall E. Myler, formerly with | 
New York, has | 
joined Frank Kiernan & Co., New! 
York, in charge of commercial copy- 
writing. 


Agency Expands 
Fletcher & Ellis, Inc., New York, | 


occupying the 55th and 56th floors of | 


500 Fifth avenue, has taken addi-| 
tional space on the 54th floor for the | 


ex- | research department. 


porters should retain direct control | =—=——————— - 
oyer expenditures rather than turn | 
the job over to distributors, W. H.. 


Stanley, 
Wrigley, Jr., Company, emphasized 


vice-president of William 


to the World Trade Conference here | 


last week. 

The conference, under joint spon- 
sorship of the Chicago Association 
of Commerce and the Export Man- 
agers Club of Chicago, heard several 
other foreign trade experts in ses- 
sions devoted to export market analy- 
ses and export sales promotion. 
These addresses are reported else- 
where in this issue. 

Discussing use of local media 
abroad, Mr. Stanley pointed out that 
the foreign distributor too often be- 
lieves that advertising is a waste of 
money and that the budget might bet- 
ter be used in extra commissions to 
him. 

Product Loses Spotlight 


The distributor’s inability to select 
proper media and a prejudice in fa- 
vor of copy which features him rather 
than the product were also cited by 
Mr. Stanley as major reasons for the 
decision of his company to abandon 
the idea of giving a fixed sum to the 
distributor for advertising as he 
sees fit. 

Cautious beginnings are advisable 
in foreign advertising, Mr. Stanley 
declared, recalling a campaign 
launched in 1935 in Germany, using 
an appropriation of $260,000. 

“Our campaign might have been 
favorable, were it not for the fact 
that we sold only $200,000 worth of 
gum,” he said. “Contrary to the ex- 
perience gained in this country, I 
have found that one cannot stampede 
other nations into buying by an over- 
whelming campaign at the start, and 
that it is advisable to walk before 
one runs, and start in a small way.” 


Understand Local Customs 


“Copy is most important,’ Mr. 
Stanley asserted. 

“Knowing your product, choose 
those papers or other media with 


the same care you would if you were 
carrying on a domestic campaign, 
and accommodate yourself to the 
ideals and customs of the country,” 
he said. 

“It is wise to steer clear of political 
thought or angles in your choice of 
media. You may not agree with the 
politics of a given medium, but what 
you are after is selling, not senti- 
ment.” 


If You Sell 
NEW IDEAS 


® @ @ your best prospects in New 
York are the alert, intelligent, pro- 
gressive families reached by the Sun. 
This newspaper's appeal is to the 
market's first families—people first in 
‘ne ability to appreciate merit and 
newness in a product and first in 
‘bility to actually buy. 


DURABILITY 


Copy Pulls 20,000 
Chessie Requests 


Cleveland, Dec. 15.—Within | 
one week after the first maga- | 
zine announcements offering 
the “Chessie” Family Album | 
Calendar for 1938, more than | 
20,000 requests for copies were | 
received by Chesapeake & Ohio | 
Lines, it was revealed today. | 
The advertisement, which ap- | 
| peared in the Dec. 4 issue of 
The Saturday Evening Post and 

in the Dec. 6 issue of Life, 
| Newsweek and Time, pulled a 


total of 5,000 letters in one day. 
Requests are still coming in. 


Sun Interprets 
Industries in 
New Campaign 


New York, Dec. 16.—An_ institu- 
tional campaign in behalf of indus- 
try, designed to “create a broader 
understanding and appreciation of 
industrial America’s contribution to 
the advancement of our civilization 
and our social and economic well 
being,” has been inaugurated by the 
New York Sun and will appear over 
its own signature in newspapers in 
key cities. 


Each insertion will be fuli page 


and devoted to a specific industry. 
The first advertisement, already pub- 
lished in the Sun, was entitled “Na- 
tion on Wheels” and described the 
growth of the motor car industry 
during the past forty years and 
traced its effect on the general eco- 
nomic well-being of the country at 
large. Other advertisements will be 
devoted to steel, gasoline and oil, 
telephones and foods. 


In Metropolitan Newspapers 


Full page “Voice of Business” in- 
sertions will appear in newspapers 
in Chicago, Boston, Kansas City, 
Detroit, Cleveland, and Philadelphia. 
The series will continue until the 
Sun's special “Voice of Business 
Issue” Jan. 8. 
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December 20, 1937 


All is Ready 
for Chicago's 


Holiday Party 


Chicago, Dec. 16.—With some of 


| 


the most scintillating entertainment | 


in the land lined up, a packed house 
is promised for the annual Christ- 
mas party of Chicago Federated Ad- 
vertising Club at Hotel 
Dec. 22. The beneficiaries will be 
the Off-the-Street Club and the vo- 
cational bureau of the advertising 
organization. Tickets are $3 


| 


Sherman | 


each | 


and tables of 10 are being organized 


The 
on 


by many members and others. 
show starts at noon and runs 
and on. 

Dick Marvin, radio director of J. 
Walter Thompson Company, is in 
charge of talent. Thus far his list 
contains such sparkling names as 
the Four Vagabonds, Frankie Mas- 
ters and his orchestra, Jim Hadreas, 
noted tap dancer and his 12-girl 
chorus, Otto and His Novelodions, 
De Zurik Sisters, who boast the 
greatest yodeling act in existence, 
Homer, the Human Echo, a girls’ 
quartette operating as the Four 
Little Women, Betty Judd, famous 
dancer, some talented youngsters 
from the Off-the-Street Club and 
finally, the polished Pat Buttram as 
master of ceremonies. Mr. Marvin 
will complete the list within the 
next few days. 

As heretofore, Chicago advertisers 
have poured their products into the 
pack of Santa Claus for distribu- 
tion at the luncheon, and everyone 
attending will carry away a fat bag 
of souvenirs, in addition to memo- 
ries of a great show. 


Johnson Starts Series 


for Floor Wax on NBC 


S. C. Johnson & Son, Inc., Racine, 


Wis., will start a new show on NBC 
Blue network Jan. 3 for Johnson’s 
floor wax. 


The series, titled “Terry Regan— 
Attorney at Law,” will be broadcast 
from Chicago at 10:30 a.m. Mondays 
through Fridays. Needham, Louis & 
Brorby, Chicago, is the agency. 


TEN CENT LIMIT 
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TO THE BEER CONSUMING PUBLIC 


and Other Temperate People: 
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Ow Malt Beverage Industry of Ga. 


With nickel beer gone, brewers and re- 
tailers co-operated last week with this 


full page insertion in Georgia newspa- | 


pers, urging public support to defeat a 
proposed new tax which would force 
bottled beer prices above |0 cents. 


Puan » dteeeheed 
Group Elects Officers 


John L. Kronenberg, American 
Lithographic Division, Brooklyn. 
N. Y., has been elected president of 
Young Lithographers’ Association, 
recently formed organization. 

W. Stuart Powers, Ketterlinus 
Lithographic Mfg. Corporation, has 
been named vice-president; George 
Schlegel, Schlegel Lithographing 
Corporation, treasurer, and Norman 
Bernhardt, Sweeney Lithographing 
Company, Inc., secretary. 


American Seating Agency 


American Seating Company, Grand 
Rapids, Mich., has appointed Roche, 
Williams & Cunnyngham, Chicago, to 
handle its advertising. Magazines and 


business papers will be used. The 
company manufactures church fur- 
nishings and public seating for 


schools, theaters, lodges, auditoriums 
and sports arenas. 


Evans Joins Caravel 


Alfred M. Evans, formerly with 
Rail-Road Advertising Company, New 
York, has joined the sales staff of 
Caravel Distribution Company, New 


York. 


BELIEVE (T-Oh-NGt 


1,750,000 added to the 
twelve-million Nucoa list makes 


an addition of 1,750,000 


WE OF THE AEST FOOD 
at 8 SS ee 


That’s because the 
1,750,000 cireula- 
tion which Benton 
& Bowles added 
to the Nucoa list 
was the circulation 
of THe Hovuse- 
HOLD MAGAZINE 
in Small ‘Town 


. . 


America specifically. 


‘There is where all the metropolitan 
magazines on any of the twelve-million lists (and 


” 


up) just “fringe” out. 


‘ad of merely re-1 


ory 


‘eaching f 
Tire Hovsenoip MAGAZINe’s 1, 


‘adio. ‘Then in- 
‘agments of your mar- 
750,000 gives 


So does 


you the biggest available ALL-NKW-MAR- 


KET. 


And Small ‘Town 


America specifically— 


by anybody's figures—gives you the most highly 


recovered AVAL-NEW-MARKET. 


Is 


THE 


HOUSEHOLD 


MAGAZINE 


Detroit New York 


Your List as Good as Your Distribution? 


1rthur Capper, Publisher. Topeka, Kansas 


Chicago San Francisco 


Getting Personal 


Benjamin F. Fairless, newly-elected president of United States 
Steel Corporation, will be feted by the Pittsburgh Chamber of Com- 
merce at a testimonial dinner Dec. 20... Members of the alumni asso- 
ciation of Tulane University won’t let Joseph L. Killeen, head of Fitz- 
gerald Advertising Agency, New Orleans, go. They have re-elected him 
president for the coming year... 

Ray G. Halvorsen, sales director of Hamilton Invincible, Inc., Mani- 
towoc and Two Rivers, Wis., was married recently in Hollywood, Cal., 
to Marion Houle La Plante, professional dancer. .. The third daughter 
of T. E. Campbell, production department of Brace Beemer, Inc., De- 
troit, arrived Dec. 11. Notice of the arrival apparently came during 
WJR’s program, “News Comes to Life.” 

Melvin J. Evans, head of Evans Associates, Chicago, has been 
elected a director in the American Mission to Lepers, which conducts 
a world-wide work among those stricken with the disease. 

_ In his spare moments, C. M. Robertson, Jr., of Ralph H. Jones 


ADVERTISER'S DAUGHTER SCORES 


Mrs. Kenneth J. Young, daughter of Wilmot P. Rogers, California Packing Cor- 
poration advertising manager and president of the San Francisco Advertising 
Club, gets two tickets at the club's annual grid luncheon for a late season football 


game from Coach "Tiny" Thornhill, of Stanford (left). Harold R. Deal, Tide 
Water Associated Oil Company advertising chief, and sponsor of the luncheon, 
looks on approvingly. 


Company, Cincinnati, will devote his time to the Cincinnati and Hamil- 
ton County Y. M. C. A. He has been appointed to a three-year term 
there as a director. . . 


The Advertising Club of Newark, N. J., is planning to give a bronze 
plaque to the individual selected by the board as Newark’s outstanding 
citizen for 1937. Herbert S. Waters, v. p., Kresge Department Store, 
and club president, said that the award will be made shortly after 
Jan. 1. 

After breaking 95 out of 100 targets at the Travers Island traps 
of the New York Athletic Club, Roger Fawcett (sec. & treas. Fawcett 
Publications) emerged from a triple tie for first place by finishing off 
the next 25 straight. The other two gunners in the shoot-off were able 
to do only 22. And another handsome cup now reposes in the Faw- 
cett trophy case. . . 

Dr. George Gallup (Young & Rubicam) and Roger Wemsley (pres., 
G. M. Basford Company) were officially initiated as members of the 
George Burton Hotchkiss, New York U., ‘chapter of Alpha Delta Sigma, 
national advertising and marketing fraternity. Paul T. Cherington 
acted as emcee at the banquet held at the Fifth Avenue Hotel. .. 

When you walk into the offices of Kimball, Hubbard & Powel these 
days you begin to think the agency’s puttin’ on the dog. But it’s not 
that, really. Those canine pictures—dozens of ’em—simply represent 
the hobby of Harold Bowman, art director, who turns out the lifelike 
pieces from dog photographs. Bill O’Brien, space buyer, is beginning to 
believe the hounds will frighten away hordes of space salesmen and at 
this writing he’s Harold’s staunchest booster. . . 

Joseph Binder played host last week to several dozen advertising 


and agency men at an exhibition of his graphic designs, held at the 
Architectural League gallery. . . 

Seen at the TPA Christmas party: Marv Hicks, Fortune, the per- 
ennial chairman, neglecting his dinner to check the dough. . . Judd 


Payne, ABP, taking his own committee duties with great seriousness. 

. Ed. Ahrens, Hotel Management, ABP president, getting acquainted 
with the TPA crowd and liking it. . . Jim White in practically his first 
public appearance as president of Rickard & Co., receiving congratula- 
tions and good wishes. . . Hotch Clark, of McGraw-Hill, snagging a 
front-row seat, as usual, for the girl show. .. Moe Smith and Bill Irish, 
of Industrial Equipment News, doing a double relaxation from the de- 
mands of their prosperous depression baby. . . Geo. Shutt, of Architec- 
tural Forum, pointing with pride... 

Joe Vessey, Kenyon & Eckhardt’s daddy of them all in the media 
game, kidding the kids. . . R. Davison, a. m., New Jersey Zine, exciting 
envy with his reach at the bar. . . Hank Leonard, of Jron Age, doing 
his stuff besides pinch-hitting for Charlie Baur, unseasonably absent 
in Chicago. .. W. F. Muthall, Basford vy. p., just back from the Windy 
City, with tall tales of cold weather. . . Chauncey and John Williams, 
the Dodge brothers. having just as good a time as if they were golfing. 

. George Hays, Steel, all the way from Cleveland for the party, and 
glad of it. . . Dutch Wynkoop, Power, true to Navy blue, wincing at 
gibes about the Princeton game. .. W. L. Glenzing, Civil Engineering, 
convincingly predicting a big ’388 in construction. . . Steve Hoye, Fortune, 
looking over his industrial fences and finding them in swell shape. 
Fred Koch, Simmons-Boardman, claiming that this was child’s play com- 
pared with what he went through the night before at the railroad club 
party. .. V. H. VanDiver, of Union Carbide Company, in open mouthed 
amazement at the magician who produced endless lighted cigarettes out 
of thin air... Bob Barbour, Bakelite Corporation, giving the accordian 
player a lot of vocal help... 

Recovery note: A. C. Monagle, v.p., 
from Lenox Hospital after 


Standard Brands, 
a seven-week stay. 


has emerged 


CANADIANS GET 
ROSY 1938 VIEW 
AT CONVENTION 


Re-Elect Keightley at Toronto 


| 


Conclave 


Toronto, Dec. 14.—Deprecating the 
tendency to pay “too much attention 
to alarmist reports,” B. W. Keightley, 
advertising manager of Canadian In- 
dustries, Ltd., who was _ re-elected 
president of the Association of Cana- 


‘dian Advertisers at the annual con- 


vention winding up _ here last 
week-end, sounded the keynote of 
optimism over 1938 prospects which 
pervaded the gathering. 

C. R. Vint, Colgate-Palmolive-Peet 
Company, Ltd., was elected a vice- 
president, and Glen Bannerman, Hud- 
son Motors of Canada, Ltd.; Robert 


| Jones, General Foods, Ltd.,and R. §. 


Van Scoyoc, Canada Cement Com- 
pany, Ltd., were re-elected to this 
post. G. S. H. Carter, Toronto Gen- 
eral Trusts Corporation, was re- 


elected treasurer. 

Directors named were H. H. Rim- 
mer, Canadian General Electric Com- 
pany; E. F. Millard, Ford Motor 
Company of Canada; C. B. Watt, Gen- 
eral Motors Products of Canada; K. 
R. Townsend, Canadian Westinghouse 
Company; W. O. H. James, Domin- 
ion Bank; P. K. Abrahamson, Borden 
Company; R. E. Merry, Lever Broth- 
ers Company, and J. E. Mason, Can- 
ada Dry Ginger Ale Company. 


Will Resume Upward Trend 


“After a long five-year climb back 
out of the depths of the depression,” 
said Mr. Keightley, “we started this 
year with a great deal of hope, and a 
reasonable chance of making it a 
good year. We got away to a good 
start; spring business was good, sum- 
mer business held up well, and every- 
thing looked rosy for the fall. 

“For reasons which, as far as I 
can see, were not a part of the Cana- 
dian picture, we seem to have gone 
into a period of doubt and uncer- 
tainty. Apprehensions regarding the 
course of business for next year have 
affected the ready acceptance of 1938 
appropriations by some managements. 

“But I believe we shall be wise to 
discount a lot of the prevailing gloom 
and to share the opinion of many 
United States business leaders when 
they say that business has merely 
skipped a beat or two and that steady 
progress upwards will be resumed 
early in 1938.” 


In Atlanta 
THEY LISTEN TO 


6 68 es 


Craftsmen Color 
Catches Customers 


Craftsmen photographic displays 
actually STARTLE 
they're so lifelike. 


customers; 
By: catching 
their eye, they sell them. Com- 
plete in every detail, correct as 
to hue and shade, our photo- 
graphs are made by the exclusive 
patented Color-Glos process. 
They are ideal for every kind of 
display, and can be made quickly 
and economically for large or 
small orders. 


CRAFTSMEN PHOTO COMPANY, Int. 
(245 W. 55TH STREET, NEW YORK 
Circle 7-1920 
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December 20, 1937 


ADVERTISING AGE 


CONSUMER GROUP 
ASKS MORE LAWS 
T0 CURB PRICES 


New York, Dec. 15.—Placing the 
plame for the high cost of living | 
and business recession on the} 
shoulders of “big business,” and de- 
claring war on “monopolistic prac- 
tices in the food and utility fields,” 
the Consumer’s National Federation 
closed its two-day conference on the 
high cost of living yesterday with an 
appeal to all consumers to organize 
co-operatives for protection and to 
“pring pressure to bear on Washing- 
ton for consumer legislation.” 

After hearing testimony from a 
group of witnesses, ranging from 
widows on relief to economists and 
representatives of co-operatives, the 
convention, attended by 800 dele- 
gates from labor unions, charitable 
and civic organizations, grouped its 
findings and recommendations under 
three heads: housing, food, and 
utilities. 

Vigorous consumer action in these 


the investigating panel, but by the 
many speakers, including Helen 


TELLS TIME AT A DISTANCE 


A 30-foot silhouette clock, reported the first installation of its kind west of New 

fields was recommended, not only by York, tops this newly-revised Seagram's spectacular on Chicago's Michigan 

Avenue which also employs power green neon tubing, with visibility said to be 
far greater than that of any other color. 


Hall, chairman of the Federation, |= 


and Robert H. Jackson, assistant | qletown in Transition,” spoke briefly 
United States Attorney-General. to urge consumer organization and 

Mr. Jackson said that due to the| warned the Federation that attempts 
many loopholes in the present anti-| would be made to control the move- 
trust laws, the monopolistic prac-|ment. He referred to the Crowell 
tices of big business were practically | publishing Company’s recent estab- 
unchecked and that consumer eX-|]ishment of a consumer’s informa- 
ploitation was the natural result.|tion bureau as an attempt to “chan- 
Viewing the present business reces-|ne] consumer thought” in such a 
sion as only temporary, he urged| manner as to make it harmless to 
business to change its price policy| big business and national adver- 
in order to bring goods within the | tigers. 
reach of the average consumer. Bitter were the attacks on “mon- 

Referring to unemployment he opolies in the food industry.” To 
said, “We seem to have converted a| pring prices down generally, the 
large part of our labor savings intO| Federation urged the complete re- 
wemployment. The biggest task] vision of the anti-trust laws: the 
facing American business is hoW| establishment of consumer co-opera- 
to restore the unemployed to our eX-| tives; and the building of a munici- 
change system by accepting their pal milk plant to serve as a yard- 
services, the only thing they have to] gtick on milk prices. 
use for money, in exchange for the 
products of industry. Big business 
jerked up its prices as soon as vol- 
ume went up, but it made the mis- 
take of charging more than the 
traffic would bear. 

“If business is going to do its 
part to bring about revival, business 


must boldly reduce prices to the|}|CQ.-OP GROUP TOLD OF 
point necessary to cause a normal “ADVERTISING WASTE” 


flow of goods to the consumer. Big 
Springfield, Mass., Dec. 16.—How 


business today is not permitting the 
competitive system to work.” consumers allegedly are forced to 


Professor Robert Lynd, of Colum-|bear the cost of “high pressure” ad- 
bia University, and author of “Mid-|vertising when they buy many 


“CONDITIONS?” 


At the conclusion of the confer- 
ence plans were laid for action that 
would unite all consumer groups 
into a single federation and thereby 
furnish a more articulate voice and 
more effective pressure on govern- 
ment for “consumer legislation.” 


Started 
May 1933 


INDUSTRIAL EQUIPMENT nEWS 
What's New ; 


MATERIALS 


£QUIPMENT 


IEN'S evidence of anil usage on ACTION continues UP 
for November . . . with more than 5400 reader inquiries 
having already been serviced by us. 


REASON? . . . 51,000 active plant operating men in indus- 
try use IEN to LOOK FOR current and future needs and irre- 


spective of ''conditions'’ this active group is always LOOK- 
ING FOR "What's New." 


Again, for December, IEN's entire advertising capacity has 
been taken. 


REASON? . advertising COVERAGE, INTEREST and 
ACTION amongst 51,000 active plant men in the larger plants 
in all industries for only $79 to $85 a month is a real space 
buy" under any ''conditions."' 


DETAILS? Write for "The IEN Plan" . . . 


THOMAS PUBLISHING CO., 461 8th AVE. NEW YORK 


| 
| 
| 
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‘each, for which he said the con- 


staple commodities and how the 
buyer can effect substantial saving 
by buying ‘co-op’ products was re- 
vealed by T. G. Castner, buyer for 
the Eastern Co-operative Wholesale 
of New York, in an address today 
before members of the Springfield 
Consumers’ Co-operative. 

Mr. Castner named several staple 
products, giving the brand name of 


sumer is forced to pay as high as 
40 per cent more because of “tre- 
mendous” overhead under which the 
manufacturers are operating. Mr. 
Castner also presented what he 
termed “tricky” practices of some 
manufacturers in packaging, giving 
one example in which he said con- 
tent of a popular brand of soap 
powder was reduced by three ounces, 
while the container’s size was in- 
creased, “giving the consumer the 
impression he was getting more for 
his money.” 


Three Promoted by 


Industrial Papers 


M. P. Driscoll has been appointed 
vice-president in charge of the dealer 
and contractor paper group of Indus- 
trial Publications, Inc., Chicago. This 
includes Building Supply News, 
Building Supply News Catalog & Di- 
rectory and Practical Builder. 

F. A. Guignon has been named vice- 
president of the ceramic and building 
products manufacturing paper group 
which includes Brick & Clay Record, 
Ceramic Industry and Ceramic Data 
Book. H. V. Kaeppel is new vice- 
president and executive editor of all 
publications and will be located at 
the Eastern office in New York. 


Bray Has New Post 


Thomas J. Bray, Jr., has been ap- 
pointed assistant to the vice-president 
and general manager of sales of Car- 
negie-Illinois Steel Corporation, Pitts- 
burgh. He has been associated with 
the company for two years and will 
replace Louis C. Lustenberger, re- 
tired. 


Winkley Joins Agency 

Prescott Winkley, formerly in the 
advertising department of H. P. 
Hood & Sons, Boston, has been named 
assistant to George Arnold Frye, 
space buyer of James Thomas Chir- 
urg Company, Boston, _ effective 
Jan. 1. 


Account to Vichek 


Electrical Products Company, Al- 
liance, O., manufacturer of infra-red 
ray health lamps, has appointed Gor- 
don Vichek Advertising Agency, 
Cleveland, to handle its advertising. 
Magazines and business papers will 
be used. 


Pryor Promoted 
Samuel F. Pryor, Jr., vice-presi- 
dent of the Southern wheel division, 
has been appointed assistant to the 
president of American Brake Shoe & 


Foundry Company, New York. 


This is the house 
your jack built 


These are the people EA who 
pay the dough that feeds the big 


shot * * 29 in the know, who pays 
the lawyer Ve with brow so low, 
who conaiieaies the status quo, 


that’s caused by sob-sisters 9 


and omy gals who whimper and 


and he leaves the house your 
“jack built! 


HIS rhythmic steal may be amusing to the kiddies but the 
| pete readers of the MACFADDEN DETECTIVE GROUP 
magazines won't think it is funny. Our factual articles and 
stories have shown them that crime is a serious problem and, 
year by year, a most costly one. When it comes to footing the 
bills for new jails, baseball uniforms, radios and first run 
movies, remember .. . YOU pay. Crime doesn’t pay... IT 
COLLECTS . .. and our readers are tired playing collectee. 
They comprise what is probably the largest unofficial anti-crime 
organization in the world and being an alert, grown-up audi- 
ence, feel that something must be done about changing the 
rules of the game. When they succeed, the $1,500,000,000 
they are spending this year for food and general merchandise 
will easily be doubled . . . or better. We'll be glad to deliver 
your message to our substantial family circle for only $1.53* 
per page per thousand, which is one of the lowest reader- 
costs of any magazine. 


*Based on net paid average—first 6 months of 1937 


THE MACFADDEN 


DETECTIVE GROUP 


122 East 42nd Street 


New York City 
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ADVERTISING AGE 


NEW MICHIGAN 
CONSUMER ARM 


TO SEEK ‘FACTS’ 


Murphy Outlines Objectives 
of Department 


By King Saunders 


Lansing, Mich., Dec. 16.—-Opera- 
tion of the consumers’ bureau which 
Michigan is setting up within the 
state department of agriculture, 
with one of its initial duties desig- 
nated as consideration of “fairness 
in advertising,” was described to 
ADVERTISING AGE 
Frank Murphy. 

The governor, 


who characterized 


UNUSUAL COVERAG 


PRACTICAL BUILDER 
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voted to the Practical 
“Christensen-built” Homes 
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PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bena fide list. (Adver- 
tisement) 
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Ford Motor Company presents with graphic simplicity its two 1938 Ford V-8 lines in this new poster being unfolded throughout 


the bureau as the first of its kind in 
the United States, said the bureau 
would work with a state-wide system 
of county consumers’ counsels, with 
one person designated as counsel for 
each county. The project, according 
to the governor, is being instituted 
on an experimental basis with pre- 
cautions against any prejudicial acts 
against individual products. 


“One of the first things we will 
tackle is the matter of fairness in 
advertising,” Gov. Murphy _ said. 


“The bureau will have a modest be- 
ginning, and I won't tolerate any- 
thing that will interfere with legiti- 
mate business. I won't permit any- 
thing that would’ prejudice’ the 
public against any product’ as 
against another.” 

He outlined some of the goals of 
the bureau as the seeking out of 
factual information on consumers’ 
problems and dissemination of that 
information, encouragement of in- 
formative advertising, and the sale 
of quality produce. He said that it 
had not yet been determined how 
the bureau would function or 
whether it would be limited at first 
to foodstuffs. 

Mrs. Stuart A. Fraser, of Grosse 


Get This New Edition 


plastic 


*Trade-Mark of Amer: 


manufa 


in Cyanamid Compan; applied to 


Beetle Premium “Idea” Book 


@ In this specially prepared catalog you will find photographs of many 
finished articles suitable for all types of premium and promotional 
use. Some have been outstandingly successful. Other entirely new 
premiums may be exactly what you are looking for. Still others may 
suggest ideas that our staff can quickly translate into altogether new 
items especially designed for your purposes. Beetle* is the versatile 
adaptable to almost any shape and the most intricate designs. 
For your copy of the premium idea book, write Beetle Products Division 


of American Cyanamid Company, 38 Rockefeller Plaza, New York, N.Y. 


urea products 


tured by it. 


least temporarily. She has served 
for three years as chairman of the 
Wayne County (Detroit) Consumers’ 
Council. Formation of the bureau 
has been preceded by four months 
of study in Michigan and at Wash- 
ington, the governor said. 

“Factual information on the buy- 
ing of commodities will constitute 
another of the early activities of the 
bureau, and if it is a demonstrated 
success,” the governor said, “it will 
grow to be a large department of 
state government.” 

“Consumers may write in to the 
research department for informa- 
tion. The state will seek to encour- 
age high quality of advertising, fair- 
ness in brands, and will seek to 
eliminate fraud in business as re- 
flected in consumers’ relations to it. 

“The eonsumer is caught by any 
bad trade practices. Just how this 
bureau will ultimately function will 
be worked out as we proceed.” 

John B. Strange, state agricultural 
commissioner, will be in general 
charge of the bureau in his depart- 
ment, although specific activities 
will be carried on by Mrs. Fraser. 


Earnings O 
Advertisers 


Canada Dry Ginger Ale 

Report for the fiscal year ended 
Sept. 30 shows net income of 
$730,474, compared with $182,400 for 
the previous’ year. Gross ___ sales 
amounted to $14,863,758 for 1937, 
compared with $9,964,323 for 1936, 
a gain of 49 per cent. 


Graham-Paige Motors 
For the quarter ended Sept. 30, 


the company reports net loss of 
$996,869, against net loss’ of 
$429,246 in the September quarter 
of 1936. For nine months endea 
Sept. 30, net loss was $1,449,489 


compared with net loss of $645,894 
for the same period in 1936. 


Florsheim Shoe Company 
Preliminary report for the fiscal 
year ended Oct. 31 shows net in- 
come of $925,000, against net income 
of $1,041,330 for the 1936 fiscal year. 


Western Union Telegraph 

Net income for the first ten 
months was $2,946,403, compared 
with net income of $5,796,767 for the 
corresponding period last year. This 
is a loss of 49 per cent. 


Postal Telegraph 

Report shows net loss for the first 
10 months of $2,725,223, against net 
loss of $1,200,449 for the like 1936 
period. 


Warner Brothers 

Showing an increase of 85 per cent, 
net profit for the fiscal year ended 
Aug. 28 amounted to $5,875,182, com- 
pared with net profit of $3,177,312 for 
the corresponding period a year ago. 


Jewel Tea Company 

Sales for four weeks ending Nov. 6 
totaled $1,849,746, compared with 
$1,608,626 for the same weeks in 1936. 
This is an increase of 15 per cent. 
Sales for the first 44 weeks of this 
year totaled $19,438,160, against $16,- 


produced the poster. 


883,306 for the same period a year 


ago, an increase of 15 per cent. 


York Ice Machinery 

Preliminary report for 12 months 
ended Sept. 30 shows a gain of 475 
per cent in net profit over the same 
period last year. Net profit this year 
‘was $970,057, compared with $165,586 
for 12 months ended Sept. 30, 1936. 


Crown Cork & Seal 

Report for nine months ended Sept. 
30 shows net profit of $1,922,121, com- 
pared with $2,016,586 for the first 
nine months of 1936. A loss of $741,- 
983 by Crown Can Company, a sub- 
sidiary, brings the total net profit for 
this year to 4.69 per cent under that 
of last year. Net sales for the first 
nine months of this year, totaling 
$20,004,248, show a gain of 59 per 
cent over sales of the same period in 
1936 which aggregated $12,526,555. 


Brillo Mtg. Company 

Net profit for nine months ended 
Sept. 30 amounted to $159,680 com- 
pared with $164,534 for the like 1936 
period. This is a loss of 3 per cent 
this year compared to last year’s first 
nine’ months. The quarter ended 
Sept. 30 shows a loss of 6 per cent 
this year compared with the same 
quarter last year, net profit for this 
quarter being $47,198, against $50,- 
148 for the 1936 quarter. 


Royal Typewriter Company 

Net profit for the quarter ended 
Oct. 31 was $643,245, against net 
profit of $705,673 in the like 1936 
period. This is a loss of 8.85 per cent 
in net profit this year compared with 
the same period last year. 


Distillers-Seagrams 

For the quarter ended Oct. 31, net 
profit was $2,369,967, compared with 
$1,859,648, a gain of 27 per cent. 
Sales for the quarter amounted to 
$23,302,528, against $18,039,191 for 
the corresponding period in 1936, a 
29 per cent gain. 


Nash-Kelvinator Corporation 

Net profit for the fiscal period 
ended Sept. 30 amounted to $38,640,- 
474. This includes earnings of Nash 
Motors division for 10 months since 
the close of the last fiscal year Nov. 
30, 1936, and earnings of Kelvinator 
division for nine months since the 
merger, Jan. 4, 1937. 


Columbia Pictures Corporation 

For the quarter ended Sept. 25, net 
profit was $147,311, compared with 
$129,258 for the quarter ended Sept. 
26, 1936, a gain of 14 per cent in this 
year’s quarter over last. 


R. Hoe & Co. 

For the fiscal year ended Sept. 30, 
consolidated net profit was $328,594, 
compared with $88,120 for the 1936 
fiscal year, a gain of 272 per cent. 


Celotex Corporation 

Preliminary report 
profit of $1,266,000 for the fiscal 
year ended Oct. 31. This compares 
with net profit of $736,014 for the 
previous fiscal year, a gain of 72 
per cent. 


Zenith Radio Corporation 
Consolidated operating profit for 
six months ended Oct. 31, before 
federal taxes, was $1,903,008, against 
$1,720,793 in the corresponding pe- 
riod a year ago, a gain of 10.58 per 


shows net 


cent. 
‘ 


Fain Sh 
Auburn Leader, 


Says Manning 


Chicago, Dec. 16.—Denial that Roy 
H. Faulkner has resigned as presi- 
dent of Auburn Automobile Company 
was made here today following filing 
of a petition for reorganization of 
the Cord Corporation under Section 
77b of the bankruptcy act. Mr. Faulk. 
ner will play an important role in 
future Cord activities, it was said. 

The first official announcement 
that manufacture of Cord and Au. 
burn automobiles has been abandoned 
also was made by L. B. Manning, who 
recently succeeded E. L. Cord as 
president of the corporation, although 
absence of these cars at the recent 
automobile shows had indicated such 
a plan. 

Incomplete registration figures for 
1937 reveal that despite a small sales 
increase for Cord cars, the total for 
the group is less than half of the 
1936 figure. Auburn suffered a ter. 
rific decline, sales for the first 10 
months being about 145 units, com. 
pared with 1,748 for the comparable 
1936 period. Cord sales reached 
1,102. 

Auburn Automobile Company will 
continue to manufacture parts for 
other car producers. Cord Corpora- 
tion owns 28.5 per cent of the stock 
in Auburn; 37.5 per cent of common 
and 5,194 shares of preferred stock 
in Lycoming Manufacturing Com- 
pany, and large holdings in New 
York Shipbuilding Corporation and 
Checker Cab Manufacturing Com. 
pany, in addition to extensive avia- 
tion interests. 


Ermoain Joins Coe 


Sam Ermoain, formerly with 
Brunswick-Balke-Collender Company, 
Chicago, has been appointed art di- 
rector of Oscar L. Coe & Associates, 
Chicago advertising agency. 


Ziv Agency Expands 
Frederic W. Ziv, Advertising, Cin- 
cinnati, has moved to larger quarters 
at 2436 Read Road. The telephone 
number is University 6124. 


DIVISION 


RAILWAY EXPRESS 
AGENCY, INC. 


Low cost. Real economy .. . for the 
fastest way to ship—AIR EXPRESS. 
Nation-wide coverage. 2500 miles 
overnight—and there in the morn- 
ing. Direct also to Latin-America, 
Honolulu and the Far East. For 
service, rates, schedules, phone any 
RAILWAY EXPRESS office—and 
say “AIR EXPRESS Division!” 
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FORMFIT SETS 
ENSEMBLE PACE 
FOR FOUNDATION 


See Merchandising Shift in 
Dress Stylist Tie-up 


Chicago, Dec. 16.—With the name 
of Mme. Schiaparelli and the potent 
appeal of her reputation as a dress 
designer scheduled to key 1938 ad- 
yertising efforts of Formit Company, 
Walter H. Lowy, vice-president in 
charge of advertising, today voiced 
the opinion that the foundation gar- 
ment field is due for a revolution in 
“ensemble” coordination. 

The Schiaparelli tie-up, Mr. Lowy 
said, marks the first answer in the 
field to the need for style and pro- 
motion coordination between ready 
to wear and foundation garments. 
The foundation, he pointed out, is 
obviously sold as part of the woman’s 
costume, but it has been difficult be- 
cause Of departmentalized organiza- 
tion of most stores to ‘ie in such 
sales with those of reauy to wear 
clothes, 

So the achievement of this through 
Mme. Schiaparelli, he pointed out, 
will feature both consumer advertis- 
ing in newspaper rotogravure and 
magazines and in special store pro- 
motions. 

“In the past, corset design has 
lagged three to six months behind 
dress design, but now, by consistent 
association between our designers 
and Mme. Schiaparelli, the company 
will be ready at the time of each 
Paris opening with a line of corsets 
exactly fitted to the new mode,” said 
Mr. Lowy. 


Advertising, Sales Parallel 


Formfit, Mr. Lowy said, will con- 
tinue its intensive coverage of metro- 
politan markets through use of news- 
paper rotogravure and “will spare no 
expense or effort to promote the 
Schiaparelli idea with the public.” In 
addition, special campaigns empha- 
sizing a high style angle are sched- 
uled for Harper’s Bazaar and Vogue. 
Merchandising tie-ups for use in 
local promotions are likewise in 
preparation. 

Formfit has been a consistently in- 
creasing advertiser and Mr. Lowy 
noted that a 300 per cent rise in the 
advertising budget of 1937 over that 
of 1930 has resulted almost precisely 
in the same percentage rise in sales. 

L. D. Wertheimer Advertising Com- 
pany is the agency in charge. 


R. W. See in New Post 


Russell W. See has joined Winter- 
nitz & Cairns, New York agency, as 
account executive. He was formerly 
assistant advertising manager of the 
rayon and cellophane divisions of 
E. I. du Pont de Nemours & Co., Inc., 
New York. 


BALANCED SELLING FOR COSMETICS 


WANT WALLA AL 
CREATES Ge ast Ps 


POW 408 


This new display for Harriet Hubbard Ayer, Inc., effectively presents the 
“balanced powder" theme, with focus on delicate scales. 
ward, Inc., New York, created and produced the display. 


ev TEPES 


Harford-Husse-Wood- 


17.39% Lineage 
Increase Made 
by Industrials 


Chicago, Dec. 15.—Business pa- 
pers continued to make marked 
lineage gains in November over last 
year with 68 publications in the in- 
dustrial classification showing an in- 
crease of 17.39 per cent over the 
same month of 1936, according to 
tabulations in the current issue of 
Industrial Marketing. 

These publications had 6,635 pages 
of advertising for the month com- 
pared with 5,653 for November last 
year, with the percentage increase 
slightly under the cumulative gain 
of 20.51 per cent for the 11-morth 
period of this year. 

Twenty-one publications in the 
trade group carried 1,753 pages in 
November issues against 1,690 for 
November last year, an increase of 
3.72 per cent. Cumulative increase 
through November in this group 
was 10.01 per cent. 

In the class division, 11 publica- 
tions included showed an increase of 
2.86 per cent for November, with 
827 pages compared with 804 pages 
for the same month last year. Cu- 
mulative increase for the first 11 
months was 12.27 per cent. 


KFWB Names Biddick 

Station KFWB, Hollywood, has ap- 
pointed Walter Biddick Company, 
San Francisco and Seattle, as adver- 
tising representative. 


MERRY 


Best wishes for a 


CHRISTMAS 
RAPID 22°. 


CHICAGO - CLEVELAND - NEW YORK 


CO. ‘ 


Club Promotion 
Contest Taken 
by Copywriter 


Chicago, Dee. 15.—Roe Fowler, 
copywriter formerly with Charles 
Daniel Frey Company, Chicago 


agency, but now unemployed, was to- 
day selected as the winner of the 
sales promotion competition con- 
ducted by the Advertising Managers’ 
Club in co-operation with Chicago 
Federated Advertising Club. 

Knox Armstrong, of Wilson Broth- 
ers, who was in charge of the club’s 
lecture course, on which the compe- 
tition was based, announced that the 
winner will be presented with an 
award of merit at the CFAC lunch- 
eon Jan, 13. 

Three employes of A. C. Nielsen 
Company were closest to Mr. Fowler 
in the final tabulation. They were, 
in the order named, John D. Stew- 


art, Marion O. Park and Oliver 
Castle. 
Mr. Fowler enjoyed a substantial 


margin over his competitors, receiv- 

ing 82 points out of a possible 100. 

His nearest opponent received 72. 
Rules for Judges 

Rules laid down by the association 
provided that answers were to be 
judged on the basis of general com- 
prehension of the field of sales pro- 
motion, grasp of details of sub-divi- 
sions of the general subject, orig- 
inality of thinking, and clearness 
and conciseness of expression. These 
facts were to be revealed by responses 
to 28 questions based on the six lec- 
tures given by experts. The ques- 
tions themselves were the work of 
the men who gave the lectures. 

While Mr. Fowler’s copywriting ex- 
perience was an asset in the compe- 
tition, he also revealed a grasp of 
the fundamental principles of sales 
promotion. He emphasized reasons 
for any line of action, rather than 
the action itself. While many fine 
papers were included in the compe- 
tition, some of the students appar- 
ently failed to follow the reasoning 
of the lecturers. 

Lloyd D. Herrold, of Northwestern 
University, was chairman of the 
committee of judges. Each judge 
scored the papers individually, and 
none knew the identity of any con- 
testant. 


“Post-Dispatch” Plans 


Directory in Chicago 

The Chicago office of the St. Louis 
| Post-Dispatch has taken over the 
|; agency and representatives’ telephone 
directory hitherto issued by C. J. An- 
derson Special Agency. 
P. L. Henriquez, Western manager 
for the Post-Dispatch, said the di- 


To Distribute 
Table Water in 


Grocery Stores 


Minneapolis, Dec. 16.—Distribution 
of table water through grocers has 
been undertaken by Glenwood-Ingle- 
wood Pure Spring Water Company in 
connection with a weekly radio pro- 
gram over Station KSTP, featuring 
Dr. F. E. Harrington, city health 
commissioner and head of Minneapo- 
lis General Hospital. Dr. Harring- 
ton, who will serve without charge, 
retains the right to edit his own pro- 
grams. 

Commercials on the new Wednes- 
day program will emphasize the fact 
that table water, like milk, is now 
available at all grocers. Formerly, 
the company followed the conven- 
tional direct-selling plan. 

Initial distribution is being stimu- 
lated with a complimentary trial 
offer card for every bottle of water 
ordered. The grocer may distribute 
these cards as he sees fit, and he re- 
ceives his normal profit for every 
card redeemed by a customer. 

Gerald S. Beskin, Inc., the agency 
in charge, also is making a bid for 
co-operation of Minneapolis doctors 
and dentists with a direct mail cam- 
paign merchandising the new pro- 
gram. 


Eight Newspapers 
Are Added by NNPA 
The National Newspaper Promo- 
tion Association has reached its high- 
est membership point this year with 
52 member newspapers, Ivan Veit, 
New York Times promotion man- 
ager and NNPA treasurer, reports. 
New voting members are Early 
Maxwell, Memphis Commercial Ap- 
peal; Dave Freud, The Chief, New 
York; Roy Pratt, Peoria Journal- 
Transcript; G. A. Wiedemann, Phila- 
delphia Bulletin; Jacques A. Cald- 
well, Port Huron Times Herald; Jack 
Reese, Erie Dispatch- Herald, and 
Thomas Wainwright, Houston Chron- 
icle. J. M. Thomson, New Orleans 
Item and Tribune is a new associate 
member. 


World’s Fair Exhibit 


Producers Organize 
A group of the companies engaged 
in the designing and construction of 
displays and exhibits for installation 
at the New York World’s Fair and 
other expositions have formed an as- 
sociation known as Exhibit Produc- 
ers and Designers Association, Inc. 
Principal objectives are to standard- 
ize conditions and practices in the 
industry and in particular, to act as 
a unit in connection with labor prob- 
lems affecting the industry so as to 
avoid possible interference with com- 
pletion of installation of exhibits at 
the World’s Fair. 
At the first meeting, Leslie E. Levi, 


president of Ivel Corporation, New 
York, was elected president; C. E. 
Bruce, Manhattan Exposition Con- 


struction Corporation, vice-president; 
M. H. Moguleseu, Ad-Pro Displays, 
Ine., treasurer; and M. Morgan, 
Gardner Displays, secretary. 


Grand Rapids Furniture 
Guild Will Advertise 


Nine manufacturers comprising the 
Grand Rapids Furniture Makers 
Guild will launch a co-operative na- 
tional advertising campaign early in 
1938, using spreads in two national 
magazines, yet undesignated, and ex- 
tending promotion aid to 200 af- 
filiated dealers. 

Oliver A. Wallace, 
agency. 


Ralph Shaw Resigns 


Ralph M. Shaw, Jr., has resigned 
as publicity manager of United States 
Pipe and Foundry Company, Burling- 
ton, N. J., effective Jan. 1, to enter 
his own business as manufacturers’ 
agent. 


Opens Seattle Office 
John Blair & Co., Chicago, radio 
representative, will open an office in 
Seattle Jan. 1. Richard McBroom, 
head of sales promotion in the Chi- 
cago office, will manage the new 
office. 


Ine., is the 


New ANA Member 


American Tobacco Company, Inc., 
New York, has been elected to mem- 
bership in the Association of Na- 
tional Advertisers. Sherwood FE. 
Silliman will represent the com- 


“Pleasure,” New Men’s 
Quarterly, Appears 


Initial newsstand sales of Pleasure, 
Chicago, new entry in the field of 
magazines for men, has been so 
heavy that a print order of 200,000 
for the spring number to go to press 
March 1 has been decided upon, Joe 
Godfrey, Jr., publisher, has an- 
nounced. 

Distribution of the initial winter 
number, appearing Dec. 8, was 
154,000. The magazine, featuring 
topflight writers and artists, is de- 
voted to travel, sports and entertain- 
ment and sells for 50 cents. 


Agency for Diesel 
Diesel Equipment Corporation, 
Chicago, has appointed Russell T. 
Gray, Inc., Chicago, to handle its 
advertising. Direct mail, engineer- 
fing and business papers will be 
used. 


Carries 62.58 Pages 


Nation’s Business was incorrectly 
credited with 45.7 pages in December 
magazine advertising volume pre- 
sented in these columns last week. 
The correct figure, based on 26,890 
lines as shown, is 62.58 pages. 


Joins Jam Handy 


M. M. Wood, formerly with NBC, 
Chicago, has joined Jam Handy Pic- 
ture Corporation, Detroit, as director 
of recording. 


Hisleh 
WMCA 


If the debating teams of Fordham 
and Manhattan are anything like the 
lads that don the 
football togs for 
, their respective Col- 
oh leges . . . you can 
Gh expect plenty of 
verbal touchdowns 
when these word 
slingers clash over the WMCA mike 
this afternoon! 

* x aie 
COMMUNITY OPTICIANS must be 
doing a “land office” business as a 
result of their WMCA advertising. 
Their latest schedule calls for a total 
of 16 programs a week, including 
Street Forums, News Dramatizations 
and Hillbillies! 

* * 1 


MAXWELL HOUSE COFFEE have 
a “good to the last note” program 
in their new WMCA series starring 
that “Darling of the Jewish Stage” 
. . . MOLLY PICON. 


* * * 


Polish Christmas Carols on Christ- 
mas Eve by a choir of 35 voices! 
That’s the dainty dish being set be- 
fore WMCA listeners by the Gydnia- 
American Line (Polish Steamship 
Agency). 


co * J % 
.yy. And when the clock 
HK strikes TWELVE 
... the Ave Maria 
Players assisted by 
a choral group of 
Franciscan monks 
present a dramatization of the Na- 
tivity. 


' 
* 


* * a 


Christmas Day will be a swell time 
to listen to the 3 hour Matinee Show 
we’ve been shouting so much about 
of late. (Sponsors of this show can 
hardly help having a PROSPEROUS 
NEW YEAR!). 


* cd 3 


Comes Sunday ... and WMCA sa- 
lutes the new Lawrence, Mass., sta- 
tion, WLAW, in a special dedicatory 
broadcast to this new Inter-City link. 


WMCA 


ew Yorks 
Gun Stalion 


rectory will be issued semi-annually. 


pany. 
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PEG $100,000 
TO ADVERTISE 
OVER 40 GROUP 


New York, Dec. 15.—Planning to 
grips with the problem of 
gaining jobs and security for per- 
sons 40 years old, Over Forty 
Project, incorporated here last month 
and characterized as operating 
through organized clubs in 33 states, 
has voted to spend $100,000 shortly 
to advertise the organization, its aims 
and services, G. H. Bryant, whose 
publicity agency has been appointed 
to direct membership and general 
promotion, said today. 

While plans have not yet been 
worked out as to just how the money 
will be spent, Mr. Bryant indicated 


come to 


ver 


WIDE BUILDING INDUSTRY 
COVERAGE 


RMRUAL DEAiEas: 
~ AMD CONTRACTORS. 


[| CBTALOG AND | 


4 


Manufacturers cataloging their lines in 
BUILDING SUPPLY NEWS Catalog and 
Directory, March 1938 issue, will have 
widest coverage of lumber and building 
supply dealers and building contractors, 
available in industry. (Advertisement) 


YO 


CLUB PRESIDENTS 


(left), of R. E. Love- 
kin Corporation, Philadelphia, is newly- 
elected president of Eastern Industrial 
Advertisers, and Elmer T. Giles, Ketchum, 
MacLeod & Grove, Inc., has been named 


Raymond E. Lovekin 


president of the Industrial Marketing 
Council of Pittsburgh. 


that newspapers, magazines and ra- 
dio will each receive a share and 
that, in addition, considerable de- 
pendence will be placed upon direct 
mailings and throwaways. He said 
that the newspaper advertising will 
appear in cities in which the project 
has chartered local clubs and will be 
informative as to official personnel, 
meetings, and other activities of the 
clubs. In placing the advertising, he 
asserted that his organization will 
seek the services of a recognized 
agency, which will be chosen from 
among those “who keep to their own 
field and who leave publicity to those 
who know how to handle it.” 


Pay $2.20 Annual Dues 


Literature issued by the project 
says the idea for its formation was 
born from the experience of “a prac- 
tical student and exponent of social 
and economic service,” who, having 
stood all day watching the 1937 May 
Day parade “pass a given point,” 
came to the conclusion that the 
terest of so many people in “an ism” 
could be traced to the neglect of 
“over 20 million men and women 
(over 40 years old) who could be 
considered the backbone of the na- 
tion.” 

Out of this idea has grown, ac- 
cording to Mr. Bryant, an organiza- 
tion of national scope comprised of 
thousands of members paying yearly 
dues of $2.20 and formed into clubs 


UR PICK 


No Need To Dig Deep For Ideas! 


m the 
‘| ind over twelve hundred 
n catehing the that 


(FLANCE, 


angle 


Such ilhustrations make it ea 
advertising messages that are 


Chis mine of business getting ideas 


is yours FREE on one 
you $5.00, but on your first 


refund the amount. 


kK. & F. Photographie Hlustration Library you 


visualized by men trained 


awakens interest AT A 


sy to conceive and expand 
keen and dominating. 
over 1200, remem- 


simple condition. We bill 
order for $10.00 or more 


Write for your copy now. 


KAUFMANN & FABRY CO. 


Commercial Illustrative Photographers — 


425 South Wabash Avenue - 


CHICAGO - Harrison 3135 


(106 West 43rd Street +” NEW YORK + Phone Bryant 9-6682 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


— wan 


| prepared, 
| bear 


NOVEMBER SALES OF CHAIN 


STORES 


November, November, % Gain 11 Months 11 Months % Gain 
Company 1937 1936 or Loss 1937 1936 : or Loss 
ee et re $ 2,111,448 $ 2,096,055 +0.7 $ 18,163,878 $ 15,513,666 +17.1 
SEPP Cer ere eT rrr 1,722,225 1,511,995 +13.9 21,381,151 17,581,310 + 21.6 
a a ake eeaene 303,370 316,089 —4,0 3,406,095 3,231,862 +3.4 
a A ae re ee eee 8,373,049 8,493,208 —1.4 82,744,277 81,023,837 + 2.1 
Interstate Dept. Stores........ 1,957,718 2,239,014 —12.5 *18,880,399 *18,964,732 — ‘ 
oe ee Oe re ee eee 12,531,157 12,214,406 + 2.5 130,080,802 124,359,483 +4 6 
Re Re rere Terre ee 7,397,468 7,320,999 +1.0 73,255,094 72,019,175 +1 
§Kroger Groc. & Baking Co... 18,881,944 18,789,377 +-0.5 229,547,309 218,371,183 +S 1 
CO DORE nc etc enrcceccers 1,148,282 1,221,175 a=.@ 13,282,551 12,783,054 + 3.9 
McCrory Stores ............++: 3,306,461 3,209,176 +3.0 34,238,191 33,520,692 +2 
McLellan NE os hae 5a. be 1,850,023 1,866,251 — 7 17,488,948 16,745,158 + 4.4 
Montgomery Ward ..........- 39,550,328 36,979,214 +6.4 *359,339,146 *302,577,265 _ 18 7 
rs le eka bh 3,442,527 3,267,967 +5.3 35,930,011 31,616,561 + 13.6 
re eae ee eee eee 1,914,589 1,790,474 +6.9 19,383,668 17,954,315 +7 
a a NTT. ck tena secenacse’s 3,963,229 3,905,527 1.4 42,156,693 40,108,060 +5 ! 
ete Penney... Pere TTT URT ETT 27,095,384 26,067,855 +3.9 237,366,338 221,191,998 + 1.3 
Peoples Drug Stores.........-- 1,776,923 1,776,778 ee 20,001,664 18,717,475 + 6.8 
TRO TEOPOO  sciicsccscccsss 28,587,845 26,945,195 + 6.1 351,172,469 312,623,677 + 12.3 
tSears, Roebuck & Co......... 47,419,322 47,870,763 a T 484,795,765 435,803,581 +11.2 
OE, SB. ov wees cave caved 6,152,643 5,323,451 115.5 49,562,312 39,459,047 +25 6 
NS COTES Pere Tee eek 5,481,612 5,328,695 42.9 61,183,839 56,700,935 + 7. 
Western Auto Supply.........- 3,440,000 2,601,000 + 32.3 33,256,000 22,476,000 +48 0 
Fr. W. Woolworth. ........006. 25,143,275 23,891,172 +5.2 257,593,537 244,872,448 +5.2 
TERE cctenad as 600 ed esse % ay $253,550,822 $245,065,836 4.3.5 $2,594,210,137 $2,139,844,331 + 21.2 
*Ten months. 


+Four weeks ended Noy. 27 and 48 weeks ended Noy. 27 


tFour weeks ended Dec. 3 and 44 weeks ended Dec. 3 


§Four weeks ended Dec. 4 and 48 weeks ended Dec. 4. 


| 


of 250 or more members. The project 
will direct its fire, he said, toward 
changing opinions of business execu- 
tives that people over 40 “are too old 
for the business and _ industrial 
world,” and toward a revision of va- 
rious workmen’s compensation laws 
which tend to cause employers to dis- 
criminate against persons of middle 
age. Changes in the social security 
laws will also be sought to allow poli- 
cies to be redeemed at any time after 
the holder has reached the age of 40. 
Mr. Bryant said that lobbying activ- 
ities will not be carried on to effect 
these ends. “If we can change pub- 
lic opinion,” he explained, “we shall 
have no occasion to employ lobby- 
ists.” 

A monthly magazine is now being 
he disclosed, which will 
the name, “The Voice of the 
Over Forty.” It will be circulated 
among members and will carry no 
advertising. 

Officers of the project include Al- 
bert A. Johnson, former chairman of 
the Near East Relief, who is admin- 
istrative director, and James 5S. Bar- 
bee, president, C. L. Hoyt, Ince., 
Springfield, Mass., president. Mem- 
bers of an advisory board include 
Charles H. Johnson, general secre- 
tary, New York State Masonic Order, 
and Charles J. McMurray, welfare 
officer, New York County American 
Legion. 


Standard Brands, Ford 
Lease Exhibit Space 


Standard Brands, Inc., New York, 
and Ford Motor Company, Dearborn, 
Mich., have contracted for exhibit 
space at the New York World’s Fair 
in 19389. Standard Brands’ contract 
calls for 37,272 square feet. The or- 
ganization will erect its own exhibit 


building for displays of Fleisch- 
mann’s yeast, Chase and Sanborn 
Dated coffee, Royal desserts and 


other grocery and bakery products. 

Ford Motor Company has con- 
tracted for 298,718 square feet, but 
details of the exhibit plans are not 
yet ready for announcement. 


“Milwaukee Journal”’ 


- . 
Advances Irwin Maier 

Irwin Maier, formerly advertising 
manager, has been appointed sales 
manager of the Milwaukee Journal, 
with general supervision over adver- 
tising, circulation and sales promo- 
tion. Mr. Maier is a past president 
of the Newspaper Advertising Execu- 
tives Association. 

Robert K. Drew succeeds Mr. Maier 
as advertising manager, and C. R. 
Conlee has been named _ promotion 
and research manager, 


“Fortune” Names Kimball 


New Promotion Manager 

Keith Kimball, for the past 10 
years with Batten, Barton, Durstine 
& Osborn, Inc., New York, has been 
appointed promotion manager of 
Fortune, effective Jan. 1. He was ac- 
tive on seven national advertising ac- 
counts at the agency and on six maga- 


NOVEMBER SALES 


zine accounts. 

A graduate of the University of | 
Minnesota, Mr. Kimball attended St. | 
Paul College law school and was ad- | 
mitted to the Minnesota bar. 


Noble Advanced 


Ralph Noble, formerly promotion | 
manager of Macfadden Women's | 
Group, has been appointed assistant | 
to the advertising manager. 


INCREASE SHOWN 
FOR 16 CHAINS 


New York, Dec. 16.—Although un- 
seasonable weather and _ uncertain 
conditions in general business were 
reported as disturbing factors in No- 
vember chain store sales, 16 of 23 
major organizations scored increases 
in totals for the month, while all 
but one continued to register in- 
creases in the 1l-month totals re- 
ported to ADVERTISING AGE today. 

Conspicuous among. the larger 
chains was the first decrease report- 
ed in four and one-half years by 
Sears, Roebuck & Co. Sales for the 
four-week period ended Dec. 3 were 
$47,419,322, a drop of 0.9 per cent 


from the $47,870,763 reported for 
this period last year. The cumula- 
tive total for Sears, however, was 
11.2 per cent higher than that of 
last year’s. 

F. W. Woolworth reported 
$25,143,275 sales for the month, an 
increase of 5.2 per cent. The same 


percentage of increase holds for the 
company’s 11-month total. ° 


Ward Scores New High 


November sales of Montgomery 
Ward were $39,550,328, an increase 
of 6.9 per cent over the same month 
last year and a new high record for 
the month. Ward’s 10-month total of 
$359,339,146 is 18.7 per cent higher 
than the total at this time last year 
and is among the highest in per- 
centage gains for these totals. 

Other chains to report gains for 
the month include Edison Brothers, 
13.9; S. S. Kresge, 2.5; Spiegel, Inc., 


15.5; Western Auto Supply, 32.3; 
J. C. Penney, 3.9 and G. C. 
Murphy, 5.3. 

Figures for the individual com- 


panies are shown in the above table. 


Revie Heads Eastern 
Industrial Advertisers 


Raymond E. Lovekin, president, 
R. E. Lovekin Corporation, Philadel- 
phia agency, has been elected presi- 
dent of Eastern Industrial Adver- 
tisers, succeeding Roland Ullman, 
president, Roland G. E. Ullman As- 
sociates. Jesse Harlan, Yale & 
Towne Mfg. Company, was elected 
vice-president; Frances M. Suarez, 
Philadelphia Quartz Company, secre- 
tary, and M. K. Wright, Baldwin 
Locomotive Works, treasurer. 

Directors named are Douglas C. 
Miner, E. F. Houghton & Co.; Joseph 
F. Sullivan, Brown Instrument Com- 
pany; M. R. Budd, Hercules Powder 
Company; R. M. Shaw, Jr.; Louis 
A. Cleaver, F. W. Dodge Corporation; 
A. B. Wheeler, McGraw-Hill Publish- 
ing Company; Walter A. Fox, Fox & 
Mackenzie; Louis Rubin, Temple 
Press; and Mr. Ullman. 


Railway Express to 
Push Air Division 


Business paper promotion will re- 
ceive increased emphasis by the air 
express division of Railway Express 
Agency in its 1938 campaign. 

Stressing speed and nation-wide 
coverage, media covering industrial 
fields will be given first considera- 
tion; shipping ¢ompanies will be 
covered in specialized media in ad- 
vertising, publishing, printing, and 
emphasis will be given to depart- 
ment store, electrical, motor and mo- 
tion picture publications. 


New Station Grouping 


National Broadcasting Compan) 
has announced a new supplementary 
station group to be known as the 
South Mountain group, effective 
Jan. 3. It will consist of KTSM, El 
Paso, Tex., which joins NBC on that 
date; KOB, Albuquerque, N. M., and 
KGHF, Pueblo, Colo. 


PUBLISHERS 


we offer you a unique market analysis 
service—buying power. readership, ad- 
vertising effectiveness, etc. 


ARTHUR C. WEICK CO. 
20 W. Jackson Blvd. Chicago 


SPECIALIZED 
CHAIN GROCERY 


MAGAZINES 


GROCERY EXECUTIVES 


GROCERY MANAGERS 
EDITIONS 


Two-fold circulation, 


thorough coverage of the vast 


providing 


chain grocery market. 


CHAIN STORE AGE 


93 WORTH STREET, NEW YORK 
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December 20, 1937 


National BBB 
to Issue Book 
as Copy Guide 


(Continued from Page 1) 
yisory committge consisting of rep- 
resentatives of six leading media. 
When a group of standards has been 
prepared by the Bureau and approved 
by the advisory committee, they will 
be released to publishers and adver- 
tising agencies generally and to rep- 
resentatives of the industry involved. 
In this way, all parties at interest 
will have ample opportunity to pre- 
sent their objections or suggestions 
on any and all of the standards be- 
fore they are compiled and published 
in a single volume.” 

The Bureau said that its flexibility 
permits it to warn publishers of ques- 
tionable advertising long before ac- 
tion is taken by any government 
agent, and it gave examples of cases 
where publishers were informed of 
untoward activities a year or more 
before government intervention. 

The report commented on the cease 
and desist order issued by the Fed- 
eral Trade Commission in January 
against Raladam Company, manufac- 
turer of Marmola, an obesity remedy. 
Previous findings of the National 
Better Business Bureau were com- 
pletely supported by FTC order, 
which forbade advertising of Mar- 
mola unless copy warns that it is a 
dangerous preparation and cannot 
safely be used except under super- 
vision of a physician. 

The report recalls that a previous 
FTC order against this advertiser 
was nullified by the United States 
Supreme Court because of the Com- 
mission’s failure to show unfair com- 
petition. 


Warning to Publishers 


“This important case should serve 
as a warning to those who have 
doubted the ability of the commission 
to deal effectively with objectionable 
copy, particularly in the medical 
field,’ the Bureau commented. “It 
does no harm at this point to re- 
mind those publishers who persist 
in betraying the trust of their read- 
ers by accepting such copy that they, 
too, are amenable to the law.” 

The Bureau said that happily much 
of its own work is of a constructive 
nature, consisting of educating ad- 
vertisers to eliminate misleading 
copy so that their advertising is ac- 
ceptable. During the past year, 411 
such cases were handled. 

The Bureau said that the march 
toward more truthful copy has con- 
tinued in 1937, giving reason for 
more optimism than at any time dur- 
ing the nine years it has served as 
the organ of periodical publishers 
in keeping advertising pages clean. 


Micro-Lite Moves 


Micro-Lite Company, Ine., New 
York, maker of pocket flashlights 
for advertising and sales promotion 
| purposes, has moved to 45 W. 25th 
Street, New York. 


(om pare..,Price 
On Lithographed Letterheads! 


In today’s rapidly changing business world 
first impressions are becoming more and more 
™Mportant. That is one reason why a well 
designed Lithographed Letterhead is a superb 
Nvestment. Yet, there is no need to pay a 
high price for a modern, well designed letter- 
tead, in fact we offer you prices that challenge 
‘omparison! Send for our newest Portfolio of 
‘amples and our price-list and see for yourself 
why alert buyers all over the nation have 
larned that it pays to order from Universal. 
Write today! Or attach this advertisement to 
Your business letterhead and mail it to us— 
the Portfolio will go forward to you FREE 
‘nd without obligation. 


‘Universal Litho 
817 Diversey Ave. 
Sees 


& Stationery Co. 
Chicago, II. 
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“Help Wanted,” 
“Representatives Available,” 30 cents a line, minimum charge $1. 
cash with order. 

All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 


$4.75 per inch. 
insertions. 


“Positions Wanted,” 


UNITED DENIES 
EXISTENCE OF 
FAVORED ROUTE 


Terms 


Write for descriptive folder describing discounts for term 


HELP WANTED 


ADVERTISING SALESMAN—Car and 
bus cards. Commission basis. Good 
agency contact man. 


AR'TIST—Experienced layout, letter- 
ing and eee commercial illustra- 
tion in all techniques seeks position 
anywhere. Highest references. 

Box 1298, ADVERTISING AGE, N. Y. 


PUBLICITY MAN —Has worked for 
two hotels, a railroad, civic organiza- 
tions, clubs, business firms and enter- 
tainment groups. Has metropolitan 
newspaper experience and college edu- 
cation. Age 24, single. Will go any- 


Wilson, 
Hearst Veteran, 
Dies in Chicago 


Chicago, Dec. 16.—Funeral services 
were held in Highland Park, Chicago 
suburb, today, for William Henry 
Wilson, advertising manager of Real 
Estate, who died Monday in Edward 
Hines Hospital, where he went re- 
cently for observation. 

Mr. Wilson, a veteran of the Span- 
ish-American war, spent 20 years in 
Chicago as representative of the Pa- 
cific Coast newspapers of William 
Randolph Hearst. He joined the real 
estate publication in 1936 because he 
dreaded idleness more than because 
of any need for additional income. 

In his new work, however, he met 
a friend and admirer. C. L. Perkins, 
who established the real estate paper 
10 years ago, was a youngster on the 
Los Angeles Examiner when Mr. Wil- 
son was its Mid-Western representa- 
tive and had long worshipped him 
from afar. 


Jones Named Head 
of New Orleans Club 


David M. Jones, advertising man- 
ager of Sears-Feibleman, New Or- 
leans department store, has been 
elected president of the Advertising 
Club of New Orleans for the coming 


year, succeeding John W. Moore, 
{Colonial Home Furnishings Com- 
pany, Ltd. 

Other officers are Arthur’ Rad- 


laurer, vice-president and secretary, 
and Margot Burvant, vice-president 
and treasurer. 


Two Name McCall 


Chester H. McCall Company, Ince., 
New York, has been named to handle 
the advertising of Pleasantaire Cor- 
poration, Washington, D. C., manu- 
facturer of air conditioners. Moli- 
nard, Inc., New York, perfumer with 
factories in Grasse, France, also has 
appointed the McCall agency to di- 
rect its advertising. 


Offer Printing Courses 


Eight courses in the art and tech- 
niques of printing will be given by 
practical designers and printing ex- 
ecutives during the spring term, be- 
ginning Jan. 31, at the New York 
University division of graphic arts, 
under the direction of Otto W. Fuhr- 
mann, — 


McCarthy Agency Moves 

Ray McCarthy Advertising Service, 
New York, has moved to 9 Rockefel- 
ler Plaza after seven years at 10 E. 
40th street. 


Laighton Resigns 
W. B. Laighton, Jr., has resigned 
as assistant advertising manager of 
Bigelow-Sanford Carpet Company, 
Inc., New York. 


MISCELLANEOUS 


FINEST CHHISTMAS GIFT an adver- 
tising or production man can give 
himself is a copy of our free 24-page 
booklet explaining newest process for 
reproducing illustrated advertising 
material without typesetting and en- 
graving expense. Saves time, effort 
and money! For instance, 300 copies 
of a sales letter, complete with let- 
terhead, illustration, text, signature, 
are only $2.50, additional hundreds 
only 25c. Even lower prices for large 
orders. Sizes up to 41"x54”. Write for 
illustrated booklet and samples! 

Laurel Process, 480 Canal St., N. Y. 


PHOTO POST CARDS 
SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don't overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


Tw 


Name Klein 


Philip Klein, Ine., Philadelphia, 
Pa., has been named to handle the 
advertising of Euclid Candy Com- 
pany, New York and California. A 
newspaper test campaign is planned 
to be run throughout New England. 
Morton A. Loshland is the account 
executive. Lit Bros. Department 
Store, Philadelphia, has also retained 
the agency to handle its Christmas 
toy promotion. Radio and merchan- 
dising tie-ups are being employed. 


Offers Script Service 

Script Shop, a new radio script 
library service, has opened offices at 
10 W. 47th street, New York. The 
new company will syndicate scripts 
and program material to radio sta- 
tions throughout the country. Irving 
Marcuse, general manager, and Baer 
Kraut, script editor, were formerly 
affliated with Transcribed Radio 
Shows, Inc., New York. 


Gets Straus-Duparquet 


Nathan Straus-Duparquet, Inc., 
New York, hotel and restaurant 
equipment, has appointed Needham & 
Grohmann, Ine., New York, as ad- 
vertising agency, effective Jan. 1. 
Publications in the institutional field 
will be used. 


Fields in New Post 


Harry Fields, formerly with Uni- 
versal Pictures, Hollywood, has 
joined Associated Cinema Studios, 
Hollywood, as associate producer, 


(Continued from Page 1) 
advertising, if any company deems 
it important to discuss terrain and 
weather, it sheuld use U. S. Gov- 
ernment facts and figures.” 

Asserting that “Here are facts,” 
Mr. Patterson explained that all 
three coast-to-coast airlines occasion- 
ally contend with unfavorable 
weather, and that none has a monop- 
oly on clear weather. 

“Hence,” he continued, “no cross- 
country airline can, in fairness to 
the public and the aviation industry, 
honestly advertise it possesses any 
substantial ‘edge’ in flying weather 


or terrain.” 
The fact is, Mr. Patterson said, 
that United might make the claim 


advanced by American with some de- 
gree of truth. 

“But these differences, although 
they might favor United,” said he, 
“are not truly significant. There- 
fore United does not use them as ad- 
vertising claims. Existence of 
high terrain on any airway is no 
longer significant in itself because of 
today’s operating practices and the 
higher altitude efficiency of modern 
twin-engined airplanes.” 

Mr. Patterson said that every 
United plane contains an automatic 
recording barograph which provides 
a positive check on maintenance of 
these minimum flight altitudes. Even 
more important than its high per- 
centage of sunshine, he went on, is 
United’s policy of cancelling sched- 
ules under unfavorable conditions. 
Pilots draw minimum monthly sala- 
ries of $650 regardless of the number 
of trips flown or completed. 

“Thus United compensates pilots 
for their judgment in not attempt- 
ing flights in doubtful weather as 
well as for completing flights in fa- 
vorable weather,” Mr. Patterson said. 

A typical piece of copy of its rival, 
American Airlines, Inc., commented: 
“Call it the low-level route—call it 
the sunshine route... or the better 
weather route ...or the greater com- 
fort route—the fact is that this one 
nature-favored airway is the best 
route from Chicago to the Pacific 
Coast any week of the year.” 

Also asserting that American Air- 
lines carries more passengers than 
any other in the world, the copy 
gave some figures on the altitude 
above sea level of many cities on its 
route, with average winter tempera- 
tures prevailing. 

These figures, according to an ex- 
ecutive of United, mean nothing, be- 


DRAWS RETORT 


Is there a 


Low-Level Airway 


through Southern Sunshine 


This American Airlines’ “Low-Level Air- 
way" copy in newspapers drew a reply 
from United Air Lines in which copy 


cause flying altitude rather than 
ground altitude is the significant 
factor. Roughly speaking, all coast- 
to-coast planes fly about the same al- 
titude, he said. 

This official also asserted that 
American Airlines had gone to the 
trouble to recall from travel agen- 
cies and others relief maps it issued 
some time ago showing the types of 
terrain existing throughout’ the 
United States. These maps, it is as- 
serted, contradict the story Ameri- 
can has been telling recently. 

On the other hand, officials of 
American Airlines, Inc., insisted that 
the company has merely been telling 
a factual story and actually pos- 
sesses the favored features claimed 
in copy. Its agency is Blackett- 
Sample-Hummert, Inc. 

The Air Transport Association is 
powerless to intervene in the debate 
between its two members, an official 
of the organization explained. Ex- 
emption from the anti-trust act may 
be secured by railroads or steamship 
companies which desire to operate 
under an advertising code. 

Air transport companies are not 
accorded this latitude under the 
present Maritime Act. The associ- 
ation, however, has long been seek- 
ing an amendment which will permit 
it to regulate advertising practices 
of its members and is still hopeful 
that the change will be made. 
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victories during the reg 


FAMOUS ‘PRO’ GRID STAR 
Offers a 'Triple-threat’”’ Service to 
ADVERTISERS 


On the football field it’s speed, 
coordination and unity of purpose 
that wins. In advertising it's 


RN CORP 


puts the same earnest effort behind 
the job of selling Faithorn 3-in-1 service as 
he does in helping the Chicago Bears pile up 


ORATION 


ular gridiron season. 


PRINTING 


Faithorn’s engraving, ad-setting 
and printing, all under one roof, 
that brings you that point-after- 
touchdown margin that wins 
sales and customers’ confidence. 


504 Sherman Street, Chicago 


Wabash 
£820 


pre) NIGHT SERVICE 
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DECLINES 6.47. 
FOR PAST WEEK 


Chicago, Dec. 17.—Retail 
advertising for the week ended Dec. 
11 dipped to 6.4 per cent below the 
corresponding week of last year, ac- 


display | 


| 


cording to the ADVERTISING AGE In- 
dex of Retail Activity. 

A total of 28,738,296 lines is shown 
for the week, a drop of 1,969,854 
lines from the 30,708,150 line total 
for the comparable week of last 
year. 

Although the past eight weeks 


have shown declines in comparison 
with 1936, business generally was 
unusually brisk last fall with lineage 
figures for the Index cities running 
up large gains over 1935. Despite 
the recent eight weeks of steady 
lineage decreases, the totals for 
those weeks still show substantial 
gains over 1935 figures. 

For the first 50 weeks of this year, 
the 79 major cities measured by this 
Index show a total of 1,008,998,416 
lines against 982,397,471 lines for 
the comparable period of last year, 
a gain of 26,600,945 lines or 2.7 per 
cent, or an average gain of better 
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&  & BAR ere re eee 
RAM LTS Ds a el ae + 3.9 
SS GSES RT tem ree a ef eeey +19.2 
sO 2 errr re ee era ae — 56.1 
I MS hae hr SA re el ea + 6.0 
Pee. Cray ated ek eee wee aad — 1.2) 
SS Pier yank era ener re + 1.2 
SR RE ee eee ee et any Oe +18.7 
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SEN te hatin aka pik Bunce atom eke ead + 6.3 
MIN eal he cr She wy aaa eh aN have — 0.7 
eee a wis eek as Deak woe + 0.9 
Se soe cb chia cs che eeen aes + 4.3 
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SS |. RR ee — 3.8 
ER OU ty a ra era ce a eas ce rai — 7.9 
AEE bd ee Ae ok, eR eae — 6.4 

Individual lineage figures for eaclt 

city carried in this Index are shown 
‘in the tabulation appearing else- 
where on this page. 


Campbell Slated for 


Agency’s Radio Post 
C. L. Campbell, vice-president in 
charge of merchandising, General 


Foods Sales Company, New York, has 


than 500,000 lines per week for the 
50 weeks. 

Gain or loss percentage for each 
week of this year over the corre- 
sponding 1936 week is shown in the 
following table: 


Pe OS vcesacta sees eeentes — 5.8 
Be Ee eer are ea a + 8.5 
PE EO iectatesareoaecngnn + 4.0 
SS SEPP ree rer re reer ae + 4.2 
2 Re ee re rrr + 5.8 
cag anne harnle ate ae + 8.5 
CS, ES 8k 65's dose cee een + 6.9 
Pe BO cs vectee eve nxnenes + 16.6 
a aaa er rere en are ge are 1 8.3 
ES Te ciss oh eS 4 e Oe eR Oe Fo +11.5 
SE UE. siasa 0° 076 ee RO Ow +12.0 
ge reer oper a + 12.9} 
0 Ss ee ree a ere eho: ee ee 
EN ta aid sie & calven whee — 7.3 
| ee ee ee are + 0.9 
ne erat eee ene +11.5 
0 8. a re nee + 8.2 


Hit this Bulls Eye 
SQUARELY 


Reach 9 out of 10 
homes in this SINGLE 
prosperous Moline- 
Rock Island Market by 
using Dispatch - Argus 
coverage, 


THIRD 
LARGEST 
MARKET 

IN ILLINOIS 
OUTSIDE 


resigned to join Ruthrauff & Ryan, 
New York, as_ vice-president in 
charge of radio. 

Mr. Campbell will succeed Myron 


| Kirk, resigned. 


Greene New Director 
Dan Greene, formerly with Albert 
Frank-Guenther Law, Inc., New York, 
has been appointed director of inter- 
| mediate sales and advertising execu- 
tives division of the 
ice Corporation, New York, effective 


«| Jan. 1. 


Theunen Aduaneed 


Alexander Thomson, Jr., has been 
inumed advertising manager of 
Champion Paper and Fibre Company, 
|'Hamilton, O. He was formerly as- 
|sistant manager of the Cleveland 
sales office and will now be located 
Hamilton. 


| in 


er 


Nat’l Rep. The Allen-Klapp-Frazier Co. 


New York 


Chicago Detroit St. Louis 


Executive Serv- | 


Markets 


(Copyright, 1937, by Advertising Publications, Inc.) 


Based on total retail advertising volume in all newspapers in each city. 


| . 
% Gain % Gain 
50-Week 50-Week 50-Week or Loss’ or Loss 
Period Period Period 1937 1937 Week Week % Gain 
| Ended Ended Ended over over Ended Ended or 
City Dec. 14, 1935 Dec. 12, 1936 Dec. 11, 1937 1935 1936 Dec. 12, 1936 Dec. 11, 1937 Loss 
BOOM, Gh. cssecvcesvens 14,950,201 16,504,107 16,335,719 $9.3 —1.0 477,365 411,621 —13.8 
Bisaene, FR. 3 «ose ve008 5,804,022 6,406,869 6,751,269 +16.3 +5.4 182,119 156,044 —14.3 
pees SS ere 14,144,481 15,025,514 15,705,884 +11.0 + 4.5 486,766 501,998 +3.1 
Baltimore, Md. ........ 20,797,937 22,388,470 22,826,230 +-9.8 +1.9 749,648 688,321 its 
Birmingham, Ala. 10,399,256 11,686,276 12,637,198 +21.5 +8.1 379,148 349,062 —7.9 
MOStOn, BEARS. 2.560000 20,427,206 20,778,482 20,270,103 —0.8 —2.5 693,896 659,672 —4.9 
Bridgeport, Conn, ..... 8,504,532 8,967,706 9,636,250 +13.3 +7.5 292,208 295,012 +0.9 
ree, IE. Besenvceatas 16,383,970 17,286,818 18,721,280 +14.3 +8.3 565,782 512,652 —9.4 
| Cam@gen, M. d.ccvievcecs 4,141,699 4,090,967 4,081,193 —1.5 —0.2 120,240 102,143 —15.1 
| Cedar Rapids, Ia....... 4,558,308 4,964,064 5,078,332 +11.4 +2.3 146,580 120,288 —17.9 
Chattanooga, Tenn, 7,029,575 6,526,974 6,140,197 -12.7 —5.9 148,178 140,988 —4.9 
eo. a |) rere 27,423,926 30,358,720 31,489,934 +14.8 +3.7 887,0°8 860,169 —3.0 
Cingimneets, GD. <.s2esees 16,163,350 16,697,015 17,455,944 +8.0 + 4.5 549,023 502,803 —8.4 
Ctaversne. OD. .cceceves 18,067,432 19,894,036 21,205,907 +17.4 + 6.6 622,340 571,015 —8.3 
Peis CO wiiessace . cecees 9 eeenne .. JeaQaas nee ee 404,365 391,488 —3.2 
Oe rr 18,723,355 19,691,267 21,395,925 +14.3 +38.7 614,400 619,698 +09 
eS ee 13,208,006 12,967,534 15,354,276 +16.2  +418.4 541,562 468,076 —13.6 
| Denver, Colo. ......... 10,045,299 10,121,008 10,372,935 +3.3 +2.5 263,865 279,365 +5.9 
Des Moines, Ia......... 6,358,562 6,348,438 6,480,498 +1.9 +2.1 170,203 180,457 +6.0 
Detroit, Mich. ........ 20,328,473 21,655,679 22,275,345 +9.6 +2.9 709,839 666,760 —6.1 
Be FOUR SOMecesacccscs . peeves <a4is sexeee epye aa 259,686 239,232 —7.9 
eR ee a gs bat 6,828,346 7,461,282 9,183,738 +34.5 +23.1 244,762 272,314 +11.3 
Evansville, Ind. ....... 12,000,352 12,862,808 12,672,534 +5.6 —1.5 349,790 376,544 +7.6 
Fall River, Mass....... 3,201,579 3,392,109 3,398.97] + 6.2 +0.2 93,418 77,726 —168 
yo ee. eee Te 8,119,762 8,993,964 9,117,248 +12.3 +1.4 261,296 233,632 —10.6 
Fort Wayne, Ind...... 10,565,653 11,550,363 11,690,211 +10.6 +1.2 337,386 317,758 —5,8 
ee BO Sse oa ns ob eso 5,117,130 6,234,124 7,042,634 +37.6 +12.9 223,168 157,097 —29.6 
Grand Rapids, Mich.... 8,567,208 9,516,696 10,378,068 +21.1 +9.1 325,136 285,250 —12.3 
Greenville, S. C........ 5,909,742 6,020,017 6,699,643 +13.4 +11.3 179,060 172,060 —3.9 
Houston, TOS. ..ssese0 12,942,986 14,604,455 16,189,866 + 25.1 +10.9 425,500 415,282 —2.4 
Indianapolis, Ind. 16,237,682 17,814,596 18,552,035 + 14.3 +4.1 569,517 536,844 —5.7 
| Jacksonville, Fla. ..... 7,765,576 8,259,986 8,855,364 +14.0 +7.2 243,684 234,402 —3.8 
i sereaey CiY, WN. dec vise 2,291,513 2,359,036 2,307,233 +0.7 —2.2 70,374 62,517 —11.2 
Kansas City, Kans..... 2,219,308 2,495,150 2,689,910 + 21.2 +7.8 89,229 89,264 ana 
mnoxville, Tenn. occ. 8,792,732 9,708,769 10,695,958 + 21.6 +10.2 288,610 297,066 +2.9 
Little Rock, Ark....... 9,058,434 9,269,223 9,345,691 +-3.2 +0.8 262,164 252,126 —3.8 
[ae MRSS, CR. cists  Keeees 23,797,963 24,936,518 Satis + 4.8 648,326 633,296 —2.3 
Es¥Ui, BERGE, 6c ccs svicees 9,845,234 10,004,652 9,622,188 —2.3 —3.8 277,536 221,004 —20.4 
Manchester, N. H....... 3,464,059 3,460,190 3,738,440 +- 7.9 +8.0 102,450 116,654 +13.9 
Mempnis, TEnh. 2.5%. 10,999,898 11,352,058 12,034,780 +9.4 +6.0 366,044 335,426 —8.4 
| Milwaukee, Wis. ...... 13,391,300 15,674,885 17,861,355 +-33.4 +13.9 607,241 587,082 pa 
Minneapolis, Minn. 14,086,384 14,948,747 14,482,065 2.8 —3.1 441,362 377,905 —14.4 
Moline-Rock Island ... 7,568,684 8,481,768 9,065,310 ~19.8 +6.9 237,174 219,492 meee 
| New sedford, Mass.... 3,085,687 3,305,644 3,311,364 +7.3 + 0.2 101,430 88,718 —12.5 
| New Peven, COMM. sks  seeaes 9,060,492 9,279,248 ere +2.4 234,780 224,812 —4,3 
New Orleans, La....... 18,026,580 19,669,924 20,074,242 +11.4 +2.1 582,430 576,600 —i0 
tNew York, N. Y....... 59,300,982 66,012,040 65,456,173 +10.4 —0.9 2,172,933 1,910,833 —12.1 
| tBrooklyn, N. Y....... 6,826,454 7,048,317 6,067,279 —11.1 —13.9 224,154 90,975 —59.4 
MOPTOIm, VE. vcicccccss 9,266,180 9,536,478 9 500,568 + 2.5 —0.4 268,814 211,358 —21.4 
get Ao | ee 7,488,562 7,715,049 7,761,686 +3.6 + 0.6 228,690 245,328 +7.3 
| Oklahoma City, Okla... 10,450,041 11,167,671 12,396,930 +18.6 +11.0 325,612 370,076 = +13.7 
cg at Se ee Perr 10,685,639 11,115,102 11,665,806 + 9.2 + 4.9 353,266 340,112 —3.7 
Philadelphia, Pa. ..... 28,340,104 29,190,288 30,067,989 6.1 3.0 926,170 815,209 —12.0 
PROCHIEN, APB. . os .0es 7,344,345 7,442,512 7,417,872 +1.0 —§.3 179,564 185,248 +3.2 
Pistenuragn, FA. .246s0% 23,067,730 23;520,702 24,863,700 + 7.8 +5.7 753,662 746,242 —1.0 
Portland, Ore. ........ 10,407,464 12,137,459 12,639,804 -21.4 +4.1 309,288 296,618 —4.1 
Providence, R. L....... 13,400,073 13,489,482 13,788,002 +2.9 +2.2 347,115 309,931 —10.7 
Mending) Fa. «2. .000% 9,657,112 9,604,478 10,818,342 +12.0 +12.6 278,292 294,508 +5.8 
Richmond, Va. ........ 11,910,808 13,344,770 13,120,508 + 10.2 —1.7 398,230 382,914 —3.9 
$Rochester, N. Y....... 17,573,164 18,489,648 17,313,050 —1.5 —6.4 567,335 438,000 — 22.8 
Sacramento, Cal. ....... 8,234,127 ~ 8,764,196 8,574,765 + 4.1 —2.3 242,952 167,548  —31.0 
San Antonio, Tex....... 5,620,098 6,525,019 6,402,731 13.9 —1.9 197,939 180,154 —9.0 
Bun Diewo, Cal... .scess 13,050,398 14,057,644 13,825,750 + 5.9 —1.7 361,522 344,736 —4,7 
San Francisco, Cal. 14,317,695 15,658,313 16,155,492 + 12.8 +-3.2 426,806 485,003 +13.6 
Seattle, Wash. ........ 10,014,812 9,903,556 10,130,096 +1.2 +2.3 295,064 281,260 —4,7 
South Bend, Ind....... 8,240,204 8,981,636 0,241,218 $12.1 +2.9 269,500 216,070 —19.8 
| Spokane, Wash, ....... 6,631,164 7,325,891 7,660,926 115.5 + 4.6 190,610 189,658 —0.5 
Pts CAS, BOO. 665 oe eee + 16,927,515 18,347,685 19,184,740 13.3 + 4.6 559,735 542,300 —3.1 
St. Paul, Minn.......... 2,262,694 12,899,618 12,105,494 1.3 —6.2 367,509 326,707 —11.1 
eryracusé, Bi. Wiis issees 11,159,104 12,008,452 11,720,228 -5.0 —2.4 347,074 313,992 —9,.5 
*Tacoma, Wash. ...... 5,248,430 6,299,511 6,137,483 _ -16.9 aaas: 191,604 153,328 —19.9 
TRAMP, PIB. «ec iw nvess 5,879,132 5,750,049 6,161,922 + 4.8 +-7.2 174,286 167,510 —3.9 
Ee sca Oss ee) ees, || ieee OO) spas poplata or 397,992 372,778 —6.3 
Toronto, Ont., Can..... 21,405,676 20,505,956 19,253,744 10.1 —6.1 621,779 521,120 —16.2 
bo eae 4,248,944 4,004,386 4,223,079 —0.6 +5.5 135,030 111,986 —17.1 
a eee 9,181,156 10,009,857 8708513  +5.7 —3.0 269,122 275,996 +2.6 
{ Washington, D. C. 34,434,537 37,877,407 37,046,392 + 7.6 —2.2 1,143,216 999,308 —12.6 
Worcester, Mass. ...... 11,623,722 11,954,116 12,280,318 5.7 + 2.7 350,140 339,601 -3.0 
TOUNMBATOWN, OD 6 ics ss 8,821,332 9,051,388 S. 868,783 +O.5 —2.0 266,653 234,154 —12.2 
We tsi ears baulews 890,563,817 982,397,471 1008 998.416 L 9.5 2.7 30,708,150 28,738,296 -6.4 
tNew York American discontinued June 24, 1937. 
{Brooklyn Times-Union discontinued June 8, 1937. 


| *Daily Ledger discontinued June 


2 Accounts to Ohio 


| vertising 
} aid in Northern Ohio territory. News- 
| papers, car cards and direct mail will 
| be used. 


| for Wray-Gardt Company, Inc., Cleve- 
| land, maker of toupees and wigs. 


ee: me 
‘Uphold Texas Claim Tax 

The Texas Supreme Court 2 
unanimous decision has upheld the 
state’s chain store tax law, providing 
for annual taxes ranging from $1 for 
one store to $750 each for chains 
sw was more than 50 stores. 


in 


cause of court actions nothing 
c yet been paid into the state treas- 
ury. 


Joins Toledo Office 


chief of Andrew H. Cone Advertising 


Agency, New York, has joined the 
publicity department of the Toledo 
office of United States Advertising 


Corporation, New York. 


has | 


Journal and Sunday American discontinued June &, 


Western Electric Company has | 
appointed the Ohio Advertising 


Agency, Cleveland, to handle the ad-|the Servel Electrolux sales division 
of its Audiphone hearing |0f Servel, Inc., Evansville, Ind., has 


The agency has also been News” and “Servel Electrolux Deal- 
|appointed to handle the advertising |e" Review. 


| 


| 


The 
law was enacted in January but be- | 


| 


Clarence O. Bullard, formerly copy | 


1937 


23, 1937. 


““Servel Salesman” Bows 
The first number of “The Servel 
Salesman,” published monthly by 


appeared. 
in 


This magazine is published 
addition to ‘“Servel Electrolux 


Sardines in Film | 
Norwegian Canners Aacltation | 
has released to the food trade a 15- | 


. | minute sound picture entitled “Silver 


Harvest of Norwegian Fjords.” show- | 
ing the cavorting 
Charles W. Hoyt Company, 

New York. handles the account. 


ot | 


Inc., 


Issues Selected List 


J. M. Feldman, Chicago advertis- 
ing counselor, has published Feld-| 
man’s Selected List containing infor- 
mation about 16 associated Ameri-| 
can-Jewish publications. 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


of sardines. | > 


Ne 


Station WOAI, San Antonio, Tex., 


has started 


erection of a new 


425 


foot vertical radiator antenna. 


Mailing Service 


Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING: MIMEOGRAPHING 


THE LETTER SHOP, Inc. 


44° So. Dearborn St., Wabash 8655 
CHICAGO 


DISP.LAYS 
. Designers & Builders 
wivnom, mreten a Thareuine HeLae 


ADVERTISER'S DISPLAY STUDIOS 
825 Se. Wabash Ave. - Chicago, Ill.-Webster 4236 


CALGARY 
EDMONION 
VANCOUVER 
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TERMED KEY 10 
WIDE PROBLEMS 


(Continued from Page 1, Col. 5) 


factual evaluation of all elements 
involved.” While pointing out that 
the primary purpose of the research 
in establishing circulation units has 
been achieved, he also hailed the re- 
sults as “opening new and vital 
channels for the appraisal and solu- 
tion of all so-called dealer problems.” 

Mr. Paver joined the two co-di- 
rectors of the research in spotlight- 
ing the implications that “are 
proader than the question of window 
display circulation itself.” Further 
refinement of the information 
prought out by this research, he 
said, “might be helpful in the solu- 
tion of distribution and selling prob- 
lems such as determining potentials 
of different types of retail outlets; 
in more accurate budgeting of ad- 
vertising effort according to market 
opportunities, and in more efficient 
routing of manufacturers’ salesmen 
and missionary men in given mar- 
kets.” 

Lee H. Bristol, vice-president, 
Bristol-Myers Company, and chair- 
man of the Advertising Research 
Foundation board of directors, ex- 
pressed the opinion that in achiev- 
ing its first objective—a yardstick 
for measuring window display cir- 
culation—the research “has laid a 
firm foundation for more efficient 
and economical use of window dis- 
plays.” 


Need Time to Digest 


“How fast the findings of this 
study will be put into widespread 
use is difficult to say at this time,” 
he remarked. “There must be a 
period of digestion which will .per- 
mit the many different interests con- 
cerned with the use and sale of 
window display to understand and 
analyze the report before we can 
obtain any idea as to how fast and 
on what scale the findings of the 
study will be put into practical use. 

“There is another aspect of this 
study which I am sure will probably 
make many businesses which have 
no direct interest in window display 
desirous of seeing some move made 
in order to develop the market infor- 
mation which the procedure tested 
for window display can produce. 

“I am referring to the fact that 
this study points the way for manu- 
facturers and distributors to obtain 
factual breakdowns of retail markets 


SWING... 


One of Our Loyal Readers 


. . to your product. Enjoy YOUR share 
of the $22,000 each reader will spend in 
the next six months. For details write 
CAMPING WORLD, 11 E. 44th St., N. Y. C. 

“The National Magazine of Camping’’ 


COLLINS 
MILLER & 
HUTCHINGS 
ING. 


PHOTO-ENGRAVERS 
IN CHICAGO 


RESEARCH LEADER 


Dr. Miller McClintock, traffic and re- 
search expert, who collaborated in the 
window display study. 


throughout the country—information 
useful in many directions other than 
window display. This type of study 
is part and parcel of a general move- 
ment evident in sales and advertis- 
ing today—a movement which calls 
for an intensive knowledge of the 
tools we are using. 


Hails Co-operative Spirit 


“Finally, I would like to draw at- 
tention to the fact that in this study 
many different interests, such as 
advertising agents, advertisers, 
lithographers, window display in- 
stallers and paper manufacturers, 
have shown they can work in har- 
mony and get results in a research 
undertaking. Such co-operation rep- 
resents a real achievement.” 

Arthur E. Tatham, advertising 
manager, Bauer & Black, declaring 
that adequate comment upon the 
conclusions and implications of the 
research would make a “very long 
story,” said, “The research reports 
the first truly sound collection of 
basic information for window dis- 
play use. We have already begun 
to apply it in our business. From 
the findings of this research we are 
able to calculate the number of dis- 
plays necessary to provide display 
advertising of given intensity in a 
market of any given size. We are 
able to avoid over-spending and 
under-spending, and able to gear the 
strength of our display promptly and 
properly to the job we want to do. 

“The study, furthermore, gives us 
a completely new slant on window 
display as an advertising medium, 
and opens the way to further study 
and development, which should be 
extremely valuable.” 

H. W. Roden, vice-president, John- 
son & Johnson, labeling the report 
as “of paramount importance to 
every buyer of advertising space,” 
commented, “For years, purchasers 
of millions of dollars worth of win- 
dow display material have bought 
displays because they liked the art 
work, or the idea, or the die-cutting, 
and because the lithographer told 
them displays were important. But 
neither purchaser nor manufacturer 
could give each other any factual 
data supporting this latter conclu- 
sion. 


Eliminates Guesswork 


“This study is a start, and a 
splendid start, in the direction of 
taking once and for all the guess- 
work out of the whole broad field of 
window display advertising. It pro- 
vides for the first time tools by 
which this important medium can be 
appraised and evaluated. As such it 
should be welcomed by every for- 
ward-thinking advertising man. 
Moreover, the succeeding steps, 
which will become obvious to most 
upon a reading of the report, should 
for the same reasons have the un- 
qualified support of all good adver- 
tising men.” 

W. Floyd Maxwell, secretary, 
Lithographers National Association, 
referred to publication of the report 
as a “milestone in the development 
of an important, fast-growing adver- 
tising medium.” 


WINDOW DISPLAY 
STUDY RELEASED 


BY FOUNDATION 


(Continued from Page 1, Col. 4) 
spaces in any given business area. 

Next step in the project was to 
determine how an advertiser 
correctly and easily obtain different 
degrees of “impression opportunity” 
for his displays. Four degrees of 
distribution intensity were desig- 
nated: minimum—one display to 
each display district (considered the 
smallest number of window displays 
to produce any significant effect)’; 
normal intensity—two displays to 
each display district; second and 
third intensity, reaching upward to 
a point where all available display 
space is exhausted. Definite ratios 
established between distribution in- 
tensity and window display circula- 
tion reveal that: 


Gives Cost Basis 


For minimum distribution 
daily window display 
normally equals 25 per cent of the 
population; for normal distribution, 
the daily circulation normally equals 
50 per cent of the population; for 
second intensity distribution, the 
daily circulation normally equals 75 
per cent of the population; and for 
third intensity distribution the daily 
circulation normally equals 100 per 
cent of the population. All circula- 
tions mentioned are for the 18-hour 
period between 6 a. m. and midnight. 

To determine actual costs, the ad- 
vertiser decides what intensity is 
to be used in each market; obtains 
the 18-hour circulation usually pro- 
duced by the intensity of display 
distribution selected; and arrives at 
the cost factor by dividing the total 
cost of the exhibit by the weekly 
circulation. All calculations in the 
report are on a weekly basis, be- 
cause field tests showed that a week 
represents the average length of 
time that a “dealer aid” display re- 
mains in windows throughout the 
country. 

The report contains charts and 
market data covering calculations 
for all possible display requirements 
in all distribution intensities in 
cities ranging from 1,000 to 450,000 
population. Consideration is also 
given to display space specifications 
in different types of retail outlets, 
including drug, cigar, grocery, con- 
fectionery, furniture, hardware and 
electrical stores. Graphic pictures 
are also presented showing the 
breakdown of business communities 
in typical cities investigated. 


the 
circulation 


Present General Conclusions 


Chief conclusions reached in the 
report are as follows: 

1. Window display has two func- 
tions: a primary one of point of pur- 
chase advertising, and a secondary 
one of delivery of different degrees 
of general market coverage for the 
advertiser’s message. 

2. Window display circulation de- 
pends on the movement of “near- 
side” pedestrians. “Far-side” pedes- 
trian traffic should not be considered 
as a circulation factor in window 
display advertising. 

3. Pedestrian movement has such 
relatively stable characteristics that 
il may be used to establish the vol- 
ume and quality of a market’s retail 
structure. 

4. Window display spaces can be 
inventoried and classified by types 
of retail outlets, sizes and position 
in relation to traffic. 

5. The retail pattern or structure 
of a market can be broken down into 
definite types of business districts— 
central business, secondary, neigh- 
borhood and outlying districts. 

6. Window display districts can be 
created out of business districts and 
various degrees of intensity of win- 
dow display circulation can be ob- 
tained by an advertiser in any given 
market. 

7. An advertiser can create for 
himself a record or guide that will 
show him for any city of 450,000 
population or less the number of 


could | 


HEADS FOUNDATION 


Lee H. Bristol, chairman of the Adver- 
tising Research Foundation board, looks 
for broad application of market points 
made by the window display research. 


displays he needs for any desired 
intensity of distribution; an esti- 
mate of the circulation each inten- 
sity should generate; and the cost 
per thousand circulation. 

The ANA committee had as its 
members: Turner Jones, Coca-Cola 
Company, chairman; Arthur E. Tath- 
man, Bauer & Black; W. H. Leahy, 
Dennison Mfg. Company; W. W. 
Wachtel, Calvert Distilleries; H. W. 
Roden, Johnson & Johnson; and W. 
B. Potter, Eastman Kodak Company. 

The Four A’s was represented by 
H. K. McCann of McCann-Erickson, 
Inc., and William G. Palmer of J. 
Walter Thompson. 

The committee acting for the LNA 
had as its members, Ralph Thomas, 
Forbes Lithograph Company, chair- 
man; Larry Engel, Einson-Freeman 
Company; Walter W. Reid, United 
States Printing & Lithograph Com- 
pany; W. J. Sweeney, Sweeney 
Lithograph Company; Arthur A. 
Goes, Goes Lithographing Company, 
and Maurice Saunders, LNA board 
chairman. The efforts and work of 


these committees were co-ordinated 
tbrough John Benson, president of 
the Four A’s; Paul B. West, presi- 
dent of the ANA, and Lee H. Bristol, 
Bristol-Myers Company, chairman of 
the Advertising Research Founda- 
tion. 

A limited number of copies of the 
report are available to non-members 
of the ANA, the Four A’s or the sub- 
scribing groups, at $10 each, through 
the National Window Display Re- 
search, 330 W. 42nd street, New York. 


4 A’s Issues Market 
Figures on 63 Cities 


American Association of Advertis- 
ing Agencies has released Volume 
VI-b of Market and Newspaper Sta- 
tistics, dealing with the 63 cities 
over 100,000 population in the United 
States and Canada in which news- 
papers were audited to March 31 
and June 30, 1937. 

Latest figures on population, num- 
ber of families, English reading per- 
sons (English speaking persons for 


Canadian cities), income tax re- 
turns, audited newspaper circula- 
tions, lineage, retail rates, general 


rates, the differential between retail 
jand general rates, and an analysis 
jof sections of ABC Audit Reports 
dealing with circulation inducements 
are given. 


Chinese Plan Display 
At Golden Gate Fair 


To establish the Chinese origin of 
block and movable type printing, as 
well as lithography and invention of 
paper, an elaborate educational dis- 
play of the graphic arts is planned 
in China Village at the 1939 Golden 
Gate International Exposition. 

The $1,200,000 village, the area of 
a city block, will show the arts, 
economic life and culture of Old 
Cathay. as 


Schaefer Promoted 


K. M. Schaefer has been appointed 
general sales manager of Federal 
Motor Truck Company, Detroit, in 
charge of domestic sales and adver- 
tising. 


Class Prints Weekly 


The advertising and selling class 
of the Advertising Club of New York 
has issued the first edition of Adver- 


tising Cub, weekly publication. 


Affiliated 
with the 


MUTUAL 
BROADCASTING 
SYSTEM 


TARRANT 
BROADCASTING CO. 


Studios and Offices in the 
Hotel Texas 
FORT WORTH, TEXAS 


RAYMOND BUCK 


SAM H. BENNETT 
President General Manager 


Best Wishes 


for a 


MERRY 
“CHRISTMAS 


and 


SINCERE THANKS 


to National Advertisers 


and Agencies for a 


300% INCREASE IN 
NATIONAL BUSINESS 


for 1937 


1000 WATTS ... FULL TIME 


KIA 


National Representatives: 


FREE & PETERS, Inc. 


New York Detroit Chicago 
San Francisco Los Angeles Atlanta 
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1929 1930 1931 


This chart she ws the trend of busines ctivity in Texas, compared with the 
United States as a whole since January 1. “192 ”%. Note nt conditions today are 
substantially baees in Texas than thro ugh sut the country; also that the Texas 
average has kept well above the national average most of the time during these 
years. 


The natio mal graph is charted by the New Y« e Times and used as an official 
release by the U. S. Department of Commer Di vouee graph has been 
devel eed by the University of Tene Bureau of Business Research, from 
standard business indexes 


1932 19.33 1934 1935 1936 


Do you study markets? Do you know 
where buying power is best — where 


people can and do spend more per capita? 


Watch Texas! Forget the “off” 
markets. Follow the line of least buying 


resistance ! 


When business is good in America, it 


is generally a little better in Texas and 


her Major Market. 


The Dallas News and Journal deliver 


a premium value to advertisers because 


this is a premium market. 


1937 


‘THE DALLAS MORNING NEws 
THE DALLAS (Eveninc) JOURNAL 


‘* Texas’ Major Market Newspapers’’ 


Representatives 


Associates: The Semi-Weekly Farm News, The Texas Almanac, Radio Station WFAA (50,000 Watts) 


John B. Woodward, Inc. 
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CONSUMER CAN SEE THROUGH IT 


This new foundation garment of A. Stein & Company, Chicago, featuring a 
transparent ‘‘power-net' material, wil be intraduced in an expended advertising 
campaign opening the middle of January. 


HUDSON GETS MAN BY MOUNTY MARIONETTES 


Hudson Motor Company added a dramatic touch to its display at the National 
Motor Show in Toronto with a marionette show, featuring Hudson-armed Cana- 
dian Mounties getting their man. 


ANDRE KOSTELANETZ 
100 paece orchest ra - tinest 
on the air Guest Stars 


JACK BENNYS 
Great Racho Show and 
ul Harms Orchestra 


SUNDAYS - 7pm 


JIMMIE FIDLER 
The Ace News Hawk ~ 
Hot Hollywood Gossip 


TUESDAYS -10°30 pm 


Boisterows Merthe Rave and 
other im song and comedy 


TUESDAYS - 8:30pm 


WEDNESDAYS - 9p 


A departure in car card advertising, this radio quide section in street cars throughout the country, is being offered program 
sponsors by Street Railways Advertising Company. 


INTERNATIONAL MESSAGE FOR CLAIROL 


mom S61 rcemmme 
CaSFURS FRANCE 


CAIRO, wee 


Visitors to the Paris International Exposition were attracted by this futuristic 
‘splay of Clairol, Inc., which served as a background for daily demonstrations 
and lectures in various languages. 


SPONSORS GUIDE IN CARS OFFERED RADIO ADVERTISERS 


AL JOLSONS SHOW 


PHOTOGRAPHIC REVIEW 
OF THE WEEK 


TWO MAYORS HELP DEDICATION 


At the dedication festivities Dec. 10, for Station WMAS, Springfield, Mass., 

Alfred S. Moffat, WMAS president, says the first word as Robert M. Feldman, 

special events commentator, prepares to switch the mike to Mayor Henry Martens, 
Springfield, and Mayor Raymond Cowing, Westfield. 


NATURAL COLORS 


RU AB ae 


(SWEDE) AMERICAN ere isk 


belong on every. 


iy candy gift. 


ees 


Actval color Perea Ge 


ih 


FERRY'S SEEDS 


Ferry-Morse Seed Company, Detroit, 
gets added package appeal with new 
use of natural color photographs. 


THE SONG SHOP 
with lovely Katty Carlisie 
and mony other stars 


FRIDAYS - 10pm 


Amencas Oldest and Most 
Successful Radio Team 


WEEKDAYS - 7pm 


ee y YOURS ee 


512 LOCUST = 806 OLIVE = 706 WASHINGTON 


QUALITY DISPLAY 


Wa se TA Neat a 
ftagram wml frle 
Pedigree 


Seagram Distillers Corporation New 

York, gets quality appeal! in this rich 

combination display and gift package 

for its 8-year-old Pedigree whisky. The 

display is also desiqned to multiply unit 

sales by presentation of verious-sized 
packages. 


NAME PLAY SWEETNESS CANDY MESSAGE 


«<@itse 
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FRY Cae S 


ey C& fog 38 


Herz Candy Company, St. Louis. shows “what's in a name’ with this efiective 
poster throughout the city. Paul D. Kranzberg & Associates is the agency. 


REBOUND FROM RESEARCH FACTS 


After Clark E. Hooper, research expert, had addressed a luncheon gathering of 
75 Indiana advertisers sponsored by Sidener & Van Riper, Indianapolis, the 


candid cameraman caught Merle Sidener (left), agency president, going over a 


point with @. G. Noblitt, president, Noblitt-Sparks Industries, Inc., and Lothair 
Teetor, vice-president and general manager, The Perfect Circle Company. 


APEX WARMS UP COPY STARS IN DEALER DRAMA 


¢ ee 


pilbliace Ss oenn RO 
Seer es FER 
| 


Apex Rotarex Corporation, Cleveland, used these’ two attractive “pirates” to unveil new models during presentation of the 1938 
refrigerator line to dealers last week as a warmup for magazine copy in which they will appear, stressing a “hidden treasure” 
theme. The girls will get a heavy workout, gracing 32,000,000 messages. 
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